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PERSEPSI GEN Z TERHADAP KONTEN VIDEO SARKAS DALAM AKUN
TIKTOK PODCAST KESELAJE (STUDI PADA VIDEO YANG BERJUDUL “GW
GEN Z” YANG DI UNGGAH PADA 13 MARET 2024)

Aura Dya Tauhida

ABSTRAK

Penelitian ini bertujuan menganalisis persepsi Generasi Z terhadap konten video sarkas pada
akun TikTok Podcast Kesel Aje, khususnya video berjudul “Gw Gen Z” yang diunggah pada
13 Maret 2024. Video tersebut menyampaikan kritik sosial terhadap karakteristik Gen Z
melalui gaya bahasa sarkasme yang tajam dan langsung. Penelitian ini menggunakan
pendekatan kualitatif dengan metode studi kasus. Data diperoleh melalui wawancara
mendalam terhadap informan Generasi Z dan diperkuat melalui triangulasi dengan ahli
komunikasi. Analisis data dilakukan melalui reduksi data, penyajian data, dan penarikan
kesimpulan. Penelitian ini berlandaskan konsep sarkasme Gorys Keraf (2010) serta
karakteristik Generasi Z dalam komunikasi digital yang berdasarkan dari penelitian
kontemporer (2023 — 2025). Hasil penelitian menunjukkan bahwa informan mampu mengenali
unsur sarkasme dalam video, namun persepsi yang terbentuk beragam. Sebagian memaknainya
sebagai humor dan kritik sosial yang relevan, sementara sebagian lainnya merasa tersindir atau
kurang nyaman. Perbedaan persepsi dipengaruhi oleh pengalaman pribadi, kedekatan dengan
isu, intensitas penggunaan media sosial, dan sensitivitas individu. Penelitian ini menyimpulkan
bahwa sarkasme di media sosial dapat berfungsi sebagai strategi komunikasi kritik sosial yang
dimaknai secara kontekstual oleh Gen Z.

Kata Kunci: Persepsi, Generasi Z, Sarkasme, TikTok, Komunikasi Digital.
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GEN Z’S PERCEPTIONS OF SARKASTIC VIDEO CONTENT ON THE TIKTOK
ACCOUNT ‘PODCAST KESEL AJE’ (A STUDY OF THE VIDEO ENTITLED ‘GW
GEN Z’ UPLOADE ON MARCH 13, 2024)

Aura Dya Tauhida

ABSTRACT

This study aims to analyze Generation Z's perceptions of sarcastic video content on the TikTok
account Podcast Kesel Aje, particularly the video entitled “Gw Gen Z” uploaded on March
13, 2024. The video delivers social criticism regarding the characteristics of Generation Z
through sharp and direct sarcastic language. This research employs a qualitative approach
using a case study method. Data were collected through in-depth interviews with Generation
Z informants and strengthened through triangulation with a communication expert. Data
analysis was conducted through data reduction, data display, and conclusion drawing. This
study is grounded in Gorys Keraf's (2010) concept of sarcasm as well as the characteristics of
Generation Z in digital communication based on contemporary studies (2023-2025). The
findings indicate that informants were able to identify elements of sarcasm in the video,
however, their perceptions varied. Some interpreted the content as humor and relevant social
criticism, while others felt offended or uncomfortable. These differences were influenced by
personal experiences, issue proximity, intensity of social media use, and individual sensitivity.
This study concludes that sarcasm on social media can function as a strategy for conveying
social criticism that is interpreted contextually by Generation Z.

Keywords: Perception, Generation Z, Sarcasm, TikTok, Digital Communication.
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