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ABSTRAK  

  

Angkatan kerja di Indonesia saat ini didominasi oleh Generasi Z yang lahir pada 

tahun 1997-2012 termasuk di sektor minyak dan gas yang menjadi salah satu 

komoditas penting di Indonesia,  Penelitian ini bertujuan untuk menganalisis 

pengaruh perceived organizational support dan work engagement terhadap 

turnover intention pada karyawan Gen Z yang bekerja di sektor migas. Metode 

penelitian menggunakan pendekatan kuantitatif dengan teknik analisis regresi linier 

berganda. Data dikumpulkan melalui kuesioner dan diperoleh 110 responden untuk 

kemudian data diolah menggunakan software SPSS 27. Hasil analisis menunjukkan 

bahwa perceived organizational support dan work engagement memiliki pengaruh 

negatif signifikan terhadap turnover intention, hasil ini memberikan paradigma 

baru mengenai pendekatan perusahaan terutama pada industri migas terhadap 

Generasi Z yang menjadikan faktor dukungan dari perusahaan dan work 

engagement sebagai faktor yang dapat membuat bertahan di tempat kerja, bagi 

perusahaan dengan menyediakan dukungan baik dari sisi sosial maupun pekerjaan 

dapat meningkatkan kesetiaan para karyawan Generasi Z.  

  

Kata kunci: Perceived Organizational Support, Work Engagement, Turnover 

Intention. 
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ANALYSIS OF THE INFLUENCE OF PERCEIVED ORGANIZATIONAL 

SUPPORT (POS) AND WORK ENGAGEMENT ON TURNOVER 

INTENTION AMONG GEN Z EMPLOYEES IN THE OIL AND GAS 

SECTOR 

 

Resti Nur Hidayah  

  

 
  

ABSTRACT  

  

The workforce in Indonesia is currently dominated by Generation Z who were born 

in 1997-2012, including in the oil and gas sector which is one of the important 

commodities in Indonesia. This research aims to analyze the influence of perceived 

organizational support and work engagement on turnover intention among Gen Z 

employees who work in the oil and gas sector. The research method uses a 

quantitative approach with multiple linear regression analysis techniques. Data 

was collected through a questionnaire and 110 respondents were obtained and then 

the data was processed using SPSS 27 software. The results of the analysis showed 

that perceived organizational support and work engagement had a significant 

negative influence on turnover intention. These results provide a new paradigm 

regarding the company's approach, especially in the oil and gas industry, towards 

Generation Z, which makes support from the company and work engagement 

factors that can make them survive in the workplace. For companies, by providing 

support from both the social and work side, it can increase the loyalty of Generation 

Z employees.  

  

Keywords: Perceived Organizational Support, Work Engagement, Turnover 

Intention. 
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