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ABSTRAK 

Penelitian ini dilatarbelakangi oleh meningkatnya penggunaan media sosial, 

khususnya Instagram, sebagai sarana promosi dalam industri festival musik di 

Indonesia. Pesta Pora sebagai salah satu festival musik besar memanfaatkan akun 

Instagram @pestapora untuk membangun keterlibatan audiens melalui konten visual, 

informasi jadwal acara, dan aktivitas interaktif. Tujuan penelitian ini adalah 

menganalisis pengaruh konten Instagram terhadap minat berkunjung ke acara Pesta 

Pora 2024. 

Metode yang digunakan adalah kuantitatif dengan teknik purposive sampling. 

Sampel penelitian berjumlah 200 responden yang merupakan pengikut akun Instagram 

@pestapora. Data dikumpulkan melalui kuesioner daring selama periode April–Mei 

2024. Instrumen penelitian telah diuji validitas dan reliabilitasnya, sedangkan analisis 

data dilakukan menggunakan uji regresi linear sederhana melalui SPSS. 

Hasil penelitian menunjukkan bahwa konten Instagram berpengaruh signifikan 

terhadap minat berkunjung. Nilai uji t sebesar 3,207 dengan signifikansi 0,002 (<0,05) 

menegaskan bahwa variabel konten Instagram memberikan kontribusi nyata terhadap 

minat audiens. Nilai R² sebesar 0,546 menunjukkan bahwa 54,6% variasi minat 

berkunjung dapat dijelaskan oleh konten Instagram, sedangkan sisanya 45,4% 

dipengaruhi faktor lain di luar model penelitian. 

Studi ini memberikan implikasi praktis bagi penyelenggara acara, yaitu 

pentingnya pengelolaan konten Instagram yang strategis untuk meningkatkan 

keterlibatan, membentuk opini positif, dan mendorong niat audiens untuk hadir dalam 

acara. 

 

Kata Kunci: Komunikasi digital, Konten Instagram, Minat berkunjung, Festival musik 

 
  



 

vii 
 

DAFTAR ISI 
 

HALAMAN JUDUL ................................................................................................. i 
HALAMAN PERNYATAAN ORISINALITAS ..................................................... ii 
HALAMAN PENGESAHAN ................................................................................. iii 
UNGKAPAN TERIMAKASIH .............................................................................. iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ............................... v 

ABSTRAK .............................................................................................................. vi 
DAFTAR ISI .......................................................................................................... vii 
DAFTAR PUSTAKA .............................................................................................. ix 

DAFTAR GAMBAR ................................................................................................ x 

DAFTAR TABEL ................................................................................................... xi 
BAB I PENDAHULUAN ........................................................................................ 1 

1.1 Latar Belakang ........................................................................................ 1 
1.2 Rumusan Masalah ................................................................................... 4 
1.3 Tujuan Penelitian .................................................................................... 5 
1.4. Manfaat Penelitian.............................................................................. 5 

BAB II STUDI PUSTAKA ...................................................................................... 3 
2.1 Landasan Teori ....................................................................................... 3 
2.1.1 Komunikasi Digital .............................................................................. 3 
2.1.2 New Media ....................................................................................... 7 

2.1.3 Media Sosial ..................................................................................... 9 

2.1.4 Konten Instagram ........................................................................... 11 
2.1.4.1 Engagement ........................................................................... 11 

2.1.4.2 Influence ................................................................................ 12 

2.1.4.3 Impact .................................................................................... 12 

2.1.4.4 Advocacy ................................................................................ 12 

2.1.5 Minat Pembelian (Berkunjung) ................................................ 13 

2.1.5.1 Minat Transaksional .............................................................. 13 

2.1.5.2 Minat Referensial .................................................................. 13 

2.1.5.3 Minat Preferensial ................................................................. 14 

2.1.5.4 Minat Eksploratif ................................................................... 14 



 

viii 
 

2.2 Penelitian Terdahulu ............................................................................. 15 
2.3 Kerangka Berpikir ................................................................................ 20 
2.4 Hipotesis ............................................................................................... 20 

BAB III METODE PENELITIAN ......................................................................... 21 
3.1 Populasi dan Sampel ............................................................................. 22 
3.1.1 Populasi ...................................................................................................... 22 

3.1.2 Sampel ........................................................................................................ 22 

3.2  Teknik Pengumpulan Data, Jenis dan Sumber Data ............................ 23 
3.2.1 Data Primer ................................................................................................ 24 

