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PENGARUH CLIFFHANGER, EMOTIONAL VALUE, DAN EPISTEMIC
VALUE TERHADAP CONTINUOUS INTENTION SERTA PERAN
MEDIASI BINGE-WATCHING PADA KONSUMSI MICRO-DRAMA DI
MEDIA SOSIAL

Abiyyan Narabayu Danulama

ABSTRAK

Fenomena micro-drama di media sosial semakin berkembang sebagai bentuk
hiburan digital yang memanfaatkan teknik cliffhanger untuk menarik perhatian dan
mempertahankan minat penonton. Penelitian ini bertujuan untuk menganalisis
pengaruh Clifthanger, Emotional Value, dan Epistemic Value terhadap Continuous
Intention, serta menguji peran mediasi Binge-Watching pada konsumsi micro-
drama di media sosial. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei terhadap 152 responden berusia 18-34 tahun yang pernah menonton
micro-drama melalui media sosial. Teknik pengambilan sampel menggunakan
purposive sampling, sedangkan analisis data dilakukan menggunakan Structural
Equation Modeling—Partial Least Squares (SEM-PLS) dengan bantuan perangkat
lunak SmartPLS 4. Hasil penelitian menunjukkan bahwa Clifthanger tidak
berpengaruh signifikan terhadap Continuous Intention, tetapi berpengaruh positif
dan signifikan terhadap Binge-Watching. Selanjutnya, Emotional Value dan
Epistemic Value terbukti berpengaruh positif dan signifikan terhadap Continuous
Intention. Binge-Watching juga berpengaruh positif dan signifikan terhadap
Continuous Intention, serta mampu memediasi pengaruh Cliffhanger terhadap
Continuous Intention. Temuan ini menunjukkan bahwa rasa penasaran yang
ditimbulkan oleh cliffhanger belum cukup untuk mendorong niat penggunaan
secara  berkelanjutan tanpa  didukung pengalaman menonton yang
berkesinambungan. Penelitian ini memberikan kontribusi dalam memperluas
pemahaman mengenai perilaku konsumsi micro-drama di media sosial melalui

perspektif Theory of Consumption Value.

Kata kunci: Cliffhanger, Emotional Value, Epistemic Value, Binge-Watching,

Continuous Intention, Micro-Drama, Media Sosial.
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THE EFFECT OF CLIFFHANGER, EMOTIONAL VALUE, AND
EPISTEMIC VALUE ON CONTINUOUS INTENTION AND THE
MEDIATION ROLE OF BINGE-WATCHING ON MICRO-DRAMA
CONSUMPTION ON SOCIAL MEDIA

Abiyyan Narabayu Danulama

ABSTRACT

The phenomenon of micro-dramas on social media is increasingly developing as a
form of digital entertainment that utilizes cliffhanger techniques to attract and
maintain audience interest. This study aims to analyze the influence of cliffhangers,
emotional value, and epistemic value on continuous intention, and to examine the
mediating role of binge-watching on micro-drama consumption on social media.
This study used a quantitative approach with a survey method of 152 respondents
aged 18-34 who had watched micro-dramas on social media. The sampling
technique used purposive sampling, while data analysis was conducted using
Structural Equation Modeling—Partial Least Squares (SEM-PLS) with the
assistance of SmartPLS 4 software. The results showed that cliffhangers had no
significant effect on continuous intention, but a positive and significant effect on
binge-watching. Furthermore, emotional value and epistemic value were shown to
have a positive and significant effect on continuous intention. Binge-watching also
had a positive and significant effect on continuous intention and was able to
mediate the effect of cliffhangers on continuous intention. These findings suggest
that the curiosity generated by cliffhangers is insufficient to drive continued usage
intentions without the support of a continuous viewing experience. This research
contributes to broadening the understanding of microdrama consumption behavior

on social media through the perspective of the Theory of Consumption Value.

Keywords: Cliffhanger, Emotional Value, Epistemic Value, Binge-Watching,

Continuous Intention, Micro-Drama, Social Media.
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