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ABSTRAK

Penelitian ini membahas bagaimana kafe Grounded bisa menjadi branded
third place bagi komunitas Sainz. Penelitian ini dilakukan dengan tujuan untuk
menjelaskan fungsi Grounded sebagai branded third place, dan menemukan ciri-
ciri third place yang muncul dalam kafe Grounded. Penelitian ini menggunakan
konsep komunikasi interpersonal untuk memahami interaksi antar anggota
komunitas. Penelitian ini juga menggunakan pendekatan kualitatif dengan metode
studi kasus, dan data dikumpulkan melalui wawancara, observasi dan juga
dokumentasi. Hasil dari penelitian menunjukkan bahwa kafe Grounded memiliki
delapan ciri third place dari Oldenburg (1989), yaitu neutral ground, leveler,
conversation as main activity, accessibility and accomodation, the regulars, low
profile, playful mood, dan home away from home. Ciri-ciri ini bekerja sama dan
saling menguatkan. Dari sisi komunikasi interpersonal, anggota Sainz
menunjukkan ciri-ciri seperti keterbukaan, empati, sikap mendukung, sikap positif,
dan kesetaraan seperti yang dijelaskan oleh DeVito (2022). Ciri-ciri komunikasi ini
membuat interaksi di Grounded terasa lebih hidup. Penelitian ini menyimpulkan
bahwa branded third place tidak hanya terbentuk karena produk atau merek, tetapi

juga karena pengalaman sosial dan rasa nyaman terhadap suatu tempat.

Kata kunci: branded third place, third place, komunikasi interpersonal, komunitas

otomotif, ruang sosial
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ABSTRACT

This study examines how Grounded cafe can become a branded third place
for the Sainz community. This study aimed to explain Grounded's function as a
branded third place and to identify the characteristics of a third place that emerged
within Grounded cafe. This study used the concept of interpersonal communication
to understand interactions between community members. This study also employed
a qualitative approach with a case study method, and data was collected through
interviews, observation, and documentation. The results showed that Grounded cafe
possesses eight characteristics of a third place according to Oldenburg (1989):
neutral ground, leveler, conversation as the main activity, accessibility and
accommodation, the regulars, low profile, playful mood, and home away from
home. These characteristics work together and reinforce each other. In terms of
interpersonal communication, Sainz members demonstrate characteristics such as
openness, empathy, supportiveness, positivity, and equality as described by DeVito
(2022). These communication characteristics make interactions at Grounded feel
more lively. This study concludes that a branded third place is formed not only by
a product or brand, but also by social experiences and a sense of comfort with a

place.

Keywords: branded third place, third place, interpersonal communication,
automotive community, social space
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