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STRATEGI KOMUNIKASI PEMASARAN INSTAGRAM 

NONA SRIKAYA DALAM MENINGKATKAN MINAT 

GENERASI MUDA MENGGUNAKAN KEBAYA 

Aurelia Putri Ekuardi 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis strategi komunikasi pemasaran 

Instagram @nona.srikaya, brand kebaya lokal, dalam membangun minat generasi 

muda menggunakan kebaya di tengah menurunnya relevansi busana tradisional 

akibat tren fast fashion. Media sosial kini berperan strategis dalam membentuk 

kedekatan brand dengan audiensnya, khususnya bagi brand berbasis budaya seperti 

Nona Srikaya. Pendekatan yang digunakan pada penelitian ini adalah kualitatif 

dengan metode studi kasus instrumental. Data diperoleh melalui observasi non-

partisipan dan dokumentasi terhadap akun Instagram @nona.srikaya, serta 

wawancara mendalam dengan pendiri brand, enam informan audiens Generasi Z 

(empat followers dan dua non-followers), dan triangulator dari bidang desain 

komunikasi visual. Analisis menggunakan model 4C dari Chris Heuer dan model 

AISAS dari Dentsu. Hasil penelitian menunjukkan bahwa strategi yang dilakukan 

Nona Srikaya menerapkan keempat dimensi 4C meski tidak berdasarkan 

perencanaan formal, melainkan berkembang secara organik melalui relasi personal 

founder dan strategi tersebut berhasil meningkatkan minat generasi muda 

menggunakan kebaya yang terlihat dari pola perjalanan audiens dalam tahapan 

AISAS, di mana followers menempuh seluruh tahapan secara lengkap hingga 

membeli dan membagikan pengalamannya, sementara non-followers berhenti di 

tahap ketertarikan atau pencarian informasi akibat pertimbangan pribadi yang 

berada di luar kendali strategi brand. Penelitian ini diharapkan memberikan 

kontribusi teoritis dan praktis bagi pengembangan strategi komunikasi pemasaran 

brand budaya melalui media sosial. 

 

Kata kunci: Strategi Komunikasi Pemasaran, Instagram, 4C Social Media, AISAS, 

Kebaya, Generasi Muda. 
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INSTAGRAM MARKETING COMMUNICATION STRATEGY 

OF NONA SRIKAYA IN INCREASING THE YOUNG 

GENERATION'S INTEREST IN WEARING KEBAYA 

Aurelia Putri Ekuardi 

 

 

ABSTRACT 

 

This study aims to analyze the marketing communication strategy of 

@nona.srikaya's Instagram, a local kebaya brand, in building young generation's 

interest in wearing kebaya amid the declining relevance of traditional clothing due 

to fast fashion trends. Social media now plays a strategic role in shaping a brand's 

closeness with its audience, particularly for culture-based brands such as Nona 

Srikaya. This study employs a qualitative method with an instrumental case study 

approach. Data were obtained through non-participant observation and 

documentation of the @nona.srikaya Instagram account, as well as in-depth 

interviews with the brand founders, six Generation Z audience informants (four 

followers and two non-followers), and a triangulator from the field of visual 

communication design. The analysis uses Chris Heuer's 4C model and Dentsu's 

AISAS model. The results show that Nona Srikaya's strategy applies all four 

dimensions of the 4C model, although not based on formal planning but rather 

developing organically through the founders' personal relationships, and that this 

strategy has succeeded in increasing young people's interest in wearing kebaya, as 

seen in the audience's journey pattern through the AISAS stages, where followers 

completed the entire stages up to purchasing and sharing their experience, while 

non-followers stopped at the interest or information search stage due to personal 

considerations beyond the brand's strategic control. This study is expected to 

provide theoretical and practical contributions to the development of marketing 

communication strategies for cultural brands through social media. 

 

Keywords: Marketing Communication Strategy, Instagram, 4C Social Media, 

AISAS, Kebaya, Young Generation. 
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