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PENGARUH PERCEIVED EASE OF USE, PERCEIVED USEFULNESS,
CAR AUTHORITY IDENTITY, DAN DRIVING BARRIERS TERHADAP
ADOPTION INTENTION MOBIL LISTRIK DI WILAYAH
JABODETABEK

Gina Chairunisa

ABSTRAK

Perkembangan mobil listrik di Indonesia terus meningkat sebagai upaya mendukung
transportasi ramah lingkungan. Namun, tingkat adopsi mobil listrik masih relatif rendah
sehingga diperlukan pemahaman mengenai faktor-faktor yang memengaruhi niat masyarakat
untuk mengadopsinya. Penelitian ini bertujuan untuk menganalisis pengaruh Perceived Ease of
Use, Perceived Usefulness, Car Authority Identity, dan Driving Barriers Terhadap Adoption
Intention Mobil Listrik di Wilayah Jabodetabek. Penelitian menggunakan pendekatan
kuantitatif dengan metode survei terhadap 208 responden yang merupakan pengguna mobil
konvensional di wilayah Jabodetabek yang belum menggunakan mobil listrik namun memiliki
minat untuk menggunakannya di masa mendatang. Teknik pengambilan sampel menggunakan
purposive sampling, sedangkan data dianalisis menggunakan analisis regresi linear berganda
dengan bantuan IBM SPSS Sratistics. Hasil penelitian menunjukkan bahwa Perceived
Usefulness dan Car Authority Identity berpengaruh positif dan signifikan terhadap Adoption
Intention mobil listrik. Sementara itu Perceived Ease of Use dan Driving Barriers tidak
berpengaruh signifikan terhadap Adoption Intention. Temuan ini menunjukkan bahwa manfaat
yang dirasakan serta identitas yang ingin dibangun melalui penggunaan mobil listrik lebih
berperan dalam meningkatkan niat adopsi dibandingkan persepsi kemudahan penggunaan
maupun hambatan teknis yang dirasakan. Penelitian ini diharapkan dapat memberikan
kontribusi bagi pengembangan teori Technology Acceptance Model (TAM) dalam konteks
adopsi mobil listrik serta menjadi masukan bagi produsen kendaraan listrik dan pemerintah
dalam menyusun strategi untuk meningkatkan minat masyarakat terhadap penggunaan mobil
listrik.

Kata kunci: Perceived Ease of Use, Perceived Usefulness, Car Authority Identity, Driving
Barriers, Adoption Intention, Mobil Listrik
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THE INFLUENCE OF PERCEIVED EASE OF USE, PERCEIVED
USEFULNESS, CAR AUTHORITY IDENTITY, AND DRIVING
BARRIERS ON ELECTRIC CAR ADOPTION INTENTION IN THE
GREATER JAKARTA AREA

Gina Chairunisa

ABSTRACT

The development of electric cars in Indonesia continues to increase as an effort to support
environmentally friendly transportation. However, the adoption rate of electric cars remains
relatively low, requiring an understanding of the factors influencing public adoption intentions.
This assessment aims to analyze the influence of Perceived Ease of Use, Perceived Usefulness,
Car Authority ldentity, and Driving Barriers on Electric Car Adoption Intention in the
Jabodetabek area. The study used a quantitative approach with a survey method involving 208
respondents who were conventional car users in the Jabodetabek area who had not yet used an
electric car but were interested in using one in the future. The sampling technique used
purposive sampling, while the data were analyzed using multiple linear regression analysis with
IBM SPSS Statistics. The results of the study indicate that Perceived Usefulness and Car
Authority Identity have a positive and significant effect on the adoption intention of electric
cars. Meanwhile, Perceived Ease of Use and Driving Barriers do not significantly influence
adoption intention. These findings suggest that perceived benefits and the identity desired
through electric car use play a greater role in increasing adoption intention than perceived ease
of use or perceived technical barriers. This research is expected to contribute to the
development of the Technology Acceptance Model (TAM) theory in the context of electric car
adoption and provide input for electric vehicle manufacturers and the government in developing
strategies to increase public interest in electric car use.

Keywords: Perceived Ease of Use, Perceived Usefulness, Car Authority ldentity, Driving

Barriers, Adoption Intention, Electric Cars
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