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PERAN INTERAKSI PARASOSIAL DALAM MEMBENTUK 
SIMPATI PUBLIK TERHADAP KONTEN DUKA VIDI 

ALDIANO DI MEDIA SOSIAL 
 

Dela Anjelina 

ABSTRAK 

Perkembangan media sosial memungkinkan audiens membangun kedekatan 
emosional dengan figur publik melalui interaksi yang berlangsung secara intens dan 
berkelanjutan, meskipun hubungan tersebut bersifat satu arah. Fenomena ini terlihat 
dalam kasus Vidi Aldiano, di mana perjalanan hidupnya hingga wafat menjadi 
perhatian publik dan memunculkan berbagai bentuk konten duka di media sosial. 
Penelitian ini bertujuan untuk menganalisis peran interaksi parasosial dalam 
membentuk simpati publik terhadap konten duka Vidi Aldiano di Instagram, 
TikTok, dan Twitter (X). Penelitian ini menggunakan pendekatan kualitatif dengan 
desain studi kasus melalui wawancara mendalam terhadap delapan narasumber, 
observasi, dan studi dokumentasi. Data dianalisis menggunakan model interaktif 
Miles, Huberman, dan Saldaña serta triangulasi sumber dan teknik. Hasil penelitian 
menunjukkan bahwa interaksi parasosial berperan sebagai fondasi relasional yang 
mendorong simpati publik melalui komentar belasungkawa, repost, dan video 
tribut. Peran tersebut terbentuk melalui tujuh dimensi, yaitu empathy, perceived 
similarity, physical attraction, intimacy, illusion, emotional response, dan 
engagement. Instagram berperan sebagai main platform, sedangkan TikTok dan 
Twitter (X) lebih berperan sebagai consumption platform. Simpati publik lebih kuat 
dipengaruhi karakter personal dan kesamaan nilai dibandingkan daya tarik fisik. 

Kata kunci: interaksi parasosial, simpati publik, figur publik, konten duka, media 
sosial 
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PERAN INTERAKSI PARASOSIAL DALAM MEMBENTUK 
SIMPATI PUBLIK TERHADAP KONTEN DUKA VIDI 

ALDIANO DI MEDIA SOSIAL 
 

Dela Anjelina 

ABSTRACT 

 

The development of social media has enabled audiences to build emotional 
closeness with public figures through intensive and continuous interactions, even 
though such relationships are essentially one-sided. This phenomenon can be 
observed in the case of Vidi Aldiano, whose life journey until his passing received 
significant public attention and generated various forms of grief-related content on 
social media. This study aims to analyze the role of parasocial interaction in shaping 
public sympathy toward Vidi Aldiano’s grief-related content on Instagram, TikTok, 
and Twitter (X). This study employed a qualitative approach with a case study 
design through in-depth interviews with eight informants, observation, and 
documentation. Data were analyzed using the interactive model of Miles, 
Huberman, and Saldaña, supported by source and technique triangulation. The 
findings indicate that parasocial interaction serves as a relational foundation that 
encourages public sympathy through condolence comments, reposts, and tribute 
videos. This role is formed through seven dimensions: empathy, perceived 
similarity, physical attraction, intimacy, illusion, emotional response, and 
engagement. Instagram serves as the main platform for developing parasocial 
closeness, while TikTok and Twitter (X) function more as consumption platforms. 
Public sympathy is more strongly influenced by personal characteristics and 
perceived similarity in values than by physical attraction. 

Keywords: parasocial interaction, public sympathy, public figure, grief-related 
content, social media 
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