3.2.2 Jenis dan Sumber Data ............................................................................. 25 

3.2.3  Kuisioner ................................................................................................... 26 

3.2.4  Tabulasi Data Angket (Teknik Pengukuran) ....................................... 26 

3.3.5 Uji Pengujian Validitas dan Reliabilitas ................................................ 27 
3.3.5.1 Pengujian Validitas ................................................................ 27 

3.3.5.2 Uji Reabilitas ......................................................................... 28 

3.4   Teknik Analisis Data .......................................................................... 29 
3.4.1 Analisis Deskriptif .......................................................................... 30 

3.4.2. Uji Asumsi Klasik ......................................................................... 31 
3.4.2.1 Uji Normalitas ............................................................................. 31 

3.4.2.2 Uji Linearitas ......................................................................... 31 

3.4.2.3 Uji Heteroskedastisitas .......................................................... 32 

3.4.3 Uji Regresi Linear Sederhana ......................................................... 32 
BAB IV ANALISIS DATA DAN PEMBAHASAN ............................................... 3 

4.1 Gambaran Umum Objek Penelitian ........................................................ 3 
4.2 Karakteristik Responden ......................................................................... 3 
4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...................... 35 

4.2.2 Karakteristik Responden Berdasarkan Umur .................................. 35 

4.3 Analisis Deskriptif ................................................................................ 36 
4.3.1 Variabel Konten Instagram ............................................................. 36 

4.3.2 Variabel Minat Berkunjung ............................................................ 41 

4.5 Uji Asumsi Klasik ................................................................................ 48 
4.5.1 Uji Normalitas ................................................................................ 48 



 

ix 
 

4.5.2 Uji Linearitas ................................................................................. 49 

4.5.3 Uji Heterokedastisitas ..................................................................... 50 
4.6 Uji Regresi Linear Sederhana ............................................................... 50 
4.7 Pembahasan .......................................................................................... 54 

BAB V PENUTUP ................................................................................................... 3 
5.1 Kesimpulan ............................................................................................. 3 
5.2 Saran ..................................................................................................... 60 

DAFTAR PUSTAKA 
 
  



 

x 
 

DAFTAR GAMBAR 
 

Gambar 1.1 Akun Instagram Pestapora .................................................................... 2 

Gambar 1.1 Kerangka Berpikir .............................................................................. 20 

 
  



 

xi 
 

DAFTAR TABEL 
 

Tabel 2.1 Penelitian Terdahulu ............................................................................... 18 
Tabel 3.1 Tabel Operasional Konten Instagram ..................................................... 24 
Tabel 3.2 Tabel Operasional Minat Berkunjung .................................................... 24 
Tabel 3.3 Tabel Skor Tabulasi ................................................................................ 26 
Tabel 3.4 Hasil Uji Validitas Variabel Konten Instagram ..................................... 27 
Tabel 3.5 Hasil Uji Validitas Variabel Minat Berkunjung ..................................... 28 
Tabel 3.6 Hasil Uji Reabilitas ................................................................................ 29 
Tabel 4.1 Karakterisitk Responden Berasarkan Jenis Kelamin .............................. 35 
Tabel 4.2 Karakterisitk Responden Berasarkan Umur ........................................... 35 
Tabel 4.3 Statistik Deskriptif Variabel Konten Instagram ..................................... 36 
Tabel 4.4 Statistik Deskriptif Minat Berkunjung ................................................... 41 
Tabel 4.5 Hasil Uji Kolmogorov-Smirnov .............................................................. 48 
Tabel 4.6 Hasil Uji Linearitas ................................................................................ 49 
Tabel 4.7 Hasil Uji Heterokedastisitas ................................................................... 50 
Tabel 4.8 Hasil Uji Regresi Linear Sederhana ....................................................... 50 
Tabel 4.9 Hasil Uji R Square .................................................................................. 52 

 
 


	PENGARUH KONTEN INSTAGRAM @pestapora TERHADAP MINAT BERKUNJUNG KE ACARA PESTA PORA TAHUN 2024 (STUDI PADA FOLLOWERS INSTAGRAM @pestapora)
	JUAN OLFIN
	1221913024
	PROGRAM STUDI ILMU KOMUNIKASI
	UNIVERSITAS BAKRIE
	JAKARTA
	2025
	PENGARUH KONTEN INSTAGRAM @pestapora TERHADAP MINAT BERKUNJUNG KE ACARA PESTA PORA TAHUN 2024 (STUDI PADA FOLLOWERS INSTAGRAM @pestapora)
	JUAN OLFIN
	1221913024
	PROGRAM STUDI ILMU KOMUNIKASI
	UNIVERSITAS BAKRIE
	JAKARTA
	2025

