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HUBUNGAN DAN KEPERCAYAAN AUDIENS MELALUI
KOMUNIKASI INTERAKTIF DI TIKTOK NATUR HAIR CARE

Herlisa Mariska Budi Kusumayanti

ABSTRAK

Perkembangan media digital mengubah cara brand berkomunikasi dengan audiens,
salah satunya melalui live streaming yang memungkinkan interaksi secara
langsung. Penelitian ini bertujuan menganalisis peran host live streaming dalam
membangun hubungan dan kepercayaan audiens melalui komunikasi interaktif
pada TikTok Natur Hair Care. Penelitian menggunakan pendekatan kualitatif
dengan metode etnografi komunikasi. Data diperoleh melalui observasi partisipatif,
wawancara mendalam, dan dokumentasi aktivitas live streaming. Hasil penelitian
menunjukkan bahwa host berperan sebagai komunikator sekaligus representasi
brand dalam menyampaikan informasi, menciptakan interaksi, dan membangun
kedekatan dengan audiens. Melalui komunikasi yang interaktif, responsif, dan
konsisten, host mampu menjawab pertanyaan, memberikan edukasi perawatan
rambut, serta memberikan rekomendasi produk yang relevan. Interaksi tersebut
berkontribusi dalam membangun hubungan positif dan kepercayaan audiens.
Kepercayaan terbentuk melalui kepercayaan terhadap host sebagai komunikator
serta terhadap brand dan produk yang ditawarkan. Dengan demikian, host live

streaming memiliki peran strategis sebagai penghubung antara brand dan audiens.

Kata kunci: Live Streaming Host, Komunikasi Interaktif, Hubungan Audiens,

Kepercayaan, TikTok, Natur Hair Care
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Herlisa Mariska Budi Kusumayanti

ABSTRACT

The development of digital media has changed the way brands communicate with
their audiences, one of which is through live streaming activities that enable direct
interaction. TikTok Live has become one of the digital communication platforms
utilized by brands to build relationships with audiences through two-way
communication. This study aims to analyze the role of live streaming hosts in
building audience relationships and trust through interactive communication on
TikTok Natur Hair Care. This research uses a qualitative approach with the
communication ethnography method. Data were collected through participatory
observation, in-depth interviews, and documentation of live streaming activities.
The findings show that the live streaming host plays a role as a communicator and
brand representative who facilitates interaction, delivers information, and builds
closeness with the audience. Audience trust is developed through two aspects,
namely trust in the host as a communicator and trust in the brand or products being
offered. Interactive communication, responsiveness, product knowledge, and the
ability to provide relevant information contribute to the formation of positive
relationships and audience trust. Therefore, the host plays a strategic role in
bridging the brand and its audience through direct, interactive, and continuous

communication.

Keywords: Live Streaming Host, Interactive Communication, Audience

Relationship, Trust, TikTok, Natur Hair Care
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