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ABSTRAK
Penelitian ini menganalisis efektivitas soft power dan Nation Branding “Cool Japan”
melalui anime dan manga dalam mengonstruksi persepsi komunitas "Aquanime Ordinary
Weebs" di Indonesia. Menggunakan metode kualitatif deskriptif, data dikumpulkan melalui
wawancara mendalam dengan delapan informan, termasuk anggota diaspora di Jepang.
Penelitian ini dianalisis menggunakan kerangka Nation Brand Hexagon dari Simon Anholt
yang mencakup enam dimensi: Ekspor, Pemerintahan, Budaya, Masyarakat, Pariwisata,
serta Investasi dan Imigrasi. Hasil penelitian menunjukan bahwa soft power Jepang tidak
mutlak berhasil, melainkan menghasilkan fragmentasi penerimaan. Terdapat keberhasilan
signifikan pada dimensi fisik dan visual (Ekspor, Pariwisata, dan Pemerintahan), di mana

komunitas mengglorifikasi kualitas teknologi dan tata kota Jepang. Namun, muncul

resistensi keras pada dimensi sosial dan struktural (Masyarakat dan Investasi).

Kata Kunci: Soft Power, Nation Branding, Cool Japan, Anime, Manga, Persepsi,

Nation Brand Hexagon.
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ABSTRACT
This study analyzes the effectiveness of "Cool Japan" soft power and Nation

Branding through anime and manga in constructing the perceptions of the "Aquanime
Ordinary Weebs"” community in Indonesia. Using a descriptive qualitative method, data was
collected through in-depth interviews with eight informants, including diaspora members in
Japan. The study utilizes Simon Anholt's Nation Brand Hexagon framework, covering six
dimensions: Exports, Governance, Culture, People, Tourism, and Investment and
Immigration. The results show that the effectiveness of Japan's soft power is not absolute,
but rather leads to a fragmentation of reception. There is significant success in the physical
and visual dimensions (Exports, Tourism, and Governance), where the community glorifies
Japanese technology and urban beauty. However, strong resistance emerges in the social

and structural dimensions (People and Investment).

Keywords: Soft Power, Nation Branding, Cool Japan, Anime, Manga, Perception,
Nation Brand Hexagon
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