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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh social media influencer authenticity 

terhadap minat beli pada konten street interview "Halo Kakak Spill Skincare" di TikTok 

@quezelyhere. Penelitian ini menggunakan metode kuantitatif dengan pendekatan 

eksplanatif. Pengumpulan data dilakukan melalui penyebaran kuesioner kepada 403 

responden yang pernah menonton konten "Halo Kakak Spill Skincare". Analisis data 

dilakukan menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, dan analisis regresi 

linear sederhana. Hasil penelitian menunjukkan bahwa social media influencer authenticity 

berpengaruh positif dan signifikan terhadap minat beli, dengan nilai signifikansi sebesar 

0,000 (< 0,05), nilai t hitung sebesar 14,289, dan persamaan regresi Y = 27,345 + 0,570X. 

Nilai koefisien determinasi (R Square) sebesar 33,7% menunjukkan bahwa social media 

influencer authenticity memberikan kontribusi terhadap minat beli sebesar 33,7%, 

sedangkan sisanya dipengaruhi oleh variabel lain di luar penelitian ini. Dimensi sincerity 

tercatat sebagai dimensi dengan skor tertinggi pada variabel social media influencer 

authenticity, sedangkan dimensi Minat Eksploratif menjadi dimensi tertinggi pada variabel 

minat beli. Hasil ini menunjukkan bahwa semakin tinggi tingkat keaslian influencer yang 

tercermin melalui ketulusan, kejujuran dalam memberikan rekomendasi, keterbukaan, 

keahlian, dan keunikan, maka semakin tinggi pula minat beli konsumen terhadap produk 

yang ditampilkan dalam konten street interview. 

Kata Kunci: Social Media Influencer Authenticity, Minat Beli, Street Interview, TikTok 
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THE EFFECT OF SOCIAL MEDIA INFLUENCER AUTHENTICITY IN THE 
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TIKTOK ON CONSUMERS’ PURCHASE INTENTION FOR SKINCARE 

PRODUCTS 

(A STUDY OF @QUEZELYHERE ACCOUNT FOLLOWERS) 

Fathihana Umaira Maharani 

 

 

ABSTRACT 

This study aims to examine the effect of social media influencer authenticity on purchase 

intention in the "Halo Kakak Spill Skincare" street interview content on the TikTok account 

@quezelyhere. This study employed a quantitative method with an explanatory approach. 

Data were collected through questionnaires distributed to 403 respondents who had watched 

the "Halo Kakak Spill Skincare" content. The data were analyzed using validity tests, 

reliability tests, classical assumption tests, and simple linear regression analysis. The results 

show that social media influencer authenticity has a positive and significant effect on 

purchase intention, indicated by a significance value of 0.000 (< 0.05), a t-value of 14.289, 

and a regression equation of Y = 27.345 + 0.570X. The coefficient of determination (R 

Square) of 33.7% indicates that social media influencer authenticity contributes 33.7% to 

purchase intention, while the remaining percentage is explained by other variables outside 

this study. The sincerity dimension recorded the highest average score among the dimensions 

of social media influencer authenticity, while the Exploratory Interest dimension recorded 

the highest score among the dimensions of purchase intention. These findings indicate that 

higher influencer authenticity, reflected through sincerity, truthful endorsement, visibility, 

expertise, and uniqueness, is associated with higher consumer purchase intention toward 

products featured in the street interview content. 

Keywords: Social Media Influencer Authenticity, Purchase Intention, Street Interview, 

TikTok 
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