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Pengaruh Brand Experience Terhadap Kepuasan Pelanggan/Member 

Ensogo Indonesia 

 

Meidira
 

  

ABSTRAK   

   

Penelitian ini bertujuan untuk menganalisis pengaruh brand experience terhadap 

kepuasan pelanggan. Variabel  bebas dalam penelitian ini adalah brand 

experience, sedangkan untuk variabel terikat dalam penelitian ini adalah kepuasan 

anggota/member. Objek penelitian ini adalah Ensogo Indonsia. Alat analisis dalam 

penelitian ini adalah analisis regresi linear sederhana, melalui proses uji asumsi klasik 

dan uji hipotesis untuk melihat hubungan antara variabel baik secara parsial ataupun 

simultan. Hasil penelitian ini menyatakan bahwa brand experience di Ensogo 

Indonesia berpengaruh positif dan signifikan terhadap kepuasan pelanggan Ensogo 

Indonesia. Semakin baik pengalaman yang diberikan oleh perusahaan, maka semakin 

baik pula tingkat kepuasan pelanggan. 

   

Kata kunci : Brand Experience, Kepuasan Pelanggan 
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The Effects of Brand Experience towards Customer/Member 

Satisfaction of Ensogo Indonesia 

 
Meidira

 

 

 

ABSTRACT 

 

This research aimed to analyze the effect of brand experience on customer 

satisfaction. The Ensogo Indonesia was taken as a case study. Both primary and data 

were employed. Secondary data were gathered from various sources such as journals, 

books and other related publications. Primary data were collected using 

questionnaires which were distributed to the target respondents.  Using a convenience 

sampling technique, a total samples of 150 respondents was obtained. Various 

statistical tests such as validity and reliability tests and classical assumption tests 

were used prior to further analysis. 

Using a simple linear regression analysis, it was found that brand experience 

had a significant and positive effect on customer satisfaction. It is suggested that the 

better experiences that customer accepted, would increasing the customer 

satisfaction. 

  

Key words: Brand experience, customer satisfaction 
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