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ABSTRAK 

 

Tingginya keputusan pembelian konsumen akan suatu produk diharapkan mempengaruhi 

peningkatan penjualan produk keluaran perusahaan tersebut. Tujuan dari penelitian ini adalah 

untuk mengetahui apakah persepsi harga, kualitas produk dan reference group berpengaruh 

terhadap keputusan pembelian konsumen serta menganalisis faktor yang paling dominan dalam 

mempengaruhi keputusan pembelian pelumas sepeda motor Pertamina Enduro 4T di Jakarta. 

Survei dilakukan dengan menggunakan kuesioner yang disebar secara langsung kepada 100 

responden yang dipilih berdasarkan teknik sampling non probabilitas (non-probability sampling). 

Sementara itu, pengujian dilakukan dengan menggunakan analisis regresi berganda melalui 

proses uji asumsi klasik dan uji hipotesis untuk melihat hubungan antara variabel baik secara 

parsial ataupun simultan. Hasil penelitian menunjukkan bahwa variabel  persepsi harga, kualitas 

produk memiliki pengaruh yang positif dan signifikan secara parsial, sedangkan reference group 

tidak berpengaruh secara parsial terhadap keputusan pembelian. Namun persepsi harga, kualitas 

produk dan reference group berpengaruh positif dan signifikan secara simultan terhadap 

keputusan pembelian pelumas sepeda motor Pertamina Enduro 4T di Jakarta dengan variabel 

yang paling berpengaruh yaitu kualitas produk, kemudian persepsi harga dan terakhir reference 

group. Hal ini menunjukkan bahwa konsumen mempertimbangkan harga dan kualitas produk, 

sedangkan reference group kurang memiliki kontribusi dan dorongan terhadap keputusan 

pembelian pelumas sepeda motor Pertamina Enduro 4T. 

 

Kata kunci : Persepsi Harga, Kualitas Produk, Reference Group dan Keputusan Pembelian 
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ABSTRACT 

The purpose of this study was to determine the influence of perceived price, product 

quality and reference group on purchase decision. Pertamina Enduro lubricating oil, 4T was 

taken as a case study. Both primary and data were employed. Secondary data were gathered 

from various sources such as journals, books and other related publications. Primary data were 

collected using questionnaires which were distributed to the target respondents. Using a 

convenience sampling technique, a total sample of 100 respondents was selected. Various 

statistical tests such as validity and reliability tests and classical assumption tests were employed 

prior to further analysis. Using a multiple regression analysis, it was found that partially 

perceived price; and product quality had a significant and positive effect on purchase decision. 

Reference group was found insignificant. On the other hand, perceived price, product quality 

and reference group simultaneously had a positive and significant effect on purchase decisions. 

Product quality was found to have a dominant effect. It is suggested that consumers consider the 

price and quality of products, while the reference group have less contribution and 

encouragement to the purchasing decision motorcycle lubricants Pertamina Enduro 4T. 

 

 

Keywords : Perceived Price, Product Quality, Reference Group and Purchase Decision. 
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