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 ABSTRAK   

  

Penelitian ini bertujuan untuk mengetahui bagaimana followers 

menginterpretasikan strategi kredibilitas Eliza Sifa sebagai content creator TikTok 

melalui serial storytelling "Ipar adalah Maut". Penelitian ini menggunakan 

pendekatan kualitatif dengan desain studi kasus, berlandaskan Teori Kredibilitas 

Sumber (Source Credibility Theory) dari Hovland, Janis, dan Kelley (1953) yang 

meliputi tiga dimensi, yaitu expertise, trustworthiness, dan attractiveness. Data 

dikumpulkan melalui observasi, dokumentasi, dan wawancara mendalam dengan 

tiga informan followers aktif, serta divalidasi melalui triangulasi dengan seorang 

praktisi branding. Hasil penelitian menunjukkan bahwa followers memaknai 

kredibilitas Eliza Sifa secara utuh melalui ketiga dimensi tersebut, di mana 

kemampuan storytelling, kesan natural dalam bercerita, serta konsistensi gaya 

penyampaian menjadi faktor utama yang membentuk kredibilitasnya sebagai 

content creator di TikTok.   

Kata kunci: kredibilitas sumber, followers, TikTok, storytelling, Eliza Sifa   
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ABSTRACT   

  

  

This study aims to examine how followers interpret Eliza Sifa's credibility strategy 

as a TikTok content creator through her storytelling series "Ipar adalah Maut." This study 

employs a qualitative approach with a case study design, grounded in the Source Credibility 

Theory proposed by Hovland, Janis, and Kelley (1953), comprising three dimensions: 

expertise, trustworthiness, and attractiveness. Data were collected through observation, 

documentation, and in-depth interviews with three active followers, validated through 

triangulation with a branding practitioner. The results show that followers interpret Eliza 

Sifa's credibility holistically through all three dimensions, with her storytelling ability, 

natural narrative impression, and consistent delivery style serving as the main factors 

shaping her credibility as a TikTok content creator.   

Keywords: source credibility, followers, TikTok, storytelling, Eliza Sifa   
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