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Budaya Konsumen Sepatu Futsal Etnografi Konsumen Komunitas
UKMa Futsal Universitas Bakrie

ARDHIKA ADHA PUTRA

ABSTRAK

Penelitian ini mencoba memahami bagaimana konsumen sepatu futsal berperilaku saat
berbelanja di platform E-commerce, dengan melihat lebih dalam melalui pendekatan
etnografi konsumen. Futsal saat ini bukan lagi sekadar olahraga, melainkan sudah
menjadi bagian dari gaya hidup, terutama di kalangan anak muda kota. Sepatu futsal
pun tidak hanya dipilih karena fungsi, tapi juga karena makna simbolik, seperti gaya,
citra diri, dan identitas sosial yang ingin ditampilkan. Penelitian ini menggunakan
metode kualitatif dengan teknik observasi langsung, wawancara mendalam, dan
dokumentasi digital terhadap anggota komunitas futsal yang aktif, baik secara online
maupun offline. Hasilnya menunjukkan bahwa keputusan membeli sepatu futsal
dipengaruhi oleh pergaulan komunitas, tren media sosial, serta nilai-nilai yang
berkembang di lingkungan digital. E-commerce tidak hanya jadi tempat belanja, tetapi
juga ruang sosial di mana konsumen saling memengaruhi dan membentuk opini
terhadap suatu merek. Temuan ini menunjukkan bahwa perilaku konsumsi erat
kaitannya dengan identitas, gaya hidup, dan lingkungan sosial tempat konsumen

berada.

Kata Kunci: sepatu futsal, e-commerce, etnografi konsumen, komunitas, gaya hidup.



Futsal Shoe Consumer Culture: An Ethnographic Study Of Consumers In

The Bakrie University Ukma Futsal Community

ARDHIKA ADHA PUTRA

ABSTRACT

This study seeks to understand how futsal shoe consumers behave when shopping on e-
commerce platforms, by taking a deeper look through a consumer ethnography approach.
Futsal is no longer just a sport; it has become part of a lifestyle, especially among urban youth.
Futsal shoes are chosen not only for their functionality but also for their symbolic meaning
such as style, self-image, and the social identity the wearer wishes to project. This study
employs qualitative methods, including direct observation, in-depth interviews, and digital
documentation of active members of the futsal community, both online and offline. The results
indicate that decisions to purchase futsal shoes are influenced by community interactions,
social media trends, and values emerging within the digital environment. E-commerce is not
just a place to shop, but also a social space where consumers influence one another and form
opinions about a brand. These findings indicate that consumer behavior is closely linked to

identity, lifestyle, and the social environment in which consumers find themselves.

Keywords: Futsal Shoes, E-Commerce, Consumer Ethnography, Community, Lifestyle.
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