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ABSTRAK 

 

 

Isu penghapusan Pilkada langsung pada akun Instagram @tempodotco 

memunculkan perdebatan tentang mekanisme pemilihan kepala daerah serta 

kegelisahan terhadap hak memilih, kedaulatan rakyat, legitimasi demokrasi, dan 

dominasi elite politik. Penelitian ini bertujuan mengidentifikasi bentuk afeksi 

publik serta menganalisis proses pembentukan, penyebaran, dan perubahannya 

menjadi aktivisme digital. Penelitian menggunakan pendekatan kualitatif dengan 

metode netnografi dan teori affective publics Papacharissi. Data berupa unggahan, 

1.993 komentar, emoji, meme, GIF, balasan, tanda suka, dan penyebutan akun 

pada @tempodotco. Hasil penelitian menunjukkan bahwa afeksi publik hadir 

sebagai kemarahan terhadap elite, ketakutan akan kemunduran demokrasi, 

kecurigaan kepada buzzer, kekecewaan terhadap relasi negara dan warga, 

kecemasan terhadap sentralisasi kekuasaan, serta harapan dan solidaritas. Afeksi 

terbentuk ketika Pilkada melalui DPRD dimaknai sebagai ancaman terhadap hak 

memilih. Interaksi dan pengulangan narasi membuat respons personal beresonansi 

hingga berkembang menjadi emosi kolektif. Emosi tersebut mendorong aktivisme 

digital melalui kritik terhadap elite, seruan boikot pajak, kontra-narasi terhadap 

buzzer, penandaan akun politik, ajakan mempertahankan Pilkada langsung, serta 

perlawanan simbolik melalui meme dan GIF. Penelitian menyimpulkan bahwa 

afeksi publik mampu menghubungkan pengguna, memperluas kritik, dan 

membangun tekanan opini. Aktivisme yang terbentuk masih didominasi tindakan 

komunikatif dan simbolik. Keterlibatan tersebut bersifat reaktif, cair, dan 

sementara karena bergantung pada momentum isu serta belum berkembang 

menjadi mobilisasi luring yang terorganisasi dan berkelanjutan. 

 

Kata kunci: afeksi publik, aktivisme digital, Pilkada langsung, Instagram, 

demokrasi digital 
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ABSTRACT 

 

The discourse surrounding the abolition of direct regional head elections 

(Pilkada) on the Instagram account @tempodotco generated debate over 

electoral mechanisms while intensifying public anxieties regarding voting rights, 

popular sovereignty, democratic legitimacy, and elite domination. This study aims 

to identify forms of public affect and examine how they are formed, circulated, 

and transformed into digital activism. Employing a qualitative approach, the 

research applies netnography and Papacharissi’s theory of affective publics. The 

data comprise Instagram posts, 1,993 comments, emojis, memes, GIFs, replies, 

likes, and account mentions. The findings reveal that public affect was expressed 

through anger toward political elites, fear of democratic regression, suspicion of 

buzzers, disappointment with state–citizen relations, anxiety over the 

centralization of power, and expressions of hope and solidarity. Affect emerged 

when indirect regional elections through local legislatures were interpreted as a 

threat to voting rights. Repeated interactions and narratives enabled personal 

responses to resonate and develop into collective emotions. These emotions 

subsequently energized digital activism through criticism of political elites, calls 

for tax boycotts, counter-narratives against buzzers, the tagging of political 

accounts, appeals to defend direct elections, and symbolic resistance through 

memes and GIFs. The study concludes that public affect connects users, broadens 

political criticism, and generates discursive pressure. However, the resulting 

activism remains predominantly communicative and symbolic. It is reactive, fluid, 

and temporary because it depends on issue momentum and has not developed into 

sustained and organized offline mobilization. 

 

Kata kunci: public affect, digital activism, direct regional elections, Instagram, 

digital democrac 
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