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Analisis Desriptif Kuantitatif Special Event “Bahkan Voli” Vindes Sport 

Terhadap Minat Menonton Konten Sportainment Pada Gen Z (Studi Pada 

Komunitas Voli ”Vibe”) 

FAKHRIYAH RIZKY AFIFAH 

 

ABSTRAK 

Perkembangan sportainment memperluas fungsi event olahraga dari kegiatan 

temporer menjadi pengalaman hiburan dan konten digital. Penelitian ini bertujuan 

mendeskripsikan special event “Bahkan Voli” VINDES Sport, minat menonton 

konten sportainment, serta kecenderungan kedua variabel pada Gen Z anggota 

Komunitas Voli VIBE. Teori Stimulus-Organism-Response (S-O-R) digunakan 

sebagai payung konseptual; special event diposisikan sebagai stimulus dan minat 

menonton sebagai response, sedangkan organism digunakan sebagai penjelasan 

teoritis proses internal audiens. Penelitian menggunakan pendekatan kuantitatif 

deskriptif dengan survei cross-sectional terhadap 140 anggota Gen Z Komunitas 

VIBE melalui sampling jenuh. Special Event diukur dengan 21 indikator dalam 

enam dimensi Doty, sedangkan Minat Menonton diukur dengan 12 indikator AIDA. 

Hasil menunjukkan seluruh dimensi Special Event memperoleh penilaian positif; 

Selebritas untuk Minat Massa memiliki mean tertinggi 4,40 dan SE15 pada 

Unexpected Things menjadi indikator tertinggi 4,47. Pada Minat Menonton, 

Attention memiliki mean tertinggi 4,30, Interest memiliki proporsi respons positif 

tertinggi 90,00%, dan A6 menjadi indikator tertinggi 4,38. Crosstab menunjukkan 

107 dari 124 responden (86,3%) yang Setuju terhadap Special Event juga berada 

pada kategori Berminat. Temuan menggambarkan kecenderungan searah tanpa 

menyimpulkan hubungan kausal atau signifikan secara statistik. 

Kata Kunci: special event; sportainment; minat menonton; Generasi Z; S-O-R 
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Quantitative Descriptive Analysis Of The “Bahkan Voli” Special Event By 

Vindes Sport On Gen Z’s Interest In Watching Sportainment Content: A 

Study Of The Vibe Volleyball Community 

FAKHRIYAH RIZKY AFIFAH 

 

ABSTRACT 

The development of sportainment has expanded the function of sports events from 

temporary activities into entertainment experiences and digital content. This study 

aims to describe the VINDES Sport “Bahkan Voli” special event, interest in 

watching sportainment content, and the tendency between the two variables among 

Generation Z members of the VIBE Volleyball Community. The Stimulus-

Organism-Response (S-O-R) theory was employed as the conceptual framework, 

with the special event positioned as the stimulus and watching interest as the 

response, while the organism component was used as a theoretical explanation of 

the audience’s internal processing. This study employed a descriptive quantitative 

approach using a cross-sectional survey of 140 Generation Z members of the VIBE 

Community selected through total sampling. The Special Event variable was 

measured using 21 indicators across six dimensions proposed by Doty, while 

Watching Interest was measured using 12 AIDA indicators. The results showed that 

all Special Event dimensions received positive evaluations. The Celebrities for 

Mass Appeal dimension recorded the highest mean score of 4.40, while SE15 within 

the Unexpected Things dimension was the highest-rated indicator, with a mean 

score of 4.47. For Watching Interest, Attention had the highest mean score of 4.30, 

Interest had the highest proportion of positive responses at 90.00%, and A6 was the 

highest-rated indicator with a mean score of 4.38. The crosstabulation showed that 

107 out of 124 respondents (86.3%) who agreed with the Special Event variable 

were also categorized as Interested. These findings indicate a tendency in the same 

direction between the two variables without inferring a causal relationship or 

statistical significance. 

