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ANALISIS IMPLEMENTASI STRATEGI CYBER PUBLIC RELATIONS 

DIVISI HUMAS POLRI BERDASARKAN IMAGE RESTORATION 

THEORY DALAM MEMBANGUN PUBLIC TRUST PASCA UNJUK RASA 

2025 

Shareeka Nurliyana Banafsha 

 

Abstrak 

 

Peristiwa unjuk rasa dan insiden viral yang melibatkan institusi kepolisian pada 

tahun 2025 menimbulkan tantangan serius bagi Divisi Humas Polri dalam menjaga 

citra dan kepercayaan publik di ruang digital. Dalam konteks tersebut, penelitian ini 

bertujuan untuk menganalisis implementasi Image Restoration Theory (IRT) dalam 

konten cyber yang dipublikasikan oleh Divisi Humas Polri, serta mengkaji strategi 

Cyber Public Relations yang digunakan untuk membentuk public trust pasca krisis. 

Penelitian ini menggunakan pendekatan kualitatif dengan metode analisis isi 

terhadap 90 unggahan Instagram @divisihumaspolri pada periode 29 Agustus 

hingga 9 September 2025, dilengkapi dengan analisis komentar publik dan 

wawancara informan. Hasil penelitian menunjukkan bahwa empat strategi IRT 

diterapkan, yaitu Reducing Offensiveness, Corrective Action, Mortification, dan 

Denial/Clarification, dengan dominasi strategi Reducing Offensiveness. Strategi 

empati dan klarifikasi efektif dalam menurunkan emosi publik, namun 

pembentukan kepercayaan jangka panjang lebih dipengaruhi oleh strategi 

Corrective Action yang menampilkan tindakan nyata dan akuntabilitas institusional. 

Penelitian ini menyimpulkan bahwa Cyber Public Relations Divisi Humas Polri 

berperan penting dalam pemulihan citra awal, tetapi pemulihan public trust yang 

berkelanjutan memerlukan konsistensi pesan, transparansi, keterlibatan publik, 

serta perbaikan sistemik yang nyata. 

Kata kunci: Cyber Public Relations, Image Restoration Theory, Instagram, Public 

Trust, Divisi Humas Polri 
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ANALYSIS OF THE IMPLEMENTATION OF THE CYBER PUBLIC 

RELATIONS STRATEGY OF THE POLICE PUBLIC RELATIONS 

DIVISION BASED ON IMAGE RESTORATION THEORY IN 

BUILDING PUBLIC TRUST AFTER THE 2025 PROTEST 

Shareeka Nurliyana Banafsha 

 

Abstract 

 

The protests and viral incidents involving the Indonesian National Police in 2025 

posed significant challenges for the Public Relations Division in maintaining 

institutional image and public trust in the digital sphere. This study aims to analyze 

the implementation of Image Restoration Theory (IRT) in cyber content published 

by the Public Relations Division of the Indonesian National Police and to examine 

Cyber Public Relations strategies used to rebuild public trust after the crisis. This 

research adopts a qualitative approach using content analysis of 90 Instagram posts 

from @divisihumaspolri published between August 29 and September 9, 2025, 

supported by public comment analysis and interviews. The findings reveal that four 

IRT strategies were employed: Reducing Offensiveness, Corrective Action, 

Mortification, and Denial/Clarification, with Reducing Offensiveness being the 

most dominant. Empathy-based and clarification strategies were effective in 

reducing public emotional tension, while long-term trust was more strongly 

influenced by Corrective Action strategies that demonstrated accountability and 

concrete institutional actions. This study concludes that Cyber Public Relations 

played a crucial role in initial image recovery; however, sustainable public trust 

requires message consistency, transparency, public engagement, and tangible 

systemic reforms. 

Keywords: Cyber Public Relations, Image Restoration Theory, Instagram, Public 

Trust, Indonesian National Police 
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