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MENGIKUTI OLAHRAGA PILATES  DI STUDIO YOONA BEKASI 

 
Dina Karima M Ruswandi  

_________________________________________________________________ 
 

ABSTRAK 
Perkembangan media sosial membuat individu semakin mudah 

memperoleh informasi mengenai berbagai aktivitas dan pengalaman yang 

dilakukan oleh orang lain, termasuk olahraga Pilates. Kondisi tersebut dapat 

berkaitan dengan munculnya Fear of Missing Out (FOMO), yaitu kekhawatiran 

ketika individu merasa tertinggal dari pengalaman yang sedang dilakukan oleh 

orang lain. Dalam perspektif perilaku konsumen, informasi, pengalaman sosial, 

tren, dan gaya hidup dapat menjadi bagian dari lingkungan yang ditemui individu 

ketika mengenali dan memilih suatu aktivitas. Penelitian ini bertujuan untuk 

memberikan gambaran mengenai perilaku FOMO dan keputusan mengikuti 

olahraga Pilates pada peserta di Studio Yoona Bekasi. Penelitian menggunakan 

pendekatan kuantitatif deskriptif dengan 250 responden yang pernah atau sedang 

mengikuti olahraga Pilates di Studio Yoona Bekasi. FOMO diukur melalui 

dimensi competence, autonomy, dan relatedness, sedangkan keputusan mengikuti 

olahraga Pilates dilihat melalui intention, attitude, dan behavior.  

Analisis dilakukan menggunakan statistik deskriptif untuk 

menggambarkan kecenderungan jawaban responden pada masing-masing dimensi. 

Selanjutnya, tabulasi silang dan Pearson Chi-Square digunakan sebagai analisis 

pendukung untuk melihat pola distribusi dan keterkaitan secara statistik antara 

kedua variabel. Hasil penelitian menunjukkan bahwa FOMO pada responden 

berada pada kategori tinggi. Keputusan mengikuti olahraga Pilates juga berada 

pada kategori tinggi, yang terlihat dari adanya niat, sikap positif, dan tindakan 

dalam mengikuti Pilates. Hasil tabulasi silang menunjukkan adanya pola distribusi 

antara FOMO dan keputusan mengikuti olahraga Pilates. Pearson Chi-Square 

menunjukkan adanya keterkaitan yang signifikan secara statistik antara kedua 

variabel. Temuan tersebut menggambarkan kondisi responden dalam konteks 
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perilaku konsumen dan tidak digunakan untuk menyatakan hubungan sebab-

akibat. 

Kata kunci: Fear of Missing Out, FOMO, perilaku konsumen, keputusan 

mengikuti olahraga, Pilates, penelitian deskriptif. 
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DESCRIPTIVE ANALYSIS OF FOMO BEHAVIOR AND THE DECISION 
TO TAKE PILATES CLASSES AT YOONA STUDIO IN BEKASI 

 
Dina Karima M Ruswandi  

_________________________________________________________________ 
 

ABSTRACT 
 

The development of social media has made it easier for individuals to 

obtain information about various activities and experiences shared by others, 

including Pilates. This condition may be related to the emergence of Fear of 

Missing Out(FOMO), which refers to the concern of feeling left behind from 

experiences or activities that other people are taking part in. From a consumer 

behavior perspective, information, social experiences, trends, and lifestyle can 

become part of the environment individuals encounter when recognizing and 

choosing an activity. This study aims to provide a description of FOMO behavior 

and the decision to participate in Pilates among participants at Yoona Pilates 

Studio Bekasi. This study employed a descriptive quantitative approach involving 

250 respondents who had participated or were currently participating in Pilates at 

Yoona Pilates Studio Bekasi. FOMO was measured through the dimensions 

of competence, autonomy, and relatedness, while the decision to participate in 

Pilates was examined through intention, attitude, and behavior.  

Descriptive statistics were used to describe the respondents’ tendencies 

across each dimension. Cross-tabulation and the Pearson Chi-Square test were 

then used as supporting analyses to examine the distribution patterns and 

statistical association between the two variables. The findings show that FOMO 

among the respondents was categorized as high. The decision to participate in 

Pilates was also categorized as high, reflected in the respondents’ intention, 

positive attitude, and actual participation in Pilates. The cross-tabulation results 

indicate a distribution pattern between FOMO and the decision to participate in 

Pilates. The Pearson Chi-Square test also indicates a statistically significant 

association between the two variables. These findings describe the respondents’ 
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conditions within the context of consumer behavior and are not intended to 

establish a causal relationship. 

Keywords: Fear of Missing Out, FOMO, consumer behavior, decision to 

participate in sports, Pilates, descriptive research. 
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