Universitas Bakrie

DAFTAR PUSTAKA

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing:
Strategy, implementation and practice (7th ed.). Harlow: Pearson Education.

Rantona, S., Solihin, O., & Abdullah, A. Z. (2024). Digitalisasi
komunikasi: dinamika teori dan transformasi di era digital. Jurnal Mimbar
dan Administrasi, 21(1)

Badan Pusat Statistik. (2024). Produk domestik bruto Indonesia
triwulan IV 2024. Diakses dari https://www.bps.go.id

Kementerian Pekerjaan Umum dan Perumahan Rakyat. (2023).
Laporan Program Sejuta Rumah. Diakses dari https://pu.go.id

Fitrianti, R., & Hanaf, A. A. (2023). Representasi identitas remaja
melalui budaya tren di media sosial. Wissen: Jurnal Ilmu Sosial dan
Humaniora, 3(3). https://doi.org/10.62383/wissen.v3i3.1073

Badan Pusat Statistik. (2024). Produk domestik bruto Indonesia
triwulan IV 2024. Diakses dari https://www.bps.go.id

Direktorat Jenderal Bina Konstruksi. (2024). Statistik industri
konstruksi triwulan II1 2024. Jakarta: Kementerian PUPR.

DataReportal. (2024). Digital 2024: Indonesia. DataReportal.
Diakses dari https://datareportal.com

Kementerian Pekerjaan Umum dan Perumahan Rakyat. (2023).
Laporan Program Sejuta Rumah 2023. Jakarta: Kementerian PUPR.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.).
Harlow: Pearson Education.

Ferguson, J. L., & Ellen, P. S. (2013). Transparency in pricing and
its effect on perceived price fairness. Journal of Public Policy & Marketing,
32(1), 93—105. https://doi.org/10.1509/jppm.11.063

Susanti. (2020). Cost overrun and time delay of construction project
in Indonesia. Journal of Physics: Conference Series, 1444(1), 012050.
https://doi.org/10.1088/1742-6596/1444/1/012050

Alavi, S. F., & Tanaka, T. (2023). Analyzing the role of identity

elements and features of housing in historical and modern architecture in

92


https://www.bps.go.id/
https://pu.go.id/
https://doi.org/10.62383/wissen.v3i3.1073
https://www.bps.go.id/
https://datareportal.com/
https://doi.org/10.1509/jppm.11.063

Universitas Bakrie

shaping architectural identity: The case of Herat City. Architecture, 3(3),
548-577. https://doi.org/10.3390/architecture3030030

We Are Social, & Meltwater. (2024). Digital 2024: Global overview
report. Diakses dari https://www.datareportal.com

Asosiasi Penyelenggara Jasa Internet Indonesia. (2023). Laporan
survei internet Indonesia 2023. Diakses dari https://apjii.or.id

Edelman. (2024). Edelman Trust Barometer 2024: Global report.
Diakses dari https://www.edelman.com/trust

SEA Today News. (2024). Indonesia among countries with highest
media trust. Diakses dari https://seatoday.com

Agustyna, D., & Riofita, H. (2024). Penerapan digital marketing
sebagai strategi peningkatan branding. Jurnal Multidisiplin Inovatif, 8(11),
24-30.

Fill, C., & Turnbull, S. (2019). Marketing communications:
Discovery, creation and conversations (8th ed.). Harlow: Pearson Education.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing:
Strategy, implementation and practice (7th ed.). Harlow: Pearson Education.

Aaker, D. A. (2020). Managing brand equity in the digital era.
Journal of Brand Strategy, 9(1), 5-14.

Ashley, C., & Tuten, T. (2020). Creative strategies in social media
marketing: An exploratory study of branded social content and consumer
engagement. Psychology & Marketing, 37(1), 75-92.

Chaudhuri, A., & Holbrook, M. B. (2021). The chain of effects from
brand trust and brand affect to brand performance. Journal of Marketing
Theory and Practice, 29(2), 1-14.

Kapferer, J. N. (2021). Brand identity prism: Concept and
contemporary applications. Journal of Brand Management, 28(3), 259-272.

Keller, K. L. (2020). Consumer-based brand equity and digital
branding. Journal of Brand Management, 27(1), 1-10.

Kotler, P., & Keller, K. L. (2021). Marketing management in the

digital era. Pearson Education.

93


https://doi.org/10.3390/architecture3030030
https://www.datareportal.com/
https://apjii.or.id/
https://www.edelman.com/trust
https://seatoday.com/



