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Analisis Faktor Preferensi konsumen yang Mempengaruhi Keputusan Pembelian
Gen Z pada Minuman Teh Manis di Gerai Coffee Shop

Indah Prima Ressa

ABSTRAK

Perkembangan coffee shop di Indonesia menyebabkan minuman teh manis semakin banyak
ditawarkan sebagai alternatif minuman, namun faktor yang memengaruhi keputusan
pembelian Generasi Z terhadap produk tersebut belum diketahui secara pasti. Penelitian ini
bertujuan untuk menganalisis preferensi konsumen yang memengaruhi keputusan pembelian
Generasi Z terhadap minuman teh manis di coffee shop, meliputi inovasi produk, cita rasa,
persepsi harga, dan perilaku gaya hidup. Penelitian ini menggunakan metode kuantitatif
dengan pendekatan survei melalui kuesioner terhadap 400 responden Generasi Z yang
pernah membeli minuman teh di coffee shop. Data dianalisis menggunakan regresi linear
berganda, uji t, dan koefisien determinasi dengan bantuan IBM SPSS 27. Hasil penelitian
menunjukkan bahwa cita rasa, persepsi harga, dan perilaku gaya hidup berpengaruh positif
dan signifikan terhadap keputusan pembelian, sedangkan inovasi produk berpengaruh positif
tetapi tidak signifikan. Nilai adjusted R-square sebesar 0,657 menunjukkan bahwa keempat
variabel mampu menjelaskan 65,7% variasi keputusan pembelian, sedangkan 34,3%
dijelaskan oleh faktor lain. Hasil penelitian menunjukkan bahwa keputusan pembelian
Generasi Z lebih dipengaruhi oleh cita rasa, persepsi harga, dan perilaku gaya hidup
dibandingkan inovasi produk.

Kata kunci: Generasi Z, minuman teh manis, cita rasa, persepsi harga, gaya hidup,
keputusan pembelian.
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Analysis of Consumer Preference Factors Influencing Generation Z’s Purchasing
Decisions for Sweet Tea at Coffee Shops

Indah Prima Ressa

ABSTRACT

The development of coffee shops in Indonesia has led to the increasing availability of sweet
tea as an alternative beverage; however, the factors influencing Generation Z’s purchasing
decisions for these products remain unclear. This study aimed to analyze consumer
preferences influencing Generation Z’s purchasing decisions for sweet tea at coffee shops,
including product innovation, taste, price perception, and lifestyle behavior. This
quantitative study employed a survey approach using questionnaires distributed to 400
Generation Z respondents who had previously purchased tea beverages at coffee shops. The
data were analyzed using multiple linear regression, t-tests, and the coefficient of
determination with the assistance of IBM SPSS 27. The results showed that taste, price
perception, and lifestyle behavior had positive and significant effects on purchasing
decisions, while product innovation had a positive but insignificant effect. The adjusted R-
square value of 0.657 indicated that the four variables explained 65.7% of the variation in
purchasing decisions, while the remaining 34.3% was explained by other factors. These
findings indicate that Generation Z’s purchasing decisions are influenced more by taste,
price perception, and lifestyle behavior than by product innovation.

Keywords: Generation Z, sweet tea, taste, price perception, lifestyle, purchasing decisions.
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