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Analisis Persepsi Tamu Hotel Swiss-Belresidences Rasuna Epicentrum Pada 

Komunikasi Public Relation dan Reputasi Hotel 

Alamsyah 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis persepsi tamu terhadap komunikasi 

public relation dan reputasi Hotel Swiss-Belresidences Rasuna Epicentrum. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode analisis 

deskriptif untuk menggambarkan penilaian responden berdasarkan indikator-

indikator komunikasi public relation dan reputasi hotel. Hasil penelitian 

menunjukkan bahwa komunikasi public relation berada pada kategori cukup 

dengan tingkat capaian responden sebesar 66,80%. Indikator hubungan pers 

memperoleh capaian tertinggi sebesar 68,00%, sedangkan capability of audience 

memperoleh capaian terendah sebesar 66,00%. Sementara itu, reputasi Hotel 

Swiss-Belresidences Rasuna Epicentrum juga berada pada kategori cukup dengan 

tingkat capaian reponden sebesar 67,70%. Indikator keunggulan memperoleh 

capaian tertinggi sebesar 69,00%, sedangkan indikator konsistensi dan 

pengalaman serta social responsibility memperoleh capaian terendah, masing-

masing sebesar 66,40%. Secara keseluruhan persepsi tamu terhadap komunikasi 

public relation dan reputasi Hotel Swiss-Belresidences Rasuna Epicentrum berada 

pada kategori cukup dan belum sepenuhnya optimal. Hasil penelitian ini 

diharapkan dapat menjadi bahan evaluasi bagi manajemen hotel untuk 

mempertahankan aspek yang telah dinilai baik serta meningkatkan aspek 

komunikasi, konsistensi dan pengalaman, dan tangung jawab sosial yang masih 

memiliki capaian lebih rendah. 

 

Kata Kunci: Persepsi Tamu, Komunikasi Public Relation, Reputasi Hotel, 

Analisis Deskriptif 
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Analysis of Hotel Guests Perception of Public Relations Communication and Hotel 

Reputation at Swiss-Belresidences Rasuna Epicentrum 

Alamsyah 

ABSTRACT 

This study aims to analyze guests perception of public relations communication 

and the reputation of Swiss-Belresidences Rasuna Epicentrum Hotel. This study 

employed a quantitative approach with a descriptive analysis method to describe 

respondents assesments based on the indicators of public relations 

communication and hotel reputation. The result indicate that public relations 

communication was categorized as moderate, with a respondent achievement rate 

of 66,80%. The media relations indicator obtained the highest achievement rate 0f 

68,00%, while the capability of audience indicator obtained the lowest rate of 

66,00%. Meanwhile, the reputation of Swiss-Belresidences Rasuna Epicentrum 

Hotel was categorized as moderate, with a respondent achievement rate of 

67,70%. The excellence indicator obtained the highest achievement rate of 

69,00%, whereas the consistency and experience and social responsibility 

indicatprs obtained the lowest achievement rates, each at 66,40%. Overall, guests 

perception of public relations communication and the reputation of Swiss-

Belresidences Rasuna Epicentrum Hotel were categorized as moderate and had 

not yet reached an optimal level. The findings of this study are expected to serve 

as an evaluation for hotel management to maintain aspects that have received 

favorable assessments while improving communication, consistency and 

experience, and social responsibility, which still have relatively lower 

achievement rates. 

 

Keywords: Guests Perception, public Relations Communication, Hotel 

Reputation, Descriptive Analysis 
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