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HUBUNGAN PARASOSIAL DAN PERILAKU LOYALITAS 

KOMUNITAS PENGGEMAR TAYLOR SWIFT (SWIFTIES) DI 

JAKARTA 

Dewinta Meisha 

 

ABSTRAK 

Media sosial telah mengubah cara penggemar berinteraksi dengan figur publik, 

menghasilkan kedekatan emosional yang bersifat semu atau hubungan parasosial. 

Studi ini mengkaji fenomena tersebut pada komunitas penggemar Taylor Swift 

(Swifties) di Jakarta, karena tingginya aktivitas fandom tidak selalu mencerminkan 

loyalitas sejati. Penelitian ini bertujuan mengukur tingkat parasosial relationship 

serta menguji keterkaitannya dengan perilaku loyalitas fans. Penelitian ini 

menggunakan pendekatan kuantitatif korelasional dengan 315 responden Swifties 

yang berdomisili di Jakarta. Variabel parasosial relationship diukur melalui 

dimensi perceptual-cognitive, affective, dan behavioral, sedangkan perilaku 

loyalitas diukur dengan dimensi internal involvement, external involvement,  desire 

to acquire, dan interaction. Kemudian dianalisa dengan menggunakan analisis 

Mean, uji korelasi Spearman Rank dan Analisis Krostabulasi. Hasil menunjukkan 

terdapat hubungan yang signifikan antara variabel parasocial relationship dan 

perilaku loyalitas fans dengan dimensi behavioral dan interaction sebagai dimensi 

yang memiliki keterkaitan paling erat, sementara hubungan paling rendah ditunjukkan 

oleh dimensi behavioral dan internal involvement.  

Kata Kunci: Hubungan Parasosial, Perilaku Loyalitas Penggemar, Fandom, Taylor 

Swift. 
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Parasocial Relationships and Loyalty Behavior of Taylor Swift's 

Fan Community (Swifties) in Jakarta  

Dewinta Meisha Mardjuki 

 

ABSTRACT  

Social media has transformed the way fans interact with public figures, fostering a 

sense of perceived emotional closeness known as a parasocial relationship. This 

study examines this phenomenon within the Taylor Swift fan community (Swifties) 

in Jakarta, as high levels of fandom activity do not necessarily reflect genuine 

loyalty. The research aims to measure the level of parasocial relationships and 

examine their link to fan loyalty behaviors. A quantitative correlational approach 

was employed, involving 315 Swifties residing in Jakarta. The parasocial 

relationship variable was measured through perceptual-cognitive, affective, and 

behavioral dimensions, while loyalty behavior was assessed via dimensions of 

internal involvement, external involvement, desire to acquire, and interaction. Data 

were analyzed using mean analysis, the Spearman Rank correlation test, and 

crosstabulation analysis. The results indicate a significant relationship between 

parasocial relationships and fan loyalty behaviors; the behavioral and interaction 

dimensions showed the strongest association, whereas the weakest link was 

observed between the behavioral and internal involvement dimensions. 

Keyword: Parasocial Relationship, Loyalty Behavior Fans, Fandom Taylor Swift.
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