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PENGARUH PERCEIVED VALUE DAN PERCEIVED CONVENIENCE 
TERHADAP SWITCHING INTENTION PEMAIN PADEL DI JAKARTA 

MELALUI CUSTOMER SATISFACTION SEBAGAI VARIABEL 
MEDIASI 

Athaullah Athar Fakhrul Rusdi 

ABSTRAK 

ABSTRAK 

Pertumbuhan pesat infrastruktur olahraga padel di Jakarta memunculkan 
kecenderungan pergeseran preferensi bermain dari komunitas padel terbuka (open 
community play) menuju kelompok pertemanan tertutup (close friend group play). 
Penelitian ini bertujuan menganalisis pengaruh Perceived Value dan Perceived 
Convenience terhadap Switching Intention pemain padel di Jakarta, dengan 
Customer Satisfaction sebagai variabel mediasi. Dalam penelitian ini, Switching 
Intention merepresentasikan kecenderungan pemain untuk mengurangi keterlibatan 
pada komunitas padel terbuka dan lebih memilih format bermain bersama 
kelompok pertemanan. Penelitian menggunakan pendekatan kuantitatif melalui 
survei daring terhadap 196 pemain padel aktif di DKI Jakarta yang dipilih 
menggunakan teknik purposive sampling. Data dianalisis menggunakan metode 
Partial Least Squares–Structural Equation Modeling (PLS-SEM) dengan bantuan 
perangkat lunak SmartPLS 4.0. Hasil penelitian menunjukkan bahwa Perceived 
Value dan Perceived Convenience berpengaruh positif dan signifikan terhadap 
Customer Satisfaction. Selanjutnya, Customer Satisfaction dan Perceived 
Convenience berpengaruh positif dan signifikan terhadap Switching Intention, 
sedangkan Perceived Value tidak berpengaruh langsung secara signifikan terhadap 
Switching Intention. Selain itu, Customer Satisfaction memediasi secara parsial 
pengaruh Perceived Value dan Perceived Convenience terhadap Switching 
Intention. Temuan ini mengindikasikan bahwa kecenderungan pergeseran 
preferensi pemain padel di Jakarta lebih dipengaruhi oleh meningkatnya daya tarik 
format bermain bersama kelompok pertemanan yang memberikan pengalaman 
lebih memuaskan dan lebih praktis. Penelitian ini diharapkan memberikan 
kontribusi bagi kajian Switching Intention dalam industri olahraga rekreasional 
berbasis komunitas serta menjadi masukan bagi pengelola komunitas dan venue 
padel dalam merancang strategi layanan yang lebih relevan. 

Kata kunci: Perceived Value; Perceived Convenience; Customer Satisfaction; 

Switching Intention, Padel 
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THE EFFECT OF PERCEIVED VALUE AND PERCEIVED 
CONVENIENCE ON SWITCHING INTENTION AMONG PADEL PLAYERS 

IN JAKARTA WITH CUSTOMER SATISFACTION AS A MEDIATING 
VARIABLE 

Athaullah Athar Fakhrul Rusdi 

 

ABSTRACT 

The rapid growth of padel infrastructure in Jakarta has led to a growing shift in 

playing preferences from open community play to close friend group play. This 

study aims to examine the influence of Perceived Value and Perceived Convenience 

on the Switching Intention of padel players in Jakarta, with Customer Satisfaction 

serving as a mediating variable. In this study, Switching Intention represents 

players’ tendency to reduce their involvement in open community play and 

increasingly prefer close friend group play. A quantitative approach was employed 

through an online survey involving 196 active padel players in the DKI Jakarta area, 

selected using purposive sampling. The data were analyzed using Partial Least 

Squares–Structural Equation Modeling (PLS-SEM) with SmartPLS 4.0 software. 

The results indicate that Perceived Value and Perceived Convenience have a 

positive and significant effect on Customer Satisfaction. Furthermore, Customer 

Satisfaction and Perceived Convenience have a positive and significant effect on 

Switching Intention, whereas Perceived Value does not have a significant direct 

effect on Switching Intention. In addition, Customer Satisfaction partially mediates 

the effects of both Perceived Value and Perceived Convenience on Switching 

Intention. These findings suggest that the shift in padel players’ preferences in 

Jakarta is driven more by the increasing attractiveness of close friend group play, 

which offers a more satisfying and practical playing experience, than by 

dissatisfaction with open community play. This study is expected to contribute to 

the literature on Switching Intention in community-based recreational sports and to 

provide practical insights for padel community and venue managers in developing 

more relevant service strategies. 

Keywords: Perceived Value; Perceived Convenience; Customer Satisfaction; 

Switching Intention; padel  
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