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PERSEPSI GENERASI Z TENTANG LIVE STREAMER 

TRANSPUAN PADA TIKTOK SHOP  

 

Arneta Permata Sukma 

 

ABSTRAK 

 

Fenomena live streaming commerce pada TikTok Shop menghadirkan bentuk 

komunikasi pemasaran digital yang interaktif dan real-time, termasuk munculnya 

live streamer transpuan sebagai host penjualan. Kehadiran figur tersebut 

memunculkan beragam tanggapan dari pengguna, khususnya Generasi Z sebagai 

kelompok pengguna dominan platform ini. Penelitian ini mengkaji objek berupa 

persepsi Generasi Z terhadap live streamer transpuan pada TikTok Shop. Tujuan 

penelitian adalah memahami bagaimana Generasi Z memaknai kehadiran host 

transpuan serta faktor yang memengaruhi ketertarikan mereka menonton siaran 

langsung. Penelitian menggunakan pendekatan kualitatif konstruktivis dengan 

landasan teori persepsi sosial. Data diperoleh melalui wawancara mendalam 

terhadap enam partisipan Generasi Z yang memiliki pengalaman menonton live 

streaming transpuan di TikTok Shop yang terdiri dari laki-laki, perempuan, dan 

transpuan. Hasil penelitian menunjukkan bahwa persepsi audiens tidak terutama 

ditentukan oleh identitas gender host, tetapi oleh kualitas komunikasi yang 

ditampilkan. Gaya komunikasi yang ekspresif, spontan, responsif terhadap 

komentar, serta penggunaan humor menciptakan interaksi yang terasa dekat dan 

partisipatif bagi penonton. Interaksi real-time tersebut membangun kenyamanan 

dan keterlibatan selama siaran berlangsung. Penelitian menyimpulkan bahwa live 

streamer transpuan dipersepsikan sebagai komunikator digital yang mampu 

membangun hubungan sosial dengan audiens, sehingga penerimaan Generasi Z 

lebih dipengaruhi pengalaman interaksi komunikasi dibandingkan faktor identitas 

gender. 

 

 

Kata Kunci: Persepsi Generasi Z, Live Streamer Transpuan, TikTok Shop, Live 

Streaming Commerce, Komunikasi Digital, Persepsi Sosial 
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GEN Z’S PERCEPTIONS OF TRANSGENDER LIVE 

STREAMERS ON TIKTOK SHOP 

 

Arneta Permata Sukma 

 

ABSTRACT 

 

The emergence of live streaming commerce on TikTok Shop has created a new form 

of interactive and real-time digital marketing communication, including the 

presence of transgender live streamers acting as sales hosts. This phenomenon has 

generated various responses from users, particularly Generation Z as the dominant 

user group on the platform. This study examines the object of Generation Z’s 

perceptions of transgender live streamers on TikTok Shop. The purpose of this 

research is to understand how Generation Z interprets the presence of transgender 

hosts and the factors that influence their interest in watching live streaming 

sessions. The research employs a qualitative constructivist approach using social 

perception theory as the analytical framework. Data were collected through in-

depth interviews with six Generation Z participants who had experience watching 

transgender live streaming sessions on TikTok Shop, consisting of male, female, 

and transgender participants. The findings indicate that audience perceptions are 

not primarily determined by the host’s gender identity but by the quality of 

communication performed. Expressive, spontaneous communication, 

responsiveness to comments, and the use of humor create a sense of closeness and 

participation for viewers. Real-time interaction fosters comfort and engagement 

during the broadcast. The study concludes that transgender live streamers are 

perceived as digital communicators capable of building social relationships with 

audiences, so Generation Z acceptance is influenced more by interactive 

communication experiences than by gender identity factors. 

 

 

Keywords: Generation Z Perception, Transgender Live Streamer, TikTok Shop, 

Live Streaming Commerce, Digital Communication, Social Perception.


