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ABSTRAK

Media sosial TikTok saat ini tidak hanya berfungsi sebagai sarana hiburan, tetapi

juga dimanfaatkan oleh pelaku usaha fashion untuk membangun personal

branding melalui konten gaya berpakaian. Salah satu akun yang menarik perhatian

adalah akun TikTok @ownerbellacus milik owner Butik Bellacus yang secara

konsisten menampilkan konten fashion dengan gaya personal yang khas.

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding owner

Butik Bellacus di media sosial TikTok terhadap potensi perilaku imitasi gaya

berpakaian followers. Penelitian ini menggunakan pendekatan kuantitatif dengan

metode eksplanatif. Jumlah responden dalam penelitian ini adalah 123 followers

aktif akun @ownerbellacus. Hasil penelitian menunjukkan bahwa personal

branding yang dibangun melalui konten fashion berpengaruh positif dan

signifikan terhadap potensi perilaku imitasi gaya berpakaian followers. Personal

branding yang ditampilkan melalui spesialisasi di bidang fashion, konsistensi

gaya, serta citra sebagai figur yang kredibel dan berintegritas mendorong

followers untuk memberikan perhatian dan menjadikan gaya berpakaian yang

ditampilkan sebagai referensi. Dalam penelitian ini, personal branding

memberikan kontribusi pengaruh sebesar 24,9% terhadap potensi perilaku imitasi

gaya berpakaian followers, sementara 75,1% sisanya dipengaruhi oleh faktor lain

di luar variabel penelitian.

Kata Kunci: Personal Branding, Perilaku Imitasi, Gaya Berpakaian
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ABSTRACT

Social media platforms, particularly TikTok, are no longer used solely for

entertainment but are also utilized by fashion entrepreneurs to build personal

branding through fashion-related content. One account that has attracted

considerable attention is the TikTok account @ownerbellacus, owned by the

founder of Bellacus Boutique, which consistently showcases fashion content with

a distinctive personal style. This study aims to analyze the influence of the

personal branding of the owner of Bellacus Boutique on TikTok on followers’

potential imitative behavior in clothing style. This research adopts a quantitative

approach with an explanatory method. The number of respondents in this study

was 123 active followers of the @ownerbellacus TikTok account. The results

indicate that personal branding built through fashion content has a positive and

significant effect on followers’ potential imitative behavior in clothing style.

Personal branding expressed through specialization in the fashion field,

consistency of style, and an image as a credible and trustworthy figure

encourages followers to pay attention and use the displayed clothing style as a

reference. In this study, personal branding contributes 24.9% to the influence on

followers’ potential imitative behavior in clothing style, while the remaining

75.1% is influenced by other factors beyond the research variables.

Keywords: Personal Branding, Imitative Behavior, Fashion
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