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ANALISIS PERILAKU KONSUMEN DALAM PEMBELIAN MOBIL 
LISTRIK DI JAKARTA: FOKUS PADA DAMPAK SUBSIDI 

PEMERINTAH 

Fadhail Anantarizki Maulia 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis secara mendalam perilaku konsumen di 
DKI Jakarta dalam keputusan pembelian kendaraan listrik berbasis baterai (Battery 
Electric Vehicle/BEV), dengan fokus khusus pada efektivitas dampak subsidi 
pemerintah (fiskal dan non-fiskal) serta pengaruh faktor-faktor non-harga. 
Menggunakan pendekatan kualitatif, penelitian ini mengintegrasikan dua kerangka 
teori utama: Technology Acceptance Model (TAM) dan Theory of Planned Behavior 
(TPB).  

Pengumpulan data dilakukan melalui wawancara mendalam (in-depth interviews) 
terhadap 13 informan, yang terdiri dari 8 informan konsumen (pengguna aktif/ early 
adopters dan non-pengguna/ potential adopters) serta 5 informan perwakilan 
showroom resmi produsen EV di Jakarta (BYD, Chery, Wuling, AION, NETA). 
Analisis data dilakukan menggunakan teknik analisis tematik (thematic analysis).  

Hasil penelitian menunjukkan bahwa: 

1. Persepsi dan Sikap (Attitude & Perceived Usefulness): Konsumen menilai 
mobil listrik sangat unggul dalam efisiensi biaya operasional harian 
(menghemat hingga 70–80% dibanding mobil konvensional) serta menawarkan 
kenyamanan berkendara yang tinggi.  

2. Dampak Subsidi Pemerintah: Insentif fiskal berupa PPN DTP (1%) terbukti 
menjadi pemicu utama (trigger factor) yang menekan upfront price barrier. 
Sementara itu, insentif non-fiskal berupa pembebasan aturan ganjil-genap di 
Jakarta terbukti meningkatkan nilai guna fungsional (Perceived Usefulness) 
harian bagi pengguna komuter.  

3. Faktor Non-Harga dan Hambatan Kognitif: Hambatan utama bagi 
kelompok non-pengguna bersumber dari perceived risk yang tinggi terkait 
ketidakpastian nilai jual kembali (resale value), kekhawatiran biaya 
penggantian baterai, keterbatasan akses home charging (seperti penghuni 
apartemen), serta fenomena range anxiety. Strategi garansi baterai seumur 
hidup (Lifetime Battery Warranty) dan program pemisahan kWh meter khusus 
EV charger dari PLN terbukti efektif memitigasi kecemasan operasional 
tersebut.  
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4. Norma Subjektif dan Kontrol Perilaku: Pengaruh komunitas, rekan sejawat, 
serta citra sosial/prestise secara signifikan memperkuat niat beli, sedangkan 
kepastian ketersediaan infrastruktur home charging bertindak sebagai 
determinan utama Perceived Behavioral Control (PBC).  

Penelitian ini memberikan rekomendasi bagi pemerintah untuk menjaga kepastian 
dan keberlanjutan regulasi insentif, serta bagi produsen otomotif untuk memperluas 
edukasi purna jual dan jaringan infrastruktur guna mempercepat adopsi massal 
kendaraan listrik.  

Kata Kunci: Mobil Listrik, Perilaku Konsumen, Subsidi Pemerintah, Technology 
Acceptance Model, Theory of Planned Behavior.  
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CONSUMER BEHAVIOR ANALYSIS IN ELECTRIC VEHICLE 
PURCHASING IN JAKARTA: FOCUSING ON THE IMPACT OF 

GOVERNMENT SUBSIDIES 

Fadhail Anantarizki Maulia 

 

Abstract 

This study aims to analyze in depth consumer behavior in DKI Jakarta regarding 
purchase decisions for Battery Electric Vehicles (BEVs), with a specific focus on 
the effectiveness of government subsidies (fiscal and non-fiscal) and the impact of 
non-price factors. Utilizing a qualitative approach, this research integrates two 
main theoretical frameworks: the Technology Acceptance Model (TAM) and the 
Theory of Planned Behavior (TPB).  

Data collection was conducted through in-depth interviews with 13 informants, 
comprising 8 consumer informants (active users/early adopters and non-
users/potential adopters) and 5 representatives from official EV brand showrooms 
in Jakarta (BYD, Chery, Wuling, AION, NETA). Data were analyzed using thematic 
analysis.  

The results of the study indicate that: 

1. Perception and Attitude (Attitude & Perceived Usefulness): Consumers 
perceive electric vehicles as highly superior in terms of daily operational cost 
efficiency (saving up to 70–80% compared to internal combustion engine 
vehicles) and offering high driving comfort.  

2. Impact of Government Subsidies: Fiscal incentives such as the Government-
Borne VAT (PPN DTP 1%) act as a crucial trigger factor that lowers the upfront 
price barrier. Meanwhile, non-fiscal incentives, specifically odd-even traffic 
rule exemptions in Jakarta, significantly enhance daily Perceived Usefulness 
for commuter users.  

3. Non-Price Factors and Cognitive Barriers: The primary barriers for non-users 
stem from high perceived risks regarding resale value uncertainty, battery 
replacement costs, limited access to home charging (e.g., apartment dwellers), 
and range anxiety. Mitigation strategies such as Lifetime Battery Warranties 
and PLN’s dedicated EV charger kWh meter separation program have proven 
effective in reducing operational anxiety.  

4. Subjective Norms and Behavioral Control: Community influence, peer 
recommendation, and social status/prestige significantly reinforce purchase 
intentions, while access to reliable home charging serves as the primary 
determinant of Perceived Behavioral Control (PBC).  
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This study recommends that the government ensure regulatory consistency for EV 
incentives, and that automotive manufacturers expand after-sales education and 
infrastructure support to accelerate mass EV adoption.  

Keywords: Consumer Behavior, Electric Vehicles (BEV), Government Subsidies, 
Technology Acceptance Model (TAM), Theory of Planned Behavior (TPB), DKI 
Jakarta. 
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