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PENGARUH PHYSICAL ATTRACTIVENESS, SOCIAL 

ATTRACTIVENESS DAN INTERACTIVITY TERHADAP 

CONTINUOUS WATCHING INTENTION DIMEDIASI OLEH 

PARASOCIAL RELATIONSHIP PADA VTUBER KUREIJI 

OLLIE DI JABODETABEK 

Muhammad Eka Nanda Putra Naser 

ABSTRAK  

Perkembangan industri Virtual YouTuber (VTuber) yang semakin pesat 

menciptakan persaingan dalam mempertahankan audiens livestream. Penelitian ini 

bertujuan menganalisis pengaruh physical attractiveness, social attractiveness, dan 

interactivity terhadap continuous watching intention, dengan parasocial 

relationship sebagai variabel mediasi pada penonton VTuber Kureiji Ollie di 

wilayah Jabodetabek. Penelitian menggunakan pendekatan kuantitatif dengan 

desain cross-sectional. Data dikumpulkan melalui survei daring terhadap 180 

responden yang dipilih menggunakan teknik purposive sampling, kemudian 

dianalisis menggunakan Structural Equation Modeling–Partial Least Squares 

(SEM-PLS) melalui SmartPLS 4. Hasil penelitian menunjukkan bahwa physical 

attractiveness, social attractiveness, dan interactivity berpengaruh positif dan 

signifikan terhadap parasocial relationship. Interactivity dan parasocial 

relationship juga berpengaruh positif dan signifikan terhadap continuous watching 

intention. Sebaliknya, physical attractiveness dan social attractiveness berpengaruh 

positif, tetapi tidak signifikan secara langsung terhadap continuous watching 

intention. Parasocial relationship terbukti memediasi secara penuh pengaruh 

physical attractiveness dan social attractiveness terhadap continuous watching 

intention, serta memediasi secara parsial pengaruh interactivity terhadap continuous 

watching intention. Penelitian ini menyimpulkan bahwa kedekatan emosional 

antara audiens dan VTuber menjadi mekanisme utama dalam mendorong 

keberlanjutan menonton. Interaktivitas memiliki peran paling lengkap karena 

mampu meningkatkan pengalaman menonton secara langsung sekaligus 

memperkuat parasocial relationship, sehingga penting bagi VTuber untuk 
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membangun komunikasi dua arah yang konsisten dan keterlibatan aktif dalam 

komunitas penggemar digital.  

Kata kunci: Physical attractiveness, Social attractiveness, Interactivity, Parasocial 

Relationship, Continuous Watching Intention, VTuber, Livestream.  
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THE INFLUENCE OF PHYSICAL ATTRACTIVENESS, 

SOCIAL ATTRACTIVENESS AND INTERACTIVITY ON 

CONTINUOUS WATCHING INTENTION MEDIATED BY 

PARASOCIAL RELATIONSHIP ON VTUBER KUREIJI OLLIE 

IN JABODETABEK 

Muhammad Eka Nanda Putra Naser 

ABSTRACT  

The growth of the Virtual YouTuber (VTuber) industry has intensified competition 

in retaining livestream audiences. This study analyzes the effects of physical 

attractiveness, social attractiveness, and interactivity on continuous watching 

intention, with parasocial relationship as a mediating variable among viewers of 

VTuber Kureiji Ollie in the Jabodetabek area. The study employed a quantitative 

approach. Data were collected through an online survey of 180 respondents 

selected using purposive sampling and analyzed using Structural Equation 

Modeling–Partial Least Squares (SEM-PLS) with SmartPLS 4. The results show 

that physical attractiveness, social attractiveness, and interactivity have positive 

and significant effects on parasocial relationship. Interactivity and parasocial 

relationship also have positive and significant effects on continuous watching 

intention. In contrast, physical attractiveness and social attractiveness have 

positive but insignificant direct effects on continuous watching intention. 

Parasocial relationship fully mediates the effects of physical attractiveness and 

social attractiveness on continuous watching intention, while partially mediating 

the effect of interactivity on continuous watching intention. This study concludes 

that emotional closeness between audiences and VTubers is the main mechanism 

driving continued viewing. Interactivity plays the most comprehensive role because 

it enhances the viewing experience while strengthening parasocial relationships, 

making consistent two-way communication and community engagement essential 

for retaining audiences.  

Keywords: Physical attractiveness, Social attractiveness, Interactivity, Parasocial 

Relationship, Continuous Watching Intention, VTuber, Livestream. 
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