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(Analisis Resepsi Stuart Hall) 

 

NUR FAJAR 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis daya tarik seksual dalam iklan 

Mirael Sugarwax versi Jefri Nichol serta memahami bagaimana Generasi Z 

memaknai pesan dalam iklan tersebut. Penelitian ini menggunakan paradigma 

konstruktivis dengan pendekatan kualitatif melalui metode analisis resepsi. 

Data diperoleh melalui wawancara mendalam dan diperkuat dengan triangulasi 

sumber. Analisis mengacu pada konsep daya tarik seksual dalam periklanan 

yang meliputi subliminal technique, sensuality, sexual suggestiveness, nudity or 

partial nudity, dan over sexuality, serta teori resepsi dari Stuart Hall yang 

membagi posisi khalayak menjadi dominant hegemonic, negotiated, dan 

oppositional. Hasil penelitian menunjukkan bahwa iklan mengandung unsur 

sensuality dan sexual suggestiveness melalui visualisasi tubuh dan gestur 

model, sementara nudity tidak ditampilkan secara eksplisit. Teknik subliminal 

muncul melalui simbol dan konstruksi visual yang memperkuat kesan sensual. 

Resepsi Generasi Z menunjukkan variasi pemaknaan. Sebagian menerima daya 

tarik seksual sebagai strategi pemasaran yang wajar (dominant), sebagian 

menerima dengan pertimbangan norma sosial dan agama (negotiated), dan 

sebagian menolak karena dianggap berlebihan (oppositional). Penelitian ini 

menyimpulkan bahwa latar belakang keluarga, nilai agama, dan lingkungan 

sosial memengaruhi konstruksi makna terhadap iklan yang mengandung daya 

tarik seksual. 

Kata kunci: Daya tarik seksual, Generasi Z, Analisis resepsi, Iklan 

Instagram, Stuart Hall. 
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NUR FAJAR 

 

 

ABSTRACT 

This study aims to analyze the sexual appeal contained in the Mirael Sugarwax 

advertisement featuring Jefri Nichol and to examine how Generation Z 

interprets the message conveyed in the advertisement. This research applies a 

constructivist paradigm with a qualitative approach using reception analysis as 

the research method. Data were collected through in-depth interviews with 

Generation Z informants and strengthened through source triangulation to 

ensure data validity. The analysis is based on sexual appeal concepts in 

advertising, including subliminal technique, sensuality, sexual suggestiveness, 

nudity or partial nudity, and over sexuality. Furthermore, this study employs 

reception theory proposed by Stuart Hall to identify audience positions: 

dominant hegemonic position, negotiated position, and oppositional position. 

The findings indicate that the advertisement contains elements of sensuality and 

sexual suggestiveness through body visualization, facial expressions, and 

gestures, while explicit nudity is not presented. Subliminal techniques appear 

through visual and symbolic constructions that reinforce sensual impressions 

indirectly. In terms of reception, Generation Z audiences demonstrate diverse 

interpretations. Some informants occupy the dominant hegemonic position by 

accepting sensuality as a common marketing strategy. Others take a negotiated 

position by accepting the message while still considering religious and social 

norms. Meanwhile, informants in the oppositional position reject the use of 

sexual appeal, perceiving it as excessive and culturally inappropriate. 

Keywords: Sexual appeal, Generation Z, Reception analysis, Instagram 

advertising, Stuart Hall. 
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