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ABSTRAK

Riset ini dilakukan untuk membedah bagaimana program Green Promotion
(Tumbler Day) dan perilaku hijau karyawan memengaruhi loyalitas merek
Starbucks di gerai Kuningan City. Melalui pendekatan kuantitatif terhadap 100
pelanggan yang dipilih secara purposive, data dianalisis menggunakan SPSS untuk
melihat keterkaitan antar variabel. Hasilnya membuktikan bahwa kedua faktor
tersebut berkontribusi secara signifikan dan positif terhadap loyalitas merek. Secara
praktis, hasil ini menunjukkan bahwa kombinasi strategi pemasaran ramah
lingkungan dan dukungan perilaku karyawan dapat menjadi penggerak utama

dalam meningkatkan kesetiaan pelanggan terhadap Starbucks.
Kata kunci: Green Promotion, Employee Green Behavior, Loyalitas Merek

ABSTRACT
This research was conducted to examine how the Green Promotion (Tumbler Day)
program and employee green behavior influence Starbucks brand loyalty at the
Kuningan City store. Using a quantitative approach with 100 purposively selected
customers, the data were analyzed using SPSS to examine the relationship between
variables. The results demonstrated that both factors significantly and positively
contribute to brand loyalty. Practically, these results demonstrate that the
combination of environmentally friendly marketing strategies and employee

behavioral support can be a key driver in increasing customer loyalty to Starbucks.

Keywords: Green Promotion, Employee Green Behavior, Brand Loyalty
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