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EKOLOGI KOMUNIKASI DALAM PLACE BRANDING DESA
MALAHING KALIMANTAN TIMUR
Rachman Ramadhan R.H

ABSTRAK

Penelitian ini dilatarbelakangi oleh transformasi Desa Malahing di Kota
Bontang, sebagai kampung di atas laut yang menghadapi tantangan dalam
membangun place branding yang autentik, berkelanjutan, dan berbasis kearifan
lokal di tengah meningkatnya arus pariwisata. Penelitian bertujuan
menganalisis bentuk dan proses ekologi komunikasi antara pemerintah,
masyarakat, wisatawan, dan media dalam membangun identitas Desa Malahing
serta merumuskan model ekologi komunikasi yang sinergis dalam place
branding desa wisata pesisir. Penelitian menggunakan metode kualitatif
deskriptif dengan pendekatan studi kasus. Data dikumpulkan melalui observasi,
wawancara mendalam, dokumentasi terhadap para aktor yang terlibat dalam
pengembangan desa wisata. Analisis dilakukan secara interpretatif
menggunakan perspektif teori sistem sosial Niklas Luhmann dan konsep
ekologi komunikasi. Hasil penelitian menunjukkan bahwa place branding Desa
Malahing terbentuk melalui interaksi komunikasi yang bersifat dinamis,
relasional, dan autopoietik antara subsistem pemerintah, masyarakat,
wisatawan, dan media. Namun, proses komunikasi tersebut masih menghadapi
disonansi akibat dominasi promosi visual, rendahnya kapasitas masyarakat
dalam membangun narasi identitas lokal, serta belum optimalnya sinkronisasi
antarpemangku kepentingan. Penelitian ini menghasilkan model ekologi
komunikasi berbasis resonansi makna yang menempatkan kearifan lokal,
lingkungan, dan partisipasi masyarakat sebagai fondasi utama branding desa

wisata.

Kata Kunci: Desa malahing; ekologi komunikasi; place branding
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COMMUNICATION ECOLOGY IN PLACE BRANDING OF
MALAHING VILLAGE, EAST KALIMANTAN TIMUR
Rachman Ramadhan R.H

ABSTRACT

This study motivated by the transformation of Malahing Village,
Bontang, as a settlement built over the sea, the village faced the challenge of
developing authentic, sustainable, and place branding based on local wisdom
amidst the increasing influx of tourism. This research aimed to analyze the
form and process of communication ecology among the government, the local
community, tourist and the media constructing the identity of Malahing Village
and to formulate a synergistic communication ecology model for the place
branding of coastal tourism villages. This study used a descriptive qualitative
method with a case study approach. The Data were collected through
observation, in-depth interviews, and documentation involving the actors
engaged in the development of the tourism village. The analysis was conducted
interpretatively, utilizing the perspective of Niklas Luhmann’s social systems
theory and the concept of communication ecology. The results of the study
indicate that the place branding of Malahing Village is formed through
dynamic, relational, and autopoietic communication interactions among the
subsystems of government, community, tourists, and the media. However, this
communication processed still faces dissonance due to the dominance of visual
promotion, the community's limited capacity to construct local identity
narratives, and the suboptimal synchronization among stakeholders. This study
produced a communication ecology model based on the resonance of meaning,
which positions local wisdom, the environment, and community participation

as the primary foundations for tourism village branding.

Kata Kunci: Communication ecology; place branding;, Malahing village
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