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ETNOGRAFI KOMUNIKASI JASA PSK MELALUI 

APLIKASI DIGITAL MICHAT 

 

VICTORIA SIMON SURIPATTY 

 ABSTRAK 

Perkembangan teknologi digital telah menstrasformasi praktik prostitusi dari ruang 

fisik ke ruang digital, di mana para pelakunya harus beroperasi di tengah ketiadaan 

perlindungan formal dan ancaman hukum. Penelitian ini bertujuan mendeskripsikan 

pola dan strategi komunikasi yang digunakan pekerja seks komersial (PSK) dalam 

menawarkan jasa melalui MiChat dengan pendekatan etnografi komunikasi model 

SPEAKING dari Saville-Troike. Penelitian menggunakan pendekatan kualitatif. Data 

diperoleh melalui observasi digital, wawancara mendalam dengan PSK, pengguna jasa, 

dan mucikari di Jabodetabek, serta dokumentasi percakapan transaksi di MiChat. Data 

dianalisis melalui tiga tahap: kondensasi data, penyajian data, dan penarikan 

kesimpulan. Temuan menunjukkan bahwa komunikasi PSK di MiChat membentuk 

Arsitektur Komunikasi untuk Mitigasi Risiko (Communication Architecture for Risk 

Mitigation), yaitu sistem terstruktur yang menggantikan perlindungan formal yang 

hilang dari platform. Sistem ini dioperasionalkan melalui Model Komunikasi Berulang 

empat tahap: representasi diri, inisiasi dan seleksi, negosiasi dan konfirmasi, serta 

pertemuan dan pemutusan. Setiap percakapan berdiri sendiri dan bersifat anti-

relasional sebagai strategi keamanan. Penelitian juga menemukan tiga peran (PSK pasif 

menunggu, pelanggan aktif memulai, mucikari sebagai filter opsional di balik layar), 

penggunaan kode bahasa seperti ST (Short Time) dan LT (Long Time) serta emoji, 

pengaturan nada yang berubah dari netral ke tegas ke dingin sebagai batas negosiasi, 

serta aturan tidak tertulis seperti komunikasi langsung, respons cepat, dan privasi 

sebagai keharusan. Semua elemen tersebut berfungsi memitigasi tiga spektrum risiko, 

yaitu risiko hukum (penghindaran deteksi dan razia), risiko fisik (kekerasan dan 

eksploitasi), serta risiko ekonomi (penipuan dan pembatalan sepihak). 
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Kata kunci: arsitektur komunikasi, etnografi komunikasi, prostitusi digital, MiChat, 

mitigasi risiko. 
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AN ETHNOGRAPHIC STUDY OF COMMUNICATION AMONG SEX 

WORKERS VIA THE MICHAT DIGITAL APP 

 

                           VICTORIA SIMON SURIPATTY 

       

 ABSTRACT 

 

The development of digital technology has transformed prostitution practices from 

physical spaces to digital platforms, where actors must operate amidst the absence of 

formal protection and legal threats. This study aims to describe the communication 

patterns and strategies used by commercial sex workers (CSWs) in offering services 

through MiChat, employing the ethnographic communication approach with the 

SPEAKING model (Saville-Troike, 2003). This research employs a qualitative 

approach. Data were obtained through digital observation, in-depth interviews with 

CSWs, service users, and pimps in the Greater Jakarta area, as well as documentation 

of transactional conversations on MiChat. Data were analyzed through three stages: 

data condensation, data display, and conclusion drawing. The findings reveal that 

CSW communication on MiChat constitutes a Communication Architecture for Risk 

Mitigation a structured system that compensates for the formal protection absent from 

the platform. This system operates through a four-stage Repeated Communication 

Model: self-representation, initiation and selection, negotiation and confirmation, and 

meeting and termination. Each conversation stands as an independent and anti-

relational event as a safety strategy. The study also identifies three roles (CSWs as 

passive waiters, clients as active initiators, and pimps as optional filters behind the 

scenes), the use of coded language such as ST (Short Time) and LT (Long Time) along 

with emojis, tonal shifts from neutral to firm to cold as negotiation boundaries, and 

unwritten norms such as direct communication, rapid response, and privacy as a 

necessity. All these elements function to mitigate three spectrums of risk: legal risks 
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(avoiding detection and raids), physical risks (violence and exploitation), and 

economic risks (fraud and unilateral cancellation). 

 

Keywords: Communication architecture, ethnography of communication, digital 

prostitution, MiChat, risk mitigation. 
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