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ABSTRAK 

 
Penelitian ini bertujuan untuk menganalisis dinamika perkambangan strategi 

gastrodiplomasi Pemerintah Korea Selatan melalui Program Global Hansik. Penelitian 

ini menggunakan motode penelitian kualitatif deskriptif dan metode studi kasus yang 

digunakan untuk menjelaskan dinamika perkembangan dari Program Global Hansik 

sebagai bagian dari strategi diplomasi Pemerintah Korea Selatan. Hasil penelitian 

menyatakan bahwa Program Global Hansik telah berdampak perekonomian Korea 

Selatan yang ditandai dengan meningkatnya jumlah ekspor dan berkembangnya jumlah 

pasar produk-produk pertanian dan makanan Korea Selatan terutama di Asia Tenggara. 

Program Global Hansik sebagai bagaian dari soft power Korea Selatan yang 

memanfaatkan popularitas Hallyu dan kebudayaan tradisional Korea untuk 

menyebarkannya. Meskipun program gastrodiplomasi merupakan bagian dari strategi 

diplomasi publik Korea Selatan, namun hal tersebut tidak berdampak besar di Jepang 

karena sentimen negatif antar kedua negara. Kemudian klaim-klaim budaya Hansik yang 

dilakukan oleh Pemerintah Korea Selatan telah memicu konflik antara negara-negara di 

Asia Timur sehingga memicu terjadinya kimchi war. 

 

Kata Kunci : Gastrodiplomasi, Program Global Hansik, Korea Selatan, Hallyu,    

           Hallyu, Asia, Politik, Ekonomi. 
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ANALIYSIS OF GASTRODIPLOMACY STRATEGY IN GASTRONASIONALISM 

APPROACH TO DYNAMIC OF SOUTH KOREA'S POLITICAL ECONOMY 

DEVELOPMENT 

 

Wahyu Kurniawan M2 

 

 
ABSTACT 

 

The aims of this research in to analysis of South Korea's gastrodiplomacy strategy 

development through Global Hansik Program. This research by using the qualitative 

descriptive method and case study method used to explain the dynamics of Global 

Hansik Program development as a part of South Korean Government diplomacy 

strategy. The results show that, The Global Hansik Program has been influencing to 

South Korea's economy which is marked increasing of export and developing new 

market of South Korea's agricultural and foods products, especially in South East Asia. 

The Global Hansik Program as a South Korean soft power which conducted by using 

popularity of Hallyu and Korean traditional culture for spreading it. Even though, The 

Global Hansik Program is a form of South Korea's public diplomacy but it has not 

impact significantly in Japan because of negative sentiment of both countries. Then, 

South Korea government claims culture has triggered a conflict and face to 'kimchi war' 

among East Asian Countries. 

 

Key Words: Gastrodiplomacy, The Global Hansik Program, Hansik, South Korea, 

           Hallyu, Asia, Politics, Economy. 

 

 

 

 

 

 

 

 
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
2	
  Student of Political Science Program, Bakrie University 	
  



	
   ix	
  

 

 

 

DAFTAR ISI 

 

 

HALAMAN JUDUL............................................................................................ i 
HALAMAN PERNYATAAN.............................................................................. ii 
HALAMAN PENGESAHAN.............................................................................. iii 
UNGKAPAN TERIMA KASIH......................................................................... iv 
HALAMAN PERSETUJUAN PUBLIKASI..................................................... vi 
ABSTRAK............................................................................................................. vii 
DAFTAR ISI......................................................................................................... ix 
DAFTAR TABEL................................................................................................. xii 
DAFTAR GAMBAR............................................................................................ xiii 
DAFTAR ISTILAH.............................................................................................. xv 
DAFTAR LAMPIRAN........................................................................................ xvi 
  
