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“ANALISIS AISDALSLOVE TERADAP LIVE SELLING 
SHOPEE LIVE  

(Studi pada Khalayak Konsumen Toko Hellobrandholic) “ 

MUHAMMAD HANIF SYAHPUTRA (1201003110) 

 

ABSTRAK 
Perkembangan fitur live selling pada platform e-commerce mendorong perubahan 

pola interaksi antara penjual dan konsumen dalam proses pengambilan keputusan 

pembelian. Salah satu model yang dapat digunakan untuk memahami respons 

konsumen terhadap aktivitas pemasaran digital adalah model AISDALSLove, 

yang menggambarkan tahapan perhatian hingga sikap afektif konsumen. 

Penelitian ini bertujuan untuk menganalisis tahapan AISDALSLove pada aktivitas 

live selling Shopee berdasarkan persepsi khalayak konsumen brand toko 

Hellobrandholic. 

Penelitian ini menggunakan pendekatan kuantitatif deskriptif dengan metode 

survei. Teknik pengambilan sampel yang digunakan adalah purposive sampling, 

dengan responden merupakan konsumen yang pernah menonton atau berinteraksi 

dengan sesi live selling Hellobrandholic di platform Shopee. Data dikumpulkan 

melalui kuesioner berbasis skala Likert lima poin yang mengukur delapan tahapan 

AISDALSLove, yaitu attention, interest, search, desire, action, like/dislike, share, 

dan love/hate. Analisis data dilakukan menggunakan statistik deskriptif untuk 

melihat nilai rata-rata, distribusi frekuensi, serta persentase jawaban sangat setuju 

pada setiap tahapan. 

Hasil penelitian menunjukkan bahwa konsumen memberikan respons positif 

terhadap aktivitas live selling Shopee yang dilakukan oleh toko Hellobrandholic, 

dengan beberapa tahapan AISDALSLove memperoleh skor rata-rata yang berada 

pada kategori tinggi hingga sangat tinggi. Temuan ini menunjukkan bahwa live 

selling mampu menarik perhatian, membangun ketertarikan, serta mendorong 

sikap positif konsumen terhadap brand. Penelitian ini diharapkan dapat 

memberikan gambaran empiris mengenai efektivitas tahapan AISDALSLove  
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dalam konteks live selling serta menjadi referensi bagi pelaku usaha dalam 

merancang strategi komunikasi pemasaran digital. 

Kata kunci: AISDALSLove, live selling, Shopee, konsumen, Hellobrandholic, 

deskriptif. 
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ABSTRACT 
The development of live selling features on e-commerce platforms has driven 

changes in interaction patterns between sellers and consumers in the purchase 

decision-making process. One model that can be used to understand consumer 

responses to digital marketing activities is the AISDALSLove model, which 

describes the stages of consumer responses from attention to affective attitudes. 

This study aims to analyze the AISDALSLove stages in Shopee live selling 

activities based on the perceptions of consumers of the Hellobrandholic store 

brand. 

This study employs a descriptive quantitative approach using a survey method. 

The sampling technique used is purposive sampling, with respondents consisting 

of consumers who have watched or interacted with Hellobrandholic’s live selling 

sessions on the Shopee platform. Data were collected through a five-point Likert 

scale questionnaire measuring eight AISDALSLove stages, namely attention, 

interest, search, desire, action, like/dislike, share, and love/hate. Data analysis was 

conducted using descriptive statistics to examine mean values, frequency 

distributions, and the percentage of “strongly agree” responses at each stage. 

The results indicate that consumers show positive responses to Shopee live selling 

activities conducted by the Hellobrandholic store, with several AISDALSLove 

stages achieving mean scores in the high to very high categories. These findings 

suggest that live selling is effective in capturing attention, generating interest, and 

fostering positive consumer attitudes toward the brand. This study is expected to  
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provide empirical insights into the effectiveness of the AISDALSLove stages in 

the context of live selling and to serve as a reference for business practitioners in 

designing digital marketing communication strategies. 

Keywords: AISDALSLove®, Live Selling, Shopee, Consumen, Hellobrandholic, 

Descriptive 
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