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“Strategi Creative Public Relations dalam Merepresentasikan
Nilai '‘Berdaya, Bergaya, Berbudaya' Femina melalui Film
Suara Dara (Studi Kasus: Kolaborasi Femina dan Reel Edu
Park dalam Program Future Film Maker 2026)"

AMMARA MEENA PRASETYA

ABSTRAK
Perkembangan industri komunikasi di era digital mendorong praktisi public
relations untuk mengembangkan strategi komunikasi yang relevan, kreatif, dan
inovatif dalam menjangkau audiens. Penelitian ini bertujuan untuk menganalisis
strategi creative public relations Reel Edu Park dalam menerjemahkan
corporate value Femina, yaitu Berdaya, Bergaya, dan Berbudaya, ke dalam
konsep kreatif film Suara Dara melalui program Future Film Maker 2026.
Penelitian ini menggunakan pendekatan kualitatif dengan metode studi kasus
intrinsik. Data diperoleh melalui wawancara, observasi, dan dokumentasi
dengan informan yang dipilih menggunakan teknik purposive sampling. Hasil
penelitian menunjukkan bahwa Reel Edu Park menjalankan lima tahapan
creative public relations Andy Green, vyaitu information, incubation,
illumination, integration, dan illustration, yang berlangsung sejak proses pra-
produksi, produksi, hingga pascaproduksi. Dalam kolaborasi tersebut, Femina
berperan sebagai kolaborator strategis, terutama dalam penggalian dan
penyelarasan nilai perusahaan. Penerjemahan nilai Berdaya, Bergaya, dan
Berbudaya dilakukan melalui proses diskusi, brainstorming, pengembangan
naskah, dan validasi dengan Femina. Nilai-nilai tersebut kemudian
diterjemahkan ke dalam unsur storytelling Klaus Fog, meliputi The Message,
The Conflict, The Plot, dan The Character, melalui pengalaman tokoh, konflik,

alur, dan karakter dalam film.

Kata Kunci: Strategi Creative Public Relations, Representasi Stuart Hall,

Corporate Value Femina, Storytelling Public Relations, Storytelling Klaus Fog
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"* Strategi Creative Public Relations dalam Merepresentasikan
Nilai '‘Berdaya, Bergaya, Berbudaya' Femina melalui Film
Suara Dara (Studi Kasus: Kolaborasi Femina dan Reel Edu
Park dalam Program Future Film Maker 2026)"

AMMARA MEENA PRASETYA

ABSTRACT

The development of the communication industry in the digital era encourages
public relations practitioners to develop relevant, creative, and innovative
communication strategies to reach audiences. This study aims to analyze Reel
Edu Park’s creative public relations strategy in translating Femina’s corporate
values, namely Berdaya, Bergaya, and Berbudaya, into the creative concept of
the film Suara Dara through the Future Film Maker 2026 program. This study
employs a qualitative approach using an intrinsic case study method. Data were
collected through interviews, observations, and documentation, with informants
selected using purposive sampling. The findings indicate that Reel Edu Park
implemented Andy Green’s five stages of creative public relations, namely
information, incubation, illumination, integration, and illustration, throughout
the pre-production, production, and post-production processes. In this
collaboration, Femina served as a strategic collaborator, particularly in exploring
and aligning the company’s values. The translation of Berdaya, Bergaya, and
Berbudaya was carried out through discussions, brainstorming, script
development, and validation with Femina. These values were then translated into
Klaus Fog’s storytelling elements, consisting of The Message, The Conflict, The
Plot, and The Character, through the experiences, conflicts, plot, and characters

presented in the film.

Keywords: Creative Public Relations Strategy, Stuart Hall’s Representation,
Femina’s Corporate Values, Public Relations Storytelling, Storytelling Klaus

Fog
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