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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh ekuitas merek yang berisi komponen 

kesaadaran merek, asosiasi merek, dan persepsi kualitas terhadap kepuasan konsumen. Konsep 

penelitian ini menggunakan berbagai sumber. Penelitian ini menggunakan sumber data primer 

dan data sekunder. Data sekunder didapat dari jurnal, buku, dan artikel. Data primer 

dikumpulkan melalui kuesioner. Responden dari kuesioner tersebut adalah konsumen produk 

smartphone merek Apple di Jakarta menggunakan teknik purposive sampling dengan total 

responden sebanyak 100 orang. Uji validitas dan realibilitas dilakukan untuk menguji instrument. 

Selanjutnya dilakukan uji asumsi klasik dan analisis linier berganda. Hasil penelitian 

menunjukkan bahwa variabel kesadaran merek memiliki pengaruh positif dan tidak signifikan 

terhadap kepuasan konsumen.  asosiasi merek memiliki pengaruh positif dan signifikan terhadap 

kepuasan konsumen. persepsi kualitas memiliki pengaruh positif dan signifikan terhadap 

kepuasan pelanngan. Ketiga variabel independen memiliki pengaruh positif dan signifikan  

secara bersamaan terhadap kepuasan konsumen.  

 

Kata kunci: kesadaran merek, asosiasi merek,  kesan kualitas, ,kepuasan pelanggan 
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ABSTRACT 

The Objective of this study is to examine the effect of brand equity which contains brand 

awareness, brand association, and perceived quality to consumer satisfaction. The concepts 

were taken from various resources. The case studies both primary and secondary data were 

employed. Secondary data were taken from journals, books, and articles. The primary data were  

collected using questionnaires. The respondent were consumer of Apple’s smartphone in Jakarta 

using purposive sampling technique, a total sample of 100 respondents were obtained. Validity 

and realibility test were done to examine the research instruments. Furthermore, the classical 

assumption test and the multiple linier regression was done. The  Result of study showed that 

brand awareness has positive effect to consumer satisfaction of Apple’s smartphone but not 

significant. Brand association has positive effect and significant to consumer satisfaction of 

Apple’s smartphone . perceived quality has positive effect and significant to consumer 

satisfaction of Apple’s smartphone. The three independent variables have positive effect and 

significant to consumer satisfaction of Apple’s smartphone simultaneously. 

   

Keywords: brand awareness, brand association, perceived quality, consumer satisfaction 
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