Keywords: special event; sportainment; watching interest; Generation Z; S-O-R 

 

 

 

 

 

 



Universitas Bakrie 

 

IX 

 

DAFTAR ISI 

 
HALAMAN PERNYATAAN ORISINALITAS ................................................ ii 

HALAMAN PENGESAHAN ........................................................................... iii 

KATA PENGANTAR ........................................................................................ iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ......................... vi 

ABSTRAK ........................................................................................................ vii 

ABSTRACT .................................................................................................... viii 

DAFTAR GAMBAR ........................................................................................ xii 

DAFTAR TABEL ............................................................................................ xiii 

DAFTAR LAMPIRAN ................................................................................... xiv 

BAB I .................................................................................................................. 1 

PENDAHULUAN .............................................................................................. 1 

1.1 Latar Belakang ................................................................................... 1 

1.2 Rumusan Masalah .............................................................................. 7 

1.3 Tujuan Penelitian ................................................................................ 7 

1.4 Manfaat Penelitian ............................................................................. 8 

1.4.1 Manfaat Akademis ...................................................................... 8 

1.4.2 Manfaat Praktis .......................................................................... 8 

BAB II .............................................................................................................. 10 

TINJAUAN PUSTAKA ................................................................................... 10 

2.1 Konsep yang Relevan ............................................................................. 10 

2.1.1 Public Relations ............................................................................... 10 

2.1.2 Teori Stimulus-Organism-Response ............................................... 11 

2.1.3 Special Event.................................................................................... 13 

2.1.4 Minat Menonton .............................................................................. 15 

2.1.5 Sportainment .................................................................................... 16 

2.1.6 Generasi Z ........................................................................................ 17 

2.1.7 Komunitas ........................................................................................ 17 

2.2 Penelitian Terdahulu .............................................................................. 18 

2.3 Kerangka Pemikiran .............................................................................. 27 

2.4 Pernyataan Kebaruan ............................................................................ 28 



Universitas Bakrie 

 

X 

 

BAB III ............................................................................................................. 29 

METODE PENELITIAN ................................................................................ 29 

3.1 Pendekatan dan Desain Penelitian......................................................... 29 

3.2 Populasi dan Sampel .............................................................................. 30 

3.2.1 Populasi ............................................................................................ 30 

3.2.2 Teknik Sampling .............................................................................. 31 

3.2.3 Sampel .............................................................................................. 31 

3.3 Teknik Pengumpulan Data ..................................................................... 32 

3.3.1 Data Primer ..................................................................................... 32 

3.3.2 Data Sekunder ................................................................................. 33 

3.4 Teknik Pengukuran ................................................................................ 34 

3.5 Teknik Analisis Data ............................................................................... 35 

3.5.1 Analisis Deskriptif ........................................................................... 35 

3.6 Teknik Keabsahan Data ......................................................................... 37 

3.6.1 Uji Validitas ..................................................................................... 37 

3.6.2 Uji reliabilitas .................................................................................. 39 

3.7 Operasionalisasi Variabel ....................................................................... 40 

3.7.1 Operasionalisasi Variabel Special Event ......................................... 40 

3.7.2 Operasionalisasi Variabel Minat Menonton ............................ 44 

3.8 Uji Coba Keabsahan Data ................................................................ 47 

3.8.1 Uji Coba Validitas ............................................................................ 47 

3.8.2 Uji Coba Reliabilitas ................................................................. 51 

BAB IV ............................................................................................................. 53 

HASIL DAN PEMBAHASAN ......................................................................... 53 

4.1 Pendekatan dan Desain Penelitian......................................................... 53 

4.2 Penyajian Data ....................................................................................... 56 

4.2.1 Hasil Uji Keabsahan Data ............................................................... 56 

4.2.2 Karakteristik Responden ................................................................ 62 

4.2.3 Tabulasi Data Frekuensi ........................................................... 63 

A. Analisis Deskriptif Variabel Special Event ...................................... 63 

B. Analisis Deskriptif Variabel Minat Menonton ................................ 78 

4.2.4 Tabulasi Silang ................................................................................. 88 



Universitas Bakrie 

 

XI 

 

4.3 Pembahasan ............................................................................................ 90 

4.3.1 Selebritas Memegang Kunci untuk menarik Minat Massa ........... 90 

4.3.2 Perhatian dan Kesan Positif terhadap “Bahkan Voli” Menjadi 

Aspek dalam Minat Menonton Konten Sportainment ......................... 101 

4.3.3 Kecenderungan Minat Menonton Special Event Bahkan Voli Oleh 

Komunitas Voli VIBE ............................................................................. 109 

4.3.5 Research Gap: Special Event Belum Banyak Dikaji di Ranah 

Sportainment ........................................................................................... 117 

4.3.6 Novelty: Mengkaji Special Event dalam Konteks Konsumsi Konten 

Sportainment .......................................................................................... 119 