BAB I PENDAHULUAN..................................................................................... 1 

   1.1. Latar Belakang............................................................................................. 1 

   1.2. Rumusan Masalah........................................................................................ 6 

   1.3. Tujuan Penelitian......................................................................................... 7 

   1.4. Posisi Studi................................................................................................... 7 

   1.5. Manfaat Penelitian....................................................................................... 8 

      1.5.1. Manfaat Teoritis..................................................................................... 8 

      1.5.2. Manfaat Praktis...................................................................................... 9 

    1.6. Sistematika Penulisan................................................................................. 9 

BAB II TINJAUAN PUSTAKA DAN KERANGKA PEMIKIRAN............... 11 

   2.1. Tinjauan Pustaka.......................................................................................... 11 

      2.1.1. Identitas Nasional................................................................................... 11 

      2.1.2. National Brand....................................................................................... 13 

      2.1.3. Diplomasi Publik.................................................................................... 16 

      2.1.4. Diplomasi Kebudayaan.......................................................................... 20 

      2.1.5. Gastrodiplomasi..................................................................................... 22 

         2.1.5.1. Pendekatan Gastronasionalisme....................................................... 24 

      2.1.6. Makanan Sebagai Madia Komunikasi................................................... 25 

      2.1.7. Pendekatan Marketing Terhadap Global Hansik................................... 26 



	
   x	
  

         2.1.7.1. Perilaku Konsumen.......................................................................... 29 

      2.1.8. Pendekatan Ekonomi.............................................................................. 31 

      2.1.9. Konsep Pop Culture............................................................................... 34 

   2.2. Kajian Riset Sebelumnya............................................................................. 35 

   2.3. Kerangka Pemikiran..................................................................................... 38 

BAB III METODE PENELITIAN..................................................................... 39 

   3.1. Metode Penelitian........................................................................................ 39 

   3.2. Sumber Data dan Teknik Pengumpulan Data.............................................. 40 

      3.2.1. Sumber Data........................................................................................... 40 

      3.2.2. Teknik Pengumpulan Data..................................................................... 41 

   3.3. Teknik Analisis Data.................................................................................... 43 

   3.4. Pengujian Keabsahan Data........................................................................... 45 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN.................................... 47 

   4.1. Gambaran Umum Objek Penelitian............................................................. 47 

      4.1.1. Gambaran Umum Korea Selatan........................................................... 47 

         4.1.1.1. Geografi dan Demografi.................................................................. 47 

         4.1.1.2. Sistem Politik................................................................................... 49 

         4.1.1.3. Struktur Ekonomi............................................................................. 52 

            4.1.1.3.1. Pertanian..................................................................................... 54 

            4.1.1.3.2. Industri....................................................................................... 54 

            4.1.1.3.3. Industri Hiburan......................................................................... 55 

      4.1.2. Kebudayaan Korea................................................................................. 56 

         4.1.2.1. Kebudayaan Kuliner Korea.............................................................. 59 

   4.2. Analisis Program Gastrodiplomasi Korea Selatan....................................... 62 

      4.2.1. Kebijakan dan Program Globalisasi Korea............................................ 62 

      4.2.2. Sumber Daya Soft Power Korea Selatan dalam Diplomasi Publik....... 81 

      4.2.3. Hansik sebagai Strategi Gastrodiplomasi dalam Diplomasi Publik     

      Korea Selatan................................................................................................... 84 

      4.2.4. Gastrodiplomasi Paradiplomasi: Program Global Hansik  Korea  

     Selatan.............................................................................................................. 87 

     4.2.5. Gastrodiplomasi Polilateralisme: Pengaruh Hallyu dan Media  

     Terhadap Popularitas Hansik............................................................................ 97 

      4.2.6. Dinamika Ekonomi Politik Kimchi di Asia Timur................................ 108 



	
   xi	
  

      4.2.7. Pengaruh Program Gobal Hansik Terhadap Tingkat Ekspor Produk  

      Produk Pertanian Korea Selatan...................................................................... 

 

119 

  

BAB V SIMPULAN DAN REKOMENDASI PENELITIAN.......................... 128 

   5.1. Simpulan...................................................................................................... 128 

   5.2. Rekomendasi Penelitian............................................................................... 130 

DAFTAR PUSTAKA........................................................................................... 132 

LAMPIRAN.......................................................................................................... 139 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
	
  
	
  
	
  
	
  
	
  
	
  



	
   xii	
  

	
  
	
  
	
  

DAFTAR TABEL 
	
  
	
  
Tabel 3.01 Teknik Pengumpulan Data................................................................... 41 

Tabel 4.01 Jumlah dan Perkiraan Komposisi Penduduk Korea Selatan Tahun   

1990-2020............................................................................................................... 49 

Tabel 4.02 Kontribusi Berbagai Sektor Industri Terhadap PDB Korea Selatan 

Tahun 2013............................................................................................................. 

 

53 

Tabel 4.03 Visi dan Strategi The Presidential Council on Nation Branding......... 74 

Tabel 4.04 Analisis Peran Stakeholder dalam Program Gastrodiplomasi.............. 86 

Tabel 4.05 Daftar Jumlah Warga Negara Korea di Luar Negeri............................ 94 

Tabel 4.06 Karegori Ekspor Produk Pertanian Korea Selatan............................... 120 

Tabel 4.07 Skema Pemberian Bantuan Pinjaman oleh Pemerintah Korea 

Selatan.................................................................................................................... 

 

123 

Tabel 4.08 Alokasi Dana Program Ekspor di Korea Selatan................................. 124 

Tabel 4.09 Negara Tujuan Ekspor Produk Pertanian Korea Selatan..................... 125 

Tabel 4.10 Laju Pertumbuhan Kontribusi Ekspor Produk Pertanian Korea 

Selatan (2008-2012)............................................................................................... 

 

126 

  
  
 
 

 

 
	
  
	
  

 
 
 
 
 

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  



	
   xiii	
  

	
  
	
  

DAFTAR GAMBAR 
	
  
	
  
Gambar 2.01 Diagram dari Evolusi National Brand........................................... 15 

Gambar 2.02 The Marketing Mix and The Marketing Environment.................. 27 

Gambar 2.03 Tingkat Kesiapan Konsumen......................................................... 31 

Gambar 2.04 Kerangka Penelitian....................................................................... 38 

Gambar 3.01 Tahapan Analisis dalam Penelitian Kualitatif............................... 44 

Gambar 4.01 Peta Wilayah Korea Selatan.......................................................... 47 

Gambar 4.02 Peta Wilayah Administrasi Korea Selatan..................................... 48 

Gambar 4.03 Struktur Pemerintahan Korea Selatan............................................ 50 

Gambar 4.04 Struktur Legislatif Pemerintahan Korea Selatan........................... 51 

Gambar 4.05 Perbandingan Kontribusi Empat Sektor Ekonomi Korea Selatan 

Terhadap GDP Tahun 2000 dan 2013................................................................. 

