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PENGARUH KEPERCAYAAN DAN REWARD NON-MATERIAL
TERHADAP KOMITMEN RELASIONAL JEMAAT DALAM
KONTEKS PROGRAM POIN DIGITAL GEREJA GBI RAYON 1D

Henny

ABSTRAK

Penelitian ini mengkaji pengaruh kepercayaan dan reward non-material terhadap
komitmen relasional jemaat dalam program poin digital GBI Rayon 1D. Penurunan
kehadiranjemaat pasca-pandemi mendorong gereja mengembangkaninovasi
pelayanan berbasis digital untuk memperkuatketerlibatan jemaat. Pendekatan
kuantitatif dengan metode explanatory research digunakan terhadap 392 responden
melalui kuesioner berbasis skala Likert. Analisis regresi linear berganda
menunjukkan kepercayaan dan reward non-material berpengaruh signifikan
terhadap komitmen relasional, baik secara parsial maupun simultan, dengan
kontribusi sebesar 61,2%. Kepercayaan yang dibangun melalui integritas, niat baik,
dan kemampuan teknis sistem menjadi fondasi utama komitmen jemaat. Sementara
apresiasi simbolik, pengakuan sosial, rasa memiliki, dan pertumbuhan spiritual
memberikan nilai emosional yang memperkuat ikatan relasional. Program poin
digital tidak hanya berfungsi sebagai mekanisme administratif, tetapi telah
bertransformasi menjadi instrumen komunikasi relasional yang efektif dalam
memperkuat kedekatan emosional antara gereja dan jemaat di era digital.

Kata Kunci: kepercayaan, reward non-material, komitmen relasional, program poin

digital, komunikasi gereja
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THE EFFECT OF TRUST AND NON-MATERIAL REWARDS ON
CONGREGANTS’ RELATIONAL COMMITMENT IN THE CONTEXT
OF THE GBI RAYON 1D CHURCH DIGITAL POINTS PROGRAM

Henny

ABSTRACT

This study examines the effect of trust and non-material rewards on congregants’
relational commitment within the digital points program of GBI Rayon 1D. The
post-pandemic decline in congregational attendance has encouraged churches to
develop digital service innovations to strengthen congregational engagement. Using a
quantitative approach and an explanatory research design, data were collected from
392 respondents through a Likert-scale questionnaire. Multiple linear regression
analysis indicates that trust and non-material rewards have a significant effect on
relational commitment, both partially and simultaneously, accounting for 61.2% of the
variance. Trust built through integrity, benevolence, and the system’s technical
capability serves as a central foundation for congregants’ commitment. Meanwhile,
symbolic appreciation, social recognition, a sense of belonging, and spiritual growth
provide emotional value that reinforces relational bonds. The digital points program
functions not merely as an administrative mechanism, but has evolved into an effective
relational communication instrument that strengthens emotional closeness between
the church and its congregation in the digital era.

Keywords: trust, non-material rewards, relational commitment, digital points program, church

communication
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