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Post-Run Coffee sebagai Praktik Konsumsi Simbolik pada Pelari di Jakarta
Pusat

Faiz Ihsan Milandani Nur Syauqie

ABSTRAK

Fenomena post-run coffee semakin banyak ditemukan seiring berkembangnya
budaya lari di kawasan perkotaan, khususnya Jakarta Pusat. Aktivitas ini tidak
hanya dilakukan sebagai bentuk konsumsi setelah berolahraga, tetapi juga menjadi
bagian dari pengalaman sosial yang menyertai aktivitas lari. Penelitian ini bertujuan
untuk mengetahui bagaimana praktik post-run coffee dimaknai sebagai bentuk
konsumsi simbolik melalui aktivitas, interaksi, dan proses pembentukan makna di
kalangan pelari. Penelitian menggunakan pendekatan kualitatif deskriptif dengan
metode wawancara mendalam terhadap lima pelari aktif di Jakarta Pusat dan satu
triangulator dari pihak pengelola coffee shop. Analisis penelitian menggunakan
kajian komunikasi sebagai proses pembentukan makna, perilaku konsumen,
konsumsi simbolik, serta konsep komunikasi sebagai proses signifikasi dan
diferensiasi sosial yang dikaitkan dengan pemikiran Jean Baudrillard. Hasil
penelitian menunjukkan bahwa post-run coffee dimaknai secara beragam sebagai
ruang untuk membangun relasi, menikmati kebersamaan, memberikan self-reward,
mengeksplorasi pengalaman, serta memperoleh kenyamanan dan waktu beristirahat
setelah berlari. Nilai simbolik tidak terutama terletak pada kopi sebagai produk,
tetapi pada kebersamaan, percakapan, relasi, dan pengalaman yang menyertai
aktivitas tersebut. Perbedaan pemaknaan juga terlihat pada preferensi pelari
terhadap coffee shop, seperti lokasi, kenyamanan, suasana, kebiasaan, merek, dan
keinginan mencoba tempat baru. Perbedaan tersebut menunjukkan diferensiasi
sosial yang lebih berkaitan dengan gaya hidup, preferensi, kebutuhan, dan orientasi
sosial daripada status ekonomi. Post-run coffee juga menjadi ruang komunikasi
yang memungkinkan pelari bertukar pengalaman, mengomunikasikan preferensi
dan identitas, serta membangun afiliasi sosial melalui interaksi. Temuan penelitian
ini terbatas pada pengalaman lima informan pelari di Jakarta Pusat sehingga tidak
dimaksudkan untuk menggeneralisasi pemaknaan post-run coffee pada seluruh
pelari atau wilayah lain.

Kata Kunci: Konsumsi Simbolik, Post-Run Coffee, Pelari, Gaya Hidup, Jean
Baudrillard.
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Post-Run Coffee as a Symbolic Consumption Practice among Runners in
Central Jakarta

Faiz Ihsan Milandani Nur Syauqie

ABSTRACT

The phenomenon of post-run coffee has become increasingly common alongside the
growth of running culture in urban areas, particularly in Central Jakarta. This
activity is not only practiced as a form of consumption after exercise but has also
become part of the social experience that accompanies running activities. The
phenomenon of post-run coffee has become increasingly common alongside the
development of running culture in urban areas, particularly Central Jakarta. This
activity is not only practiced as a form of consumption after exercise but has also
become part of the social experience accompanying running activities. This study
aims to examine how post-run coffee is interpreted as a form of symbolic
consumption through activities, interactions, and meaning-making processes
among runners. This study employs a descriptive qualitative approach using in-
depth interviews with five active runners in Central Jakarta and one triangulator
from the management of a coffee shop. The analysis draws on communication as a
process of meaning-making, consumer behavior, symbolic consumption, and the
concept of communication as a process of signification and social differentiation
associated with Jean Baudrillard's perspective. The findings show that post-run
coffee is interpreted in various ways, including as a space for building
relationships, enjoying togetherness, providing self-reward, exploring experiences,
and gaining comfort and time to rest after running. Its symbolic value lies not
primarily in coffee as a product, but in the togetherness, conversations,
relationships, and experiences associated with the activity. Differences in
interpretation are also reflected in runners' preferences for coffee shops, including
location, comfort, atmosphere, familiarity, brand, and the desire to explore new
places. These differences indicate that social differentiation is more closely related
to lifestyle, preferences, needs, and social orientations than to economic status.
Post-run coffee also serves as a communication space that allows runners to
exchange experiences, communicate their preferences and identities, and develop
social affiliations through interaction. The findings of this study are limited to the
experiences of five runners in Central Jakarta and are therefore not intended to
generalize the meaning of post-run coffee among all runners or across other
locations.

Keywords: Symbolic Consumption, Post-Run Coffee, Runners, Lifestyle, Jean
Baudrillard.
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