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Strategi Konten Program Keeping Up With The Chef Season 12 di PlatformRCTI+

dalam Menjangkau Gen Z dan Milenial Pada Era Migrasi Televisi Digital

PUTRIKUSUMAAMARILIS

ABSTRAK

Migrasi siaran televisi dari analog ke digital merupakan bagian dari transformasi

industri penyiaran di Indonesia yang menuntut adanya adaptasi strategi komunikasi dari

lembaga penyiaran. RCTI sebagai salah satu stasiun televisi nasional melakukan optimalisasi

platform digital melalui RCTI+ untuk menjangkau audiens yang lebih luas, khususnya

Generasi Z dan Milenial. Salah satu program yang dimanfaatkan dalam strategi tersebut adalah

Keeping Up With The Chef Season 12. Penelitian ini bertujuan untuk menganalisis strategi

komunikasi yang dilakukan RCTI dalam mengoptimalkan migrasi siaran televisi dari analog

ke digital melalui program tersebut. Penelitian ini menggunakan pendekatan kualitatif dengan

metode studi kasus. Teknik pengumpulan data dilakukan melalui wawancara mendalam,

observasi, dan dokumentasi. Analisis data dilakukan melalui reduksi data, penyajian data, dan

penarikan kesimpulan dengan menggunakan triangulasi sumber untuk menguji keabsahan data.

Hasil penelitian menunjukkan bahwa strategi komunikasi yang diterapkan meliputi

pemanfaatan multiplatform, optimalisasi konten digital yang sesuai dengan karakteristik Gen

Z dan Milenial, serta penguatan promosi melalui media sosial dan integrasi konten televisi

dengan platform streaming. Strategi tersebut dinilai mampu meningkatkan awareness dan

engagement audiens terhadap migrasi siaran digital. Penelitian ini menyimpulkan bahwa

keberhasilan migrasi siaran televisi tidak hanya bergantung pada aspek teknologi, tetapi juga

pada efektivitas strategi komunikasi yang adaptif terhadap perubahan perilaku konsumsi media.

Kata Kunci: Strategi Konten Digital, Migrasi digital, Teori Difusi Inovasi, Gen Z, Milenial,

RCTI+
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Content Strategy of Keeping Up With The Chef Season 12 on RCTI+ to Reach Gen Z and

Millennials in the Era of Digital Television Migration

PUTRI KUSUMA AMARILIS

ABSTRACT

The migration of television broadcasts from analog to digital is part of the transformation of

the broadcasting industry in Indonesia, which requires adaptation of communication strategies

from broadcasters. RCTI, as one of the national television stations, is optimizing its digital

platform through RCTI+ to reach a wider audience, especially Generation Z and Millennials.

One of the programs utilized in this strategy is Keeping Up With The Chef Season 12. This

study aims to analyze the communication strategy implemented by RCTI in optimizing the

migration of television broadcasts from analog to digital through this program. This study uses

a qualitative approach with a case study method. Data collection techniques were conducted

through in-depth interviews, observation, and documentation. Data analysis was conducted

through data reduction, data presentation, and drawing conclusions using source triangulation

to test data validity. The results of the study indicate that the communication strategies

implemented include utilizing multiple platforms, optimizing digital content that suits the

characteristics of Gen Z and Millennials, as well as strengthening promotions through social

media and integrating television content with streaming platforms. These strategies are

considered capable of increasing audience awareness and engagement regarding digital

broadcast migration. This study concludes that the success of television broadcast migration

depends not only on technological aspects, but also on the effectiveness of communication

strategies that adapt to changes in media consumption behavior.

Keywords: Digital Content Strategy, Digital Migration, Diffusion of Innovation Theory, Gen

Z, Millennials, RCTI+
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