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ABSTRAK

Perkembangan media sosial mendorong Kementerian Pertahanan Republik
Indonesia memanfaatkan Instagram @kemhanri untuk mempublikasikan Program
Lorong Sejarah guna membangun brand awareness di kalangan masyarakat,
khususnya Generasi Z. Penelitian ini bertujuan menganalisis bagaimana strategi
konten Instagram diterapkan dan mengapa tingkat kesadaran merek audiens dan
followers Instagram (@kemhanri terhadap program tersebut terbentuk. Kajian
pustaka yang digunakan meliputi konsep public relations, social media campaign,
RACE Model (Research, Action, Communication, Evaluation) dari Marston
(1963), serta konsep brand awareness dari Aaker (1991) dengan indikator brand
recognition, brand recall, dan top of mind. Penelitian ini menggunakan
pendekatan kualitatif deskriptif dengan jenis studi kasus. Data primer diperoleh
melalui wawancara mendalam dan observasi, sedangkan data sekunder berasal
dari dokumentasi konten Instagram. Pengolahan data menggunakan model
analisis interaktif Miles dan Huberman, meliputi reduksi data, penyajian data,
serta penarikan kesimpulan dan verifikasi, yang diperkuat dengan triangulasi
data. Hasil penelitian menunjukkan bahwa strategi publikasi melalui Instagram
telah diterapkan secara sistematis melalui keempat tahap RACE, dan mampu
membawa Program Lorong Sejarah mencapai tahap brand recognition serta
mulai bergerak menuju brand recall, namun belum sepenuhnya mencapai top of
mind.

Kata kunci: strategi konten, Instagram, brand awareness, RACE Model, public
relations pemerintah
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ABSTRACT

The development of social media has encouraged the Ministry of Defense of the
Republic of Indonesia to utilize the Instagram account (@kemhanri to publicize the
Lorong Sejarah Program in order to build brand awareness among the public,
particularly Generation Z. This study aims to analyze how the Instagram content
strategy is implemented and why the level of brand awareness among the
audience and followers of Instagram (@kemhanri toward the program is formed.
The literature review employed includes the concepts of public relations, social
media campaigns, the RACE Model (Research, Action, Communication,
Evaluation) by Marston (1963), and the concept of brand awareness by Aaker
(1991), with indicators of brand recognition, brand recall, and top of mind. This
study uses a descriptive qualitative approach with a case study design. Primary
data were obtained through in-depth interviews and observation, while secondary
data were derived from documentation of Instagram content. Data processing
employed the Miles and Huberman interactive analysis model, comprising data
reduction, data display, and conclusion drawing/verification, which was
reinforced through data triangulation. The results show that the publication
strategy through Instagram has been implemented systematically across the four
stages of RACE, and has been able to bring the Lorong Sejarah Program to the
brand recognition stage while beginning to move toward brand recall, though it
has not yet fully reached the top of mind stage.

Keywords: content strategy, Instagram, brand awareness, RACE Model,
government public relations
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