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PENGARUH PROMOSI PENJUALAN TERHADAP LOYALITAS
PENGGUNA SHOPEE

Yuniarti Puspitasari

ABSTRAK

Shopee menggunakan promosi penjualan sebagai alat promosinya. Promosi penjualan
yang digunakan oleh Shopee adalah voucher, diskon, cashback, dan free ongkir.
Penelitian ini berfokus pada pengaruh promosi penjualan Shopee terhadap loyalitas
pengguna saja. Penelitian ini menggunakan pendekatan kuantitatif eksplanatif dengan
mengumpulkan data melalui metode survei. Populasi penelitian adalah pengguna aktif
Shopee yang pernah menggunakan salah satu promosi di Shopee. Penelitian ini
menggunakan teknik pengambilan sampel non-probability sampling dengan
menggunakan metode purposive sampling. Sampel berjumlah 102 responden berhasil
dikumpulkan dengan menggunakan teknik pengumpulan data, yaitu kuesioner yang
disebarkan secara online. Data yang diperoleh kemudian dianalisis menggunakan
teknik analisis regresi berganda. Lalu, hasil penelitian ini menunjukan bahwa (1)
voucher berpengaruh positif dan signifikan terhadap loyalitas, dibuktikan dengan nilai
uji t sebesar 1,576, nilai signifikasi sebesar 0,037, dan nilai koefisien regresi sebesar
2,115; (2) cashback tidak berpengaruh terhadap loyalitas, dibuktikan dengan nilai uji
t sebesar 0.288, nilai signifikasi sebesar 0,266, dan nilai koefisnien regresi sebesar
1.119; (3) diskon berpengaruh positif dan signifikan terhadap loyalitas, dibuktikan
dengan nilai uji t sebesar 0.625, nilai signifikasi sebesar 0,002, dan nilai koefisien
regresi sebesar 3.142;(4) free ongkir tidak berpengaruh signifikan terhadap loyalitas,
dibuktikan dengan nilai uji t sebesar 0,491, nilai signifikasi sebesar 0,390, dan nilai
koefisien regresi sebesar 0.864. (5) Berdasarkan uji F, menghasilkan nilai F sebesar
9,596 dengan tingkat signifikansi 0,000. Maka dapat disimpulkan bahwa variabel
voucher, cashback, diskon, dan free ongkir secara bersama-sama (simultan)
berpengaruh secara signifikan terhadap loyalitas.

Kata kunci: e-commerce, promosi penjualan, loyalitas



THE INFLUENCE OF SALES PROMOTION ON THE LOYALTY OF
SHOPEE USER

Yuniarti Puspitasari

ABSTRACT

Shopee uses sales promotion as their promotion tools. Shopee uses various sales
promotion, such as voucher, discount, cashback, and free shipping. The focus point of
this research was to find out the influence of sales promotion that Shopee uses, on the
loyalty of their users. This research used quantitative-explanative approach by
collecting data through a survey. The population of this research were the active user
of Shopee that have used one of the various promotion in Shopee. This research used
non-probability sampling as the sampling technique and purposive sampling method.
Samples were taken as much as 102 respondents through the online questionnaire.
Data that has been collected was analyzed with multiple regression technique. The
result of this research have shown (1) voucher significantly influence the user loyalty,
it was verified with t-test score that stated 1,576, significance score that stated 0,037,
regression coefficient score that stated 2,115; (2) cashback does not significantly
influence the user loyalty, it was verified with t-test score that stated 0,288, significance
score that stated 0,266, and regression coefficient score that stated 1,119; (3) discount
significantly influence the user loyalty, it was verified with t-test score that stated 3,142,
significance score that stated 0,002, and regression coefficient score that stated 3.142;
(4) free shipping does not significantly influence the user loyalty, it was verified with
t-test score that stated 0,491, significance score that stated 0,390, and regression
coefficient score that stated 0,862. (5) Based on the result of F test was 9,596 and the
significance level was 0,000. Therefore, we concluded that the variables such as
voucher, cashback, discount, and free shipping simultaneously and significantly
influenced the user loyalty.

Keyword: E-commerce, sales promotion, loyalty
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