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Persepsi Generasi Z Tentang Penggunaan Warna Green Pink Sebagai Simbol 

Solidaritas Digital Pada Media Sosial X  

 

ABSTRAK  

Perkembangan media sosial mendorong munculnya bentuk solidaritas baru yang 

dimediasi oleh simbol visual, salah satunya penggunaan kombinasi warna green–pink yang 

viral di media sosial X. Fenomena ini menarik untuk dikaji karena simbol tersebut digunakan 

secara masif oleh Generasi Z sebagai bentuk ekspresi solidaritas digital terhadap isu sosial-

politik, namun berpotensi dimaknai berbeda oleh setiap individu. Permasalahan penelitian ini 

adalah bagaimana persepsi Generasi Z terhadap penggunaan warna green–pink sebagai simbol 

solidaritas digital di media sosial X serta bagaimana makna simbol tersebut dikonstruksi 

melalui interaksi sosial digital. Penelitian ini bertujuan untuk memahami proses persepsi dan 

pemaknaan simbol green–pink dalam praktik solidaritas digital Generasi Z. Kajian ini 

berlandaskan teori interaksionisme simbolik, konsep persepsi, dan solidaritas digital. Penelitian 

menggunakan pendekatan kualitatif dengan metode deskriptif. Data dikumpulkan melalui 

wawancara mendalam dengan informan Generasi Z yang aktif menggunakan media sosial X 

serta didukung oleh observasi terhadap konten dan interaksi digital. Hasil penelitian 

menunjukkan bahwa Generasi Z memersepsikan simbol green–pink tidak hanya sebagai tren 

visual, tetapi sebagai representasi empati, keberpihakan, dan perlawanan simbolik. Makna 

simbol terbentuk melalui tahapan stimulus visual, interpretasi kontekstual, dan internalisasi 

makna yang dipengaruhi oleh pengalaman sosial dan diskursus digital. Solidaritas digital yang 

terbangun bersifat afektif dan diwujudkan melalui partisipasi simbolik seperti perubahan foto 

profil, penggunaan tagar, dan penyebaran konten visual. 

Kata Kunci: Solidaritas Digital, Generasi Z, Simbol Visual, Green Pink,  Media Sosial X 
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Generation Z’s Perceptions of the Use of Green Pink Colors as a Symbol of  

Digital Solidarity on Social Media X 

 

ABSTRACT 

The development of social media has fostered new forms of solidarity mediated through 

visual symbols, one of which is the viral use of the green–pink color combination on social 

media platform X. This phenomenon is noteworthy because the symbol has been widely 

adopted by Generation Z as a form of digital solidarity expression toward socio-political issues, 

yet it holds the potential to be interpreted differently by each individual. The research problem 

addressed in this study concerns how Generation Z perceives the use of green–pink colors as a 

symbol of digital solidarity on social media X, and how the meaning of this symbol is 

constructed through digital social interaction. This study aims to understand the process of 

perception and meaning-making of the green–pink symbol within Generation Z’s digital 

solidarity practices. The research is grounded in the theory of symbolic interactionism, as well 

as the concepts of perception and digital solidarity. A qualitative approach with a descriptive 

method was employed. Data were collected through in-depth interviews with Generation Z 

informants who actively use social media X, supported by observations of digital content and 

interactions. The findings reveal that Generation Z perceives the green–pink symbol not merely 

as a visual trend, but as a representation of empathy, alignment, and symbolic resistance. The 

meaning of the symbol is formed through stages of visual stimulus, contextual interpretation, 

and meaning internalization influenced by social experiences and digital discourse. The digital 

solidarity that emerges is affective in nature and is manifested through symbolic participation, 

such as changing profile pictures, using hashtags, and disseminating visual content. 

Keywords: Digital Solidarity, Generation Z, Visual Symbol, Green–Pink, Social Media X  
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