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STUDI ETNOGRAFI KOMUNIKASI DAN NEGOSIASI NARASI
PARIWISATA KOTA BANDUNG MELALUI PERSPEKTIF NARRATIVE
PARADIGM WALTER FISHER

Raden Subchan Daragana

ABSTRAK

Pariwisata Kota Bandung melibatkan beragam pemangku kepentingan yang
menghasilkan narasi berbeda dalam memaknai identitas dan daya tarik kota.
Penelitian ini bertujuan menganalisis bagaimana narasi pariwisata Kota Bandung
dikonstruksikan melalui praktik komunikasi, proses negosiasi makna, serta
pembentukan narrative coherence dan narrative fidelity. Penelitian menggunakan
pendekatan kualitatif dengan metode Etnografi Komunikasi. Data diperoleh
melalui studi dokumen, observasi, wawancara mendalam, dan Focus Group
Discussion (FGD) yang melibatkan pemerintah, BP2KB, akademisi, media,
komunitas, pelaku industri pariwisata, dan influencer. Analisis dilakukan
menggunakan model SPEAKING Dell Hymes dan Narrative Paradigm Walter
Fisher, serta diperkuat melalui triangulasi sumber, metode, dan teori. Hasil
penelitian menunjukkan bahwa narasi pariwisata Kota Bandung tidak dibentuk oleh
satu aktor, melainkan melalui proses komunikasi, dialog, dan negosiasi
antarpemangku kepentingan yang menghasilkan shared meaning. Narasi yang
terbentuk memiliki koherensi karena konsisten menggambarkan identitas Bandung
sebagai kota budaya, kreatif, kuliner, fesyen, komunitas, dan pengalaman wisata
perkotaan, serta memiliki fidelitas karena sesuai dengan pengalaman dan nilai para
pemangku kepentingan. Penelitian ini menghasilkan Model Negosiasi Narasi
Pariwisata Kota Bandung sebagai kontribusi akademik dalam pengembangan
Narrative Paradigm dan Etnografi Komunikasi, sekaligus menjadi referensi praktis
bagi pengembangan komunikasi pariwisata kolaboratif.

Kata Kunci: Narasi Pariwisata, Narrative Paradigm, Etnografi Komunikasi,
Negosiasi Narasi, SPEAKING, Kota Bandung.
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ETHNOGRAPHIC STUDY OF COMMUNICATION AND NEGOTIATION
OF BANDUNG CITY TOURISM NARRATIVES THROUGH WALTER
FISHER'S NARRATIVE PARADIGM PERSPECTIVE

Raden Subchan Daragana

ABSTRACT

Tourism in Bandung City involves diverse stakeholders who generate different
narratives in interpreting the city's identity and tourism attractiveness. This study
aims to analyze how Bandung's tourism narrative is constructed through
communication practices, the process of meaning negotiation, and the formation of
narrative coherence and narrative fidelity. The research employed a qualitative
approach using the Ethnography of Communication method. Data were collected
through document analysis, observation, in-depth interviews, and Focus Group
Discussions (FGDs) involving representatives from the local government, the
Bandung Tourism Promotion Board (BP2KB), academics, media, community
organizations, tourism industry practitioners, and influencers. Data analysis was
conducted using Dell Hymes' SPEAKING model and Walter Fisher's Narrative
Paradigm, and the findings were strengthened through source, method, and theory
triangulation. The findings reveal that Bandung's tourism narrative is not
constructed by a single actor but emerges through communication, dialogue, and
negotiation among stakeholders, resulting in shared meaning. The resulting
narrative demonstrates narrative coherence because it consistently represents
Bandung as a city of cultural heritage, creativity, culinary excellence, fashion,
communities, and urban tourism experiences. It also demonstrates narrative fidelity
because it reflects the stakeholders' experiences and values. This study proposes the
Bandung Tourism Narrative Negotiation Model as an academic contribution to the
development of Narrative Paradigm and the Ethnography of Communication, while
also providing a practical reference for the development of collaborative tourism
communication.

Keywords: Tourism Narrative, Narrative Paradigm, Ethnography of
Communication, Narrative Negotiation, SPEAKING Model, Bandung City.
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