 

52 

Gambar 4.06 Makna Lima Warna dalam Hansik................................................ 61 

Gambar 4.07 Gambaran Umum Kebijakan Globalisasi Korea (Kim Young-

sam - Lee Myung-bak 1993-2013)...................................................................... 

 

64 

Gambar 4.08 Rangkaian Kebijakan Program dan Branding Korea Selatan 

(Kim Young-sam - Lee Myung-bak)................................................................... 

 

70 

Gambar 4.09 Struktur Organisasi The Presidential Council on Nation 

Branding (PCNB)................................................................................................ 

 

72 

Gambar 4.10 Grafik Perbandingan Citra Korea Selatan Tahun  2010 dan 

2013..................................................................................................................... 

 

73 

Gambar 4.11 Susunan Kementerian pada Pemerintahan Presiden Park Geun-

hye (2013-2018).................................................................................................. 

 

78 

Gambar 4.12 Struktur KFF.................................................................................. 90 

Gambar 4.13 Empat Tahap Perencanaan Global Hansik..................................... 92 

Gambar 4.14 Peran Aktor-Aktor dalam Program Global Hansik........................ 96 

Gambar 4.15 Pemeran Utama Jawel in the Palace Pada Situs 

english.visitkorea.or.kr........................................................................................ 

 

99 

Gambar 4.16 Beberapa Potongan Tayangan Drama Let's Eat............................ 100 

Gambar 4.17 Cuplikan Tayangan Running Man Episode 424............................ 103 

Gambar 4.18 Beberapa Cuplikan Tayangan dalam Episode 186 Running Man  



	
   xiv	
  

dengan Bintang Tamu CNBLUES (Duta aT)...................................................... 103 

Gambar 4.19 Daftar Unduh Lahu K-Pop Food Album Pada Situs Resmi KFF.. 105 

Gambar 4.20 Potongan Gambar Video Musik I Like It ...................................... 106 

Gambar 4.21 Daftar Hansik yang Disebutkan dalam Lirik Lagu I Like It.......... 106 

Gambar 4.22 Jumlah Pembelian Kimchi Tiongkok oleh Korea Selatan............. 113 

Gambar 4.23 Perbandingan Jumlah Ekspor Kimchi dari Tiongkok dengan 

Korea Selatan di Jepang....................................................................................... 

 

113 

Gambar 4.24 Gambaran Umum Dukungan Sistem Ekspor Produk Pertanian 

Korea.................................................................................................................... 

 

121 

Gambar 4.25 Tiga Bagian Dukungan Kebijakan Peningkatan Ekspor Produk 

Pertanian Korea Selatan....................................................................................... 

 

122 

  
  
  
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

	
  
	
  
	
  

 
 

	
  



	
   xv	
  

DAFTAR ISTILAH 
	
  
	
  
	
  
Chaebol (채볼) : Kelompok konglomerat di Korea Selatan 

Cheong Wa Dae (청와대) : Kantor Kepresidenan Korea Selatan (Blue House) 

Hallyu (한류) : Budaya populer Korea 

Hanbok (한복) : Pakaian tradisional Korea 

Hanguk Eumak (한국 으막) : Musik trasidional Korea 

Hangul (한글) : Alfabet Korea Selatan 

Hanji (한지) : Produk kertas Korea dari murbai 

Hanok (한옥) : Rumah tradisional Korea 

Hansik (한식) : Makanan Korea  

Hanstyle  : Program dimasa Pemerintahan Roh Moh-hyun terkait    
    budaya tradisional dan budaya populer Korea 
J-Pop  : Budaya populer Jepang 

K-Food  : Makanan Korea 

K-Pop  : Budaya populer Korea 

Kimchi (김치) : Hidangan acar sayuran khas Korea 

Korean Wave  : Fenomena budaya populer Korea 

Paocai (泡菜 ) : Hidangan acar sayuran khas Cina 

Sanscharimu (산차무) : Format Penyajian Makanan di Korea Selatan 

Xinqi (辛奇) : Sebutan acar sayuran Korea di Tiongkok 

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  



	
   xvi	
  

 
 
 

DAFTAR LAMPIRAN 
 

   
Lampiran 1 Transkrip Wawancara dengan Machiko Umakhosi...................... 139 

Lampiran 2  Transkrip Wawancara dengan Tengku Rezasyah......................... 142 

Lampiran 3 Transkrip Wawancara dengan Mirana Hanathasia....................... 145 

Lampiran 4 The Full text of the 18th Presidential Inauguration Speech......... 148 

Lampiran 5 The Purpose of Agro-Food Export Support by aT's Business...... 153 

Lampiran 6 Transkrip Lagu I Like It................................................................ 155 

  