BAB V ............................................................................................................. 121 

KESIMPULAN DAN SARAN ....................................................................... 121 

5.1 Keterbatasan Penelitian ................................................................. 121 

5.2 Kesimpulan ..................................................................................... 121 

5.3 Saran ............................................................................................... 124 

5.3.1 Saran Teoritis .......................................................................... 124 

5.3.2 Saran Praktis .......................................................................... 125 

DAFTAR PUSTAKA ..................................................................................... 127 

LAMPIRAN ................................................................................................... 134 

 

 

  



Universitas Bakrie 

 

XII 

 

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Pemikiran .................................................................. 27 

 

Gambar 4. 1 Akun Instagram @vindes.sport ................................................. 53 

Gambar 4. 2 Bahkan Voli 3 .............................................................................. 54 

Gambar 4. 3 Bahkan Voli 2 .............................................................................. 55 

Gambar 4. 4 Akun Instagram Komunitas Voli Vibe ....................................... 56 

Gambar 4. 5 Tabel Dimensi Penyesuaian Waktu ............................................ 66 

Gambar 4. 6 Tabel Dimensi Penyesuaian Waktu ............................................ 68 

Gambar 4. 7 Tabel Dimensi Selebritas untuk Minat Massa ........................... 70 

Gambar 4. 8 Tabel Dimensi Promosi ............................................................... 72 

Gambar 4. 9 Tabel Dimensi Sesuatu yang Trend ............................................ 74 

Gambar 4. 10 Tabel Dimensi Unexpected Things ........................................... 76 

Gambar 4. 11 Tabel Dimensi Unsur Khusus ................................................... 78 

Gambar 4. 12 Tabel Dimensi Minat Menonton............................................... 80 

Gambar 4. 13 Tabel Dimensi Attention ........................................................... 82 

Gambar 4. 14 Tabel Dimensi Interest .............................................................. 84 

Gambar 4. 15 Tabel Dimensi Desire ................................................................ 86 

Gambar 4. 16 Tabel Dimensi Action ................................................................ 88 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

 

XIII 

 

DAFTAR TABEL 

Tabel 1.1 Perbandingan dengan hasil penelitian sebelumnya ........................ 20 

 

Tabel 3.  1 Tabel Skala Likert .......................................................................... 34 

Tabel 3.  2 Operasionalisasi Variabel Special Event ....................................... 40 

Tabel 3.  3 Operasionalisasi Variabel Minat Menonton .................................. 44 

Tabel 3.  4 Hasil Uji Coba Validitas ................................................................. 47 

Tabel 3.  5 Hasil Uji Coba Reliabilitas ............................................................. 51 

 

Tabel 4.  1 Hasil Uji Validitas Variabel Special Event (X) .............................. 57 

Tabel 4.  2 Hasil Uji Validitas Variabel Minat Menonton (Y) ......................... 59 

Tabel 4.  3 Hasil Uji Reliabilitas ...................................................................... 61 

Tabel 4.  4 Karakteristik Responden ............................................................... 63 

Tabel 4.  5 Analisis Deskriptif Variabel Special Event .................................... 65 

Tabel 4.  6 Analisis Deskriptif Dimensi Penyesuaian Waktu .......................... 67 

Tabel 4.  7 Analisis Deskriptif Dimensi Selebritas untuk Minat Massa ......... 69 

Tabel 4.  8 Analisis Deskriptif Dimensi Promosi ............................................. 71 

Tabel 4.  9 Analisis Deskriptif Dimensi Sesuatu yang Trend .......................... 73 

Tabel 4.  10 Analisis Deskriptif Dimensi Unexpected Things ......................... 75 

Tabel 4.  11 Analisis Deskriptif Dimensi Unsur Khusus ................................. 77 

Tabel 4.  12 Analisis Deskriptif Variabel Minat Menonton ............................ 79 

Tabel 4.  13 Analisis Deskriptif Dimensi Attention .......................................... 81 

Tabel 4.  14 Analisis Deskriptif Dimensi Interest ............................................. 83 

Tabel 4.  15 Analisis Deskriptif Dimensi Desire .............................................. 85 

Tabel 4.  16 Analisis Deskriptif Dimensi Action .............................................. 87 

Tabel 4.  17 Hasil Uji Crosstabulation .............................................................. 89 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

 

XIV 

 

 DAFTAR LAMPIRAN 

Lampiran  I .................................................................................................... 138 

Lampiran  II ................................................................................................... 140 

Lampiran  III ................................................................................................. 140 

 

 


	HALAMAN PERNYATAAN ORISINALITAS
	HALAMAN PENGESAHAN
	KATA PENGANTAR
	HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI
	ABSTRAK
	ABSTRACT
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN

