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Analisis Brand Image Dalam Industri Modifikasi Mobil
(Studi Pada Liberty Walk Body Kit Manufacturer)

Ighasta Ahmad Igbal

ABSTRAK

Penelitian ini bertujuan untuk menganalisis bagaimana brand image Liberty Walk
(LBWK) terbentuk dalam industri modifikasi mobil di Indonesia melalui dua
dimensi utama, yaitu brand performance dan brand imagery. Dengan menggunakan
pendekatan kualitatif dan wawancara mendalam terhadap dua car enthusiast
berpengalaman serta satu triangulator, penelitian ini menemukan bahwa Liberty
Walk dipandang sebagai brand dengan kualitas desain dan pengerjaan premium,
sekaligus memiliki makna simbolik sebagai representasi keberanian, diferensiasi,
dan status dalam komunitas otomotif. Hasil penelitian menunjukkan bahwa
kekuatan citra Liberty Walk tidak hanya berasal dari aspek teknis produknya, tetapi
juga dari nilai identitas dan afiliasi sosial yang berkembang dalam budaya

konsumen modifikasi otomotif.

Kata kunci: Brand Image, Brand Performance, Brand Imagery, Liberty Walk,
Budaya Konsumen, Modifikasi Mobil.
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Analisis Brand Image Dalam Industri Modifikasi Mobil
(Studi Pada Liberty Walk Body Kit Manufacturer)

Ighasta Ahmad Igbal

ABSTRACT

This study aims to analyze how the brand image of Liberty Walk (LBWK) is formed
within the car modification industry in Indonesia through two main dimensions:
brand performance and brand imagery. Using a qualitative approach and in-depth
interviews with two experienced car enthusiasts and one triangulator, the findings
indicate that Liberty Walk is recognized as a brand with premium design quality
and workmanship, while also carrying symbolic meanings of boldness,
differentiation, and status within the automotive community. The results show that
the strength of Liberty Walk’s brand image is derived not only from its technical
product aspects but also from identity values and social affiliation embedded in

contemporary automotive consumer culture.

Keyword: Brand Image, Brand Performance, Brand Imagery, Liberty Walk,

Consumer Culture, Car Modification.

vil



Universitas Bakrie

DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS ....covvininernensnensnnsessaessasssnss i
HALAMAN PENGESAHAN .....uconiiininnninensinssissssssssssissssssssssssssssssssssssssssess ii
KATA PENGANTAR ...cuiitirirstinntinsensissaisssissssssnssssssssssssssssssssssssssssssssssssssssss iii
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASL.........ccccceueeuee. v
ABSTRAK auciiiiiiiinnisensisssisesssesssnssssssssssssssssssssassssssssssssssssssssssssssssssssassssss vi
ABSTRACT .uuoieireriinsnissnnssenssissensssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss vii
DAFTAR ISL..uuuiiiiiininnnionnnssnncsssssssnsssssssssssssssssssssssssassssssssssssssssssssssssssasssssssses viii
DAFTAR GAMBAR......cuuirtiiricinninnisesssisssissesssesssssssssssssssssssssssssssssssssssss X
DAFTAR TABEL xi
DAFTAR LAMPIRAN ....uuiiiriinnniinnisssnsssssssssssssssssssssassssssssssssssssssssssssssasssssssses xii
BAB I PENDAHULUAN .....ccovininnuicrnnsenssisssisesssnssssssssssssssssssssssssssssssssssssssssss 1
1.1 Latar Belakang.........cccooouiiiiiiiiiiieeiicceeeeeee e 1
1.2 Rumusan Masalah..........ccccooiiiiiiiiieeee e 11
1.3 Tujuan Penelitian.........ccceeeriiiiiiieeiieecieeeee e e e 11
1.4 Manfaat Penelitian.........cccccooiiiiiiiiiiiiiiiiciceeeeeeee e 11
1.4.1 Manfaat TEOTILIS ...ccuerriiiriiiiieieeeeee e 11

1.4.2 Manfaat Praktis ........ccooeiiiiiiiiiiice e 11

BAB II TINJAUAN PUSTAKA.....ccovininnnineisenssnssasssesssnssssssssssssssssssssasssssssess 12
2.1 Konsep yang Relevan ...........ccooviiiiiiiiiiiiiiiciiee et 12
2.1.1 Brand IMAZe ..........c.ccceecueviiiieiiiaiiiieieseeeeeeeee et 12

2.1.2 Budaya KONnSUMEN ..........cccueeviiiriieiieiiieiie et 14

2.2 Penelitian TerdahulU.........ccccoieiiiiiiiiniiii e 17
2.2.1 Pernyataan Kebaruan...........ccccceecueeiiieniienieiiieieeicee e 21

2.3 Model Kerangka Pemikiran...........cccocceeeiiiiniiiiiiiniieiiesiecieesee e 21
BAB III METODE PENELITIAN . 23
3.1 Desain dan Pendekatan ............cccoceeveriiniiiiiniiniinieeieneeeeceeeeie e 23
3.2 Objek dan Subjek Penelitian...........ccccovvieeiieniiiiiiniieieeieeeee e 23
3.2.1 Objek Penelitian ..........ccccueeeieiieeiiieeiieeeeeee e e 23

