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Konstruksi Makna Kecantikan Modern dalam Identitas Luxcrime: 

Studi Deskriptif pada Pengguna Two Way Cake di TikTok 
 

RACHEL YOELITA AYU 
 

ABSTRAK 

 
 

Penelitian ini dilatarbelakangi oleh perkembangan industri kosmetik lokal dan 

fenomena pergeseran standar kecantikan modern di media sosial, khususnya 

tampilan soft matte dan poreless finish. Permasalahan penelitian ini menyoroti 

bagaimana terpaan komunikasi merek lokal di TikTok mampu mengonstruksi 

pemaknaan kecantikan secara dialektis pada kesadaran konsumen. Penelitian ini 

bertujuan untuk menganalisis proses pembentukan makna kecantikan pada 

pengguna produk two way cake Luxcrime setelah terpapar komunikasi merek di 

TikTok. Landasan teoritis yang digunakan adalah Teori Konstruksi Sosial atas 

Realitas dari Peter L. Berger dan Thomas Luckmann yang mencakup tiga momen 

dialektis: eksternalisasi, objektivasi, dan internalisasi. Metode penelitian 

menggunakan pendekatan kualitatif deskriptif dengan teknik purposive sampling 

terhadap informan kunci wanita berusia 20–26 tahun di Jakarta, serta pengumpulan 

data melalui wawancara mendalam, observasi konten TikTok, dan analisis data 

interaktif. Hasil penelitian menunjukkan bahwa konstruksi realitas kecantikan 

berlangsung secara terintegrasi: pada tahap eksternalisasi, narasi diproyeksikan 

melalui short video, ulasan micro-influencer, dan interaksi eWOM; pada tahap 

objektivasi, klaim poreless melembaga menjadi standar keindahan yang rasional 

bagi iklim tropis; serta pada tahap internalisasi, nilai tersebut diserap ke dalam 

kesadaran subjektif pengguna yang meningkatkan rasa percaya diri dan 

meredefinisi makeup sebagai bentuk self-expression dan self-care. 

Kata Kunci: Konstruksi Realitas Sosial; Makna Kecantikan; TikTok 
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Constructing the Meaning of Modern Beauty Through Luxcrime's Identity: 

A Descriptive Study of Two Way Cake Users on TikTok 

 

RACHEL YOELITA AYU 

ABSTRACT 

 

This study is backgrounded by the growth of the local cosmetics industry and the 

shifting phenomenon of modern beauty standards on social media, particularly the 

soft matte and poreless finish look. The research problem highlights how exposure 

to local brand communication on TikTok dialectically constructs the meaning of 

beauty in consumer consciousness. This study aims to analyze the process of 

constructing the meaning of beauty among users of Luxcrime two way cake 

products after being exposed to the brand's communication on TikTok. The 

theoretical framework utilized is the Social Construction of Reality theory by Peter 

L. Berger and Thomas Luckmann, which encompasses three dialectical moments: 

externalization, objectivation, and internalization. The research method employs a 

descriptive qualitative approach with purposive sampling techniques targeting key 

female informants aged 20–26 years in Jakarta. Data collection was conducted 

through in-depth interviews, TikTok content observation, and interactive data 

analysis. The results show that the construction of beauty reality occurs in an 

integrated manner: during the externalization stage, narratives are projected through 

short videos, micro-influencer reviews, and eWOM interactions; at the 

objectivation stage, the poreless claim becomes institutionalized as a rational 

standard of beauty suitable for tropical climates; and at the internalization stage, 

these values are absorbed into the users' subjective consciousness, enhancing self-

confidence and re-defining makeup as a form of self-expression and self-care. 

Keywords: Social Construction of Reality; Meaning of Beauty; TikTok 
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