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Pengaruh Gaya Hidup Sehat dan Persepsi Konsumen Gen Z terhadap Minat
Beli Teh Ready to Drink (RTD) di Jabodetabek
Aulia Rahmi

ABSTRAK

Perkembangan konsumsi minuman ready to drink (RTD) mendorong produsen
untuk memperhatikan perubahan preferensi konsumen, termasuk meningkatnya
perhatian terhadap aspek kesehatan dan informasi produk. Penelitian ini bertujuan
untuk menganalisis pengaruh gaya hidup sehat dan persepsi konsumen terhadap
minat beli teh RTD pada Generasi Z di Jabodetabek serta mengetahui variabel yang
memiliki pengaruh relatif lebih dominan. Penelitian menggunakan pendekatan
kuantitatif dengan metode survei melalui kuesioner menggunakan skala Likert 1—
5. Responden penelitian berjumlah 412 orang Generasi Z berusia 17-29 tahun yang
berdomisili di wilayah Jabodetabek. Data dianalisis menggunakan analisis regresi
linear berganda setelah dilakukan pengujian validitas, reliabilitas, dan asumsi
klasik. Hasil penelitian menunjukkan bahwa gaya hidup sehat berpengaruh positif
dan signifikan terhadap minat beli teh RTD dengan nilai standardized beta sebesar
0,390 dan nilai signifikansi <0,001. Persepsi konsumen juga berpengaruh positif
dan signifikan terhadap minat beli dengan nilai standardized beta sebesar 0,487 dan
nilai signifikansi <0,001. Persepsi konsumen memiliki pengaruh relatif lebih besar
dibandingkan gaya hidup sehat. Secara simultan, gaya hidup sehat dan persepsi
konsumen mampu menjelaskan sekitar 71,4% variasi minat beli teh RTD,
sedangkan sisanya dipengaruhi oleh faktor lain di luar model penelitian. Temuan
ini menunjukkan bahwa aspek kesehatan dan persepsi terhadap karakteristik
produk, termasuk kandungan gula, informasi nilai gizi, antioksidan, serta label dan
informasi kemasan, perlu menjadi pertimbangan dalam pengembangan produk teh

RTD yang sesuai dengan kebutuhan konsumen.

Kata kunci: gaya hidup sehat, persepsi konsumen, minat beli, Generasi Z, teh

ready to drink.
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he Influence of Healthy Lifestyle and Generation Z Consumer Perception on

Purchase Intention of Ready-to-Drink (RTD) Tea in Greater Jakarta

Aulia Rahmi

ABSTRACT

The growing consumption of ready-to-drink (RTD) beverages has encouraged
producers to pay greater attention to changing consumer preferences, including
increasing concerns about health aspects and product information. This study aimed
to analyze the effects of a healthy lifestyle and consumer perceptions on the
purchase intention of RTD tea among Generation Z in the Greater Jakarta area
(Jabodetabek), as well as to identify the variable with a relatively more dominant
effect. This study employed a quantitative approach using a survey method through
a questionnaire with a five-point Likert scale. The respondents consisted of 412
Generation Z individuals aged 17-29 years residing in the Jabodetabek area. The
data were analyzed using multiple linear regression after conducting validity,
reliability, and classical assumption tests. The results showed that a healthy lifestyle
had a positive and significant effect on the purchase intention of RTD tea, with a
standardized beta coefficient of 0.390 and a significance value of <0.001. Consumer
perception also had a positive and significant effect on purchase intention, with a
standardized beta coefficient of 0.487 and a significance value of <0.001. Consumer
perception had a relatively greater effect than a healthy lifestyle. Simultaneously,
healthy lifestyle and consumer perception explained approximately 71.4% of the
variation in RTD tea purchase intention, while the remaining variation was
attributable to other factors outside the research model. These findings indicate that
health-related aspects and consumer perceptions of product characteristics,
including sugar content, nutritional information, antioxidants, and packaging labels
and information, should be considered in the development of RTD tea products that

meet consumer needs.

Keywords: healthy lifestyle, consumer perception, purchase intention, Generation

Z, ready-to-drink tea.
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