3.2.2 Subjek Penelitian..........cccveeiiiieiiieeiiiecieeeee e 24

3.3 Teknik Pengumpulan Data ..........ccccoeeeiiiiiiiiiiiiieece e 24

viil



Universitas Bakrie

3.3.1 WaAWANCATA ....eeeiiiiiiiiieeiiee ettt ettt 24

3.3.2 DOKUMENASI. ...ceiuvieiiieiiieiie ettt et 25

3.4 Teknik Analisis Data ........ccccooiiiiiiiiiiiiiieeee e 25
3.4.1 Reduksi Data ........cooeiiiiiiiiiiieeee e 25

3.4.2 Penyajian Data.........cccceeviiieiiieeiiie e 26

3.4.3 Penarikan Kesimpulan..........cccccoveeiiieeiiieeiiiecie e 26

3.5 Triangulasi Data.........ccccvieeiiieeiiiieciieeee e e e 26
3.6 Operasionalisasi [SU/KONSEP.......cccueeruirriiiiieiiieiieceeee e 28
BAB IV HASIL PENELITIAN DAN PEMBAHASAN . 30
4.1 Gambaran Konteks Penelitian ...........ccccoecerieniniinienineneeeesceee 30
4.1.1 Gambaran Liberty WalK.........ccccvveviieiiiniieiieeieeeeceeeieeeee e 30

4.1.2 Liberty Walk dalam Budaya Modifikasi Indonesia .............c..c....... 32

4.2 Penyajian Data........cccoooiiiiiiiiieiie et 36
4.2.1 Brand Performance Liberty Walk ..........cccoevvieiiiniiniiiiiieieeieeee, 36

4.2.2 Brand Imagery Liberty Walk ........c.cccoceviviiiiniiiiiiiiiecee e 38

4.2.3 Liberty Walk dalam lingkup Budaya Konsumen.............c.cc.u........ 42

4.3 Pembahasan dan DiSKUST ........cooieiiiiiiiiiiiiiiiiiceececeeeeeee 47
4.3.1 Liberty Walk Bukan Sekedar Brand ............ccccccoeviiinniiiiniieiiee 47

BAB V KESIMPULAN DAN SARAN 51
5.1 KeSTMPUIAN ...eeiiiiiiiiiieceece e e e e e 51
5.2 Kendala & Keterbatasan ............ccceeeueeriieriienieeiieie et 52
5.3 SATAN 1ttt ettt e s 52
DAFTAR PUSTAKA .....couuititeiticenstecnisnnssesssicsesssecssesssssssesssssasssssssssssssssssaes 53
LAMPIRAN uucctiiteneisnecsensnessecssessesssecsssssesssessssssssssassssssssssasssssssssssssssssssssassssssae 55

X



Gambar 1.1.
Gambar 1.2.

Gambar 1.3.

Gambar 1.4.
Gambar 1.5.
Gambar 1.6.

Gambar 1.7.
Gambar 1.8.
Gambar 1.9.

Universitas Bakrie

DAFTAR GAMBAR
Logo original Liberty Walk ........ccccooevieviiiiiiniieiieieeeeeeeeee, 1
Liberty Walk Lamborghini Huracan, Ferrari 458 dan Nissan
GTR R3St 2
Liberty Walk Lamborghini Miura dalam acara Tokyo Auto
SALON 2025 ..o 3
Liberty Walk Super SilhOUette ...........ccceeverieniiiiniinicicricnceene 4
Liberty Walk Super Silhouette GTR R32.........ccccooviiniiiiniiinens 4
Founder Liberty Walk bersama komunitas pada acara
Indonesia Modification EXpO........cccccveviieiiieniieniienieeeeeie e, 7
Liberty Walk Super Silhouette Nissan Silvia S15........ccccceeenee. 8
Liberty Walk Super Silhouette Nissan Skyline GTS R34............ 8

Liberty Walk McLaren 720S & Mazda FD3S RX-7 Super

Silhouette dengan livery brand................cccoeeveeveeiveeniieenreeennen. 9
Gambar 1.10.Liberty Walk dengan konsep livery “Fighter Works ™ .................. 9
Gambar 2.1. Piramida CBBE oleh Keller...........cccccoviiiiiiiiiieiieeeeee, 12
Gambar 2.2. Kerangka Pemikiran ..........cccoccvveeiiiieiiieniiecee e 22
Gambar 3.1. Profil Riswan Rusdiansyah...........cccccocovevviiiiniiiiniicecceeee 27
Gambar 4.1. Profil Wataru Kato.........ccceviiiiiiiiiiiieceeeee e 30
Gambar 4.2. Konten LBWK ..o 34
Gambar 4.3. Milly LB8O ....cc.cooiiiiiiiiiiieecreceteeceet et 41
Gambar 4.4. Lambo LBWK Raffi Ahmad & Mazda RX7 LBWK Arief

IMIURL .t 44
Gambar 4.5. Profil Raindy dan owner Milly LB86..........cccceiiiiiiiiiiiiiieeee, 46



Universitas Bakrie

DAFTAR TABEL
Tabel 2.1. Temuan Penelitian Terdahulu..........c.ccocoviiiiiiniiniieee 17
Tabel 3.1. Batasan Operasional ISU/KONSEP ......cceeevvveeeciieeriiieeniieeeiie e 28

xi



Universitas Bakrie

DAFTAR LAMPIRAN
Lampiran 1. Dokumentasi Wawancara dengan Narasumber ...........ccccceceeveenene 55
Lampiran 2. Transkrip Wawancara Ke-1.........cccccoeeviieriiieniieeciie e 56
Lampiran 3. Transkrip Wawancara Ke-2..........ccccveevvieecieeniieeniie e eiee e 59
Lampiran 4. Transkrip Wawancara Triangulator...........cccoeceevienieeniencieenieenen. 72

xii



