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Analisis Perilaku Konsumen pada Transformasi Lifestyle Gen Z Di Jakarta 

Selatan dalam Memilih Sepatu Brand Adidas 

Muhammad Ali Ridho 

ABSTRAK 

Perkembangan teknologi digital dan meningkatnya tren gaya hidup sehat telah 
mendorong perubahan perilaku konsumsi Generasi Z, termasuk dalam preferensi 
penggunaan sepatu dari casual shoes menuju running shoes. Penelitian ini 
bertujuan untuk menganalisis perilaku konsumen Generasi Z dalam proses 
pengambilan keputusan memilih sepatu Adidas, khususnya pada fenomena 
peralihan dari casual shoes ke running shoes di Jakarta Selatan. Penelitian ini 
menggunakan pendekatan kualitatif dengan metode studi kasus. Data diperoleh 
melalui wawancara mendalam terhadap lima informan Generasi Z pengguna sepatu 
Adidas, observasi, dokumentasi, serta triangulasi sumber dengan melibatkan 
seorang triangulator yang memiliki kompetensi di bidang perilaku konsumen dan 
komunikasi pemasaran. Analisis data dilakukan menggunakan model interaktif 
Miles dan Huberman yang meliputi reduksi data, penyajian data, dan penarikan 
kesimpulan. Hasil penelitian menunjukkan bahwa perubahan preferensi Generasi Z 
di Jakarta Selatan dari casual shoes menuju running shoes pada pemilihan Adidas 
dipengaruhi oleh kebutuhan kenyamanan, kualitas, performa, fleksibilitas 
penggunaan, pengalaman konsumsi, serta pengaruh lingkungan sosial dan tren. 
Proses keputusan konsumen berlangsung melalui problem recognition, information 
search, evaluation of alternatives, product choice, dan postpurchase evaluation. 
Media sosial, rekomendasi teman, komunitas, ulasan pengguna, dan micro-
influencer menjadi sumber informasi yang memengaruhi proses tersebut. Ditinjau 
dari Hierarki Kebutuhan Maslow, kebutuhan fisiologis, keamanan, penghargaan, 
dan aktualisasi diri tampak dalam keputusan informan, sedangkan kebutuhan sosial 
lebih terlihat sebagai pengaruh lingkungan daripada belongingness yang kuat. 
Penelitian juga menemukan bahwa transformasi tidak hanya terjadi pada 
konsumen, tetapi berjalan bersama transformasi brand Adidas. Konsumen 
memperluas penggunaan running shoes dari perlengkapan olahraga menjadi bagian 
dari fashion dan sportstyle, sementara Adidas memperkuat pergeseran tersebut 
melalui produk yang menggabungkan performa, kenyamanan, desain, dan 
fleksibilitas penggunaan. Kondisi ini memperluas relevansi running shoes Adidas 
bagi Generasi Z, tidak hanya untuk olahraga, tetapi juga untuk mobilitas dan 
aktivitas sosial sehari-hari. 

Kata kunci: Perilaku konsumen, Generasi Z, Adidas, running shoes, Hierarki 
Kebutuhan Maslow, Solomon dan Russell. 
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Consumer Behavior Analysis of Generation Z Lifestyle Transformation in South 

Jakarta in Choosing Adidas Footwear 

Muhammad Ali Ridho 

ABSTRACT 

The development of digital technology and the increasing trend of healthy lifestyles 
have encouraged changes in Generation Z’s consumption behavior, including a 
shift in footwear preferences from casual shoes to running shoes. This study aims 
to analyze Generation Z consumer behavior in the decision-making process of 
choosing Adidas footwear, particularly the shift from casual shoes to running shoes 
in South Jakarta. This study employs a qualitative approach using a case study 
method. Data were collected through in-depth interviews with five Generation Z 
informants who use Adidas footwear, observation, documentation, and source 
triangulation involving a triangulator with expertise in consumer behavior and 
marketing communication. Data were analyzed using the Miles and Huberman 
interactive model, consisting of data reduction, data display, and conclusion 
drawing. The findings show that the shift in Generation Z’s preference in South 
Jakarta from casual shoes to running shoes when choosing Adidas is influenced by 
comfort, quality, performance, versatility, consumption experience, as well as 
social influences and trends. The consumer decision-making process involves 
problem recognition, information search, evaluation of alternatives, product 
choice, and postpurchase evaluation. Social media, recommendations from friends, 
communities, user reviews, and micro-influencers serve as sources of information 
that influence this process. Viewed through Maslow’s Hierarchy of Needs, 
physiological, safety, esteem, and self-actualization needs are reflected in the 
informants’ decisions, while social needs are more evident as environmental 
influences rather than strong belongingness. Self-transcendence needs were not 
found to be dominant. The study also finds that the transformation does not occur 
solely among consumers but develops alongside the transformation of the Adidas 
brand. Consumers have expanded the use of running shoes from sports equipment 
into an element of fashion and sportstyle, while Adidas supports this shift through 
products that combine performance, comfort, design, and versatility. This condition 
broadens the relevance of Adidas running shoes among Generation Z, extending 
beyond sports activities to everyday mobility, fashion, and social activities. 

Keywords: Consumer behavior, Generation Z, Adidas, running shoes, Maslow's 
Hierarchy of Needs, Solomon and Russell. 
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