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Persepsi dan Motivasi Ibu Rumah Tangga Di Perumahan Villa Permata 

Mas dalam Keputusan Pembelian Produk Fried Chicken 

Citra Putri Alifia  

 

ABSTRAKS 

Penelitian ini bertujuan untuk menganalisis persepsi dan motivasi ibu rumah tangga di 

Perumahan Villa Permata Mas dalam keputusan pembelian produk fried chicken. Penelitian 

menggunakan pendekatan kualitatif deskriptif dengan teknik purposive sampling. Informan 

utama dalam penelitian ini terdiri atas empat ibu rumah tangga, sedangkan informan 

triangulasi meliputi Ketua RW setempat, penjual fried chicken, satu informan pekerja muda, 

dan satu informan remaja. Pengumpulan data dilakukan melalui wawancara, observasi, dan 

dokumentasi, sedangkan analisis data dilakukan melalui tahapan pengumpulan data, 

pengorganisasian data, pengkodean, analisis, dan penyajian data. Hasil penelitian 

menunjukkan bahwa persepsi ibu rumah tangga terhadap produk fried chicken dibentuk 

terutama oleh indikator visual, seperti kebersihan tempat, kondisi minyak, dan keterbukaan 

proses pengolahan. Selain itu, produk lokal cenderung lebih dipercaya karena dianggap lebih 

transparan dan lebih dekat dengan konsumen. Dari sisi motivasi, keputusan pembelian 

didorong oleh dua hal, yaitu motivasi utilitarian dan motivasi hedonik. Pada motivasi 

utilitarian, fried chicken dipilih karena praktis, menghemat waktu, mudah diperoleh, dan 

sesuai dengan kebutuhan rumah tangga. Secara motivasi hedonik, pembelian dipengaruhi 

oleh rasa yang disukai serta keinginan untuk memenuhi selera anak dan suami. Temuan 

penelitian ini menunjukkan bahwa keputusan pembelian fried chicken pada ibu rumah 

tangga dapat ditentukan oleh pengalaman, keyakinan, dan perbedaan kebutuhan keluarga 

dalam kehidupan sehari-hari. 

 

Kata kunci: persepsi konsumen, motivasi konsumen, keputusan pembelian, ibu rumah 

tangga, fried chicken. 
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Perceptions and Motivations of Housewives in the Villa Permata Mas 

Housing Complex in Purchasing Decisions for Fried Chicken Products 

Citra Putri Alifia  

 

ABSTRACT 

This study aims to analyze the perceptions and motivations of housewives in Villa Permata 

Mas Housing Estate in making purchasing decisions for fried chicken products. The study 

employed a descriptive qualitative approach with purposive sampling technique. The main 

informants in this study consisted of four housewives, while the triangulation informants 

included the local neighborhood head, a fried chicken seller, one young working informant, 

and one teenage informant. Data were collected through interviews, observation, and 

documentation, while data analysis was conducted through the stages of data collection, 

data organization, coding, analysis, and data presentation. The findings show that 

housewives’ perceptions of fried chicken products are primarily shaped by visual indicators, 

such as the cleanliness of the outlet, the condition of the cooking oil, and the openness of the 

cooking process. In addition, local products tend to be more trusted because they are 

perceived as more transparent and closer to consumers. In terms of motivation, purchasing 

decisions are driven by two factors, namely utilitarian motivation and hedonic motivation. 

From the utilitarian perspective, fried chicken is chosen because it is practical, time-saving, 

easily accessible, and suitable for household needs. From the hedonic perspective, 

purchases are influenced by preferred taste and the desire to satisfy the preferences of 

children and husbands. The findings of this study indicate that housewives’ purchasing 

decisions for fried chicken are shaped by experience, beliefs, and the varying needs of the 

family in everyday life. 

Keywords: consumer perception, consumer motivation, purchasing decision, housewives, 

fried chicken. 
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