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ANALISIS INTERAKSI REAL-TIME ANTARA GENERASI Z DENGAN
HOST LIVE BARANG PRELOVED DI TIKTOK

Intan Meliana Putri

ABSTRAK

Perkembangan live commerce melalui TikTok Live menghadirkan pola belanja
yang memungkinkan Generasi Z berinteraksi secara langsung dengan Host,
termasuk dalam pembelian barang preloved yang memiliki karakteristik kondisi
dan nilai produk yang beragam. Kondisi tersebut membuat interaksi real-time
menjadi penting karena konsumen dapat memperoleh informasi, mengklarifikasi
kondisi barang, dan menilai kredibilitas Host sebelum melakukan pembelian.
Penelitian ini bertujuan menganalisis interaksi real-time Generasi Z dengan Host
serta mengidentifikasi hal-hal yang mendorong ketertarikan membeli barang
preloved melalui TikTok Live. Penelitian menggunakan pendekatan kualitatif
dengan metode studi kasus terhadap lima informan Generasi Z dan seorang
triangulator. Data diperoleh melalui wawancara, observasi, dan dokumentasi,
kemudian dianalisis menggunakan analisis tematik melalui proses coding dan
pengembangan tema. Hasil penelitian menemukan empat tema utama, yaitu
interaksi real-time yang responsif dan personal, transparansi dan penyajian
informasi produk preloved, keunikan dan nilai khusus barang preloved, serta
kredibilitas dan gaya komunikasi Host. Temuan menunjukkan bahwa ketertarikan
membeli berkaitan dengan kejelasan informasi produk, nilai khusus barang, serta
kepercayaan terhadap Host. Interaksi yang personal juga membangun rasa nyaman
dan keterlibatan emosional selama proses live. Penelitian ini menyimpulkan bahwa
TikTok Live tidak hanya berfungsi sebagai sarana transaksi, tetapi juga sebagai
ruang komunikasi yang mempertemukan informasi produk, interaksi, kredibilitas
Host, dan pengalaman emosional dalam membentuk ketertarikan Generasi Z
terhadap barang preloved.

Kata Kunci: Live commerce, TikTok Live, Preloved, Generasi Z, Kredibilitas
Host.
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AN ANALYSIS OF REAL-TIME INTERACTIONS BETWEEN
GENERATION Z AND LIVE HOSTS SELLING PRELOVED PRODUCTS
ON TIKTOK

Intan Meliana Putri

ABSTRACT

The development of live commerce through TikTok Live has created a shopping
environment that enables Generation Z to interact directly with Hosts, including
when purchasing preloved products with diverse conditions and values. This makes
real-time interaction important, as consumers can obtain information, clarify
product conditions, and assess the credibility of Hosts before making a purchase.
This study aims to analyze the real-time interaction between Generation Z and
Hosts and identify the factors that encourage Generation Z’s interest in purchasing
preloved products through TikTok Live. This study employed a qualitative approach
with a case study method involving five Generation Z informants and one
triangulator. Data were collected through interviews, observation, and
documentation, and analyzed using thematic analysis through coding and theme
development. The findings identified four main themes: responsive and personal
real-time interaction, transparency and product information presentation, the
uniqueness and special value of preloved products, and Host credibility and
communication style. The findings indicate that purchase interest is associated with
clear product information, the distinctive value of preloved products, and trust in
the Host. Personal interactions also contribute to a sense of comfort and emotional
engagement during live sessions. The study concludes that TikTok Live functions
not only as a transactional platform but also as a communication space that brings
together product information, interaction, Host credibility, and emotional
experience in shaping Generation Z’s interest in preloved products.

Keywords: Live commerce, TikTok Live, Preloved, Generation Z, Host Credibility.
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