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PENGARUH KONTEN KOMUNIKASI PEMASARAN PADA INSTAGRAM  
TERHADAP MINAT BELI KONSUMEN BEFOOD 

 
 

Rini Puspitasari 
 
 

ABSTRAK 
 

Penelitian ini bertujuan menganalisis persepsi konsumen terhadap konten komunikasi 
pemasaran pada akun Instagram Befood, minat beli konsumen, serta pengaruh konten 
komunikasi pemasaran terhadap minat beli. Penelitian menggunakan pendekatan kuantitatif 
dengan melibatkan 100 pengikut aktif akun Instagram @bulog.Befood sebagai responden. 
Variabel konten komunikasi pemasaran diukur berdasarkan dimensi relevant, timely, 
different, serta on brand and authentic, sedangkan minat beli diukur melalui dimensi 
eksploratif, transaksional, referensial, dan preferensial. Hasil penelitian menunjukkan bahwa 
persepsi konsumen terhadap konten komunikasi pemasaran dan minat beli berada pada 
kategori positif, dengan dimensi relevant dan referensial sebagai aspek yang paling 
dominan. Selain itu, konten komunikasi pemasaran terbukti berpengaruh positif dan 
signifikan terhadap minat beli, yang terutama didorong oleh manfaat fungsional produk serta 
kredibilitas Befood sebagai merek di bawah Perum BULOG, sehingga menegaskan 
pentingnya pendekatan komunikasi pemasaran yang berfokus pada kepercayaan dan 
kebermanfaatan untuk produk pangan pokok. 

 
Kata kunci: Konten komunikasi pemasaran, Media sosial, Instagram, Minat beli, Produk 
pangan pokok. 
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THE INFLUENCE OF MARKETING COMMUNICATION KONTEN ON 
INSTAGRAM ON BEFOOD CONSUMERS' PURCHASE INTENTION 

 
 

Rini Puspitasari 
 
 

ABSTRACT 
 

This study aims to examine consumer perceptions of marketing communication content on 
Befood's Instagram account, consumer purchase intention, and the influence of marketing 
communication content on purchase intention. A quantitative approach was employed, 
involving 100 active followers of the @bulog.Befood Instagram account as respondents. The 
marketing communication content variable was measured using the dimensions of relevance, 
timeliness, distinctiveness, and being on-brand and authentic, while purchase intention was 
assessed through its exploratory, transactional, referential, and preferential dimensions. The 
findings indicate that consumer perceptions of both marketing communication content and 
purchase intention fall within the positive category, with the relevance and referential 
dimensions emerging as the most dominant aspects. Furthermore, marketing communication 
content was found to have a positive and significant effect on purchase intention, driven 
primarily by the product's functional benefits and Befood's credibility as a brand under 
Perum BULOG. These findings underscore the importance of a marketing communication 
approach centered on trust and perceived usefulness, particularly for staple food products. 

 
Keywords: Marketing communication content, Social media, Instagram, Purchase intention, 
Staple food products